Academic Year : 2023-2024 Institute/ Branch Name : Symbiosis Centre for Management and Human Resource Development
Programme Name : Master of Business Administration

Color Code Description:

Global National / Local Regional / National
Sr. No. | GA No. Graduate Attributes PO No. Programme Outcomes
1 GA1 Scholarship: research, inquiry and lifelong learning PO1 Interpersonal Skills and Team Effectiveness
2 GA1 Scholarship: research, inquiry and lifelong learning P02 Critical and Reflective Thinking Ability
3 GA2 Global citizenship: ethical, social and professional understanding PO3 Awareness of Global & Regional Business Practices
4 GA4 Emplf)yal?lllty: equ1.pped with skills, .attl'lbl.ltl.és, leadership and entrepreneurial qualities that society needs; being capable of making a PO4 Effective Communication
contribution to society through earning a living
5 GA3 Eco-literate: sensitivity towards a sustainable environment PO5 Ethical behavior, social responsibility, sustainable attitude
6 GA4 Emplgyal:.nhty: equl.pped with skills, .attrlbl.ltgs, leadership and entrepreneurial qualities that society needs; being capable of making a PO6 Domain Knowledge
contribution to society through earning a living
. Catalog Course
Sr. Institute .
Semester Course Title Outcome Course Outcome Statement PO1 PO2 PO3 PO4 PO5 PO6
No. Course Code
Code No
Concepts and . e .
1 SEM III 312)03410306 ’ T2595 Applications in COo1 it;il:rstandmg S 7, 169 Goel UL el (s GUaiE Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
Sustainability '
1 CO2 What is Sustainable development? Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
1 CO3 Sustainable Development Goals Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
1 Co4 Biomimetics - mimicking nature in industry Moderate-M | Moderate-M | Weak-L Moderate-M | Moderate-M | Moderate-M
1 CO5 Cases in Sustainability within industries Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M

0203410308 - Develop and impart hands on training to handle
2 SEM III pp T2154 Marketing Simulation | CO1 unpredictable & competitive scenarios from marketing Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
manager’s perspective

Analyse and integrate the linkages between different areas

2 CO2 . Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
of marketing
2 CO03 Dyl elalls H.l gl m.arketlng kn_owledge il Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
analyze the variants for desired marketing outcome
3 SEM III 0203410309 - T2127 Integrate‘d M.arketlng co1 Defln.e e basie crmezpis, MmEHons, SEope & Feeimigues Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M
PP Communication used in IMC

3 CcOoz2 Analyze the various tool used in IMC plans Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M | Moderate-M



Sr.
No.

Semester

SEM III

SEM III

SEM III

SEM III

SEM III

Institute Course

Course Code

Code
0203410310 -
pp T2118
0203410311 -
pp T2153
0203410312 -
PP T2143
0203410329 -
PP T2043
0203410330 -
PP T2019

Catalog

Title

Consumer Behaviour

International
Marketing

Services Marketing

Security Analysis and
Portfolio
Management

Fixed Income
Markets

Course
Outcome
No

CO3

CO4

CO5

Cco1

COo2

Co1

Co2

CO3

Co1

CO2

CO3

CO4

Co1

CO2

CO3

Cco1

COo2

CO3

CO4

Course Outcome Statement

Understand each part and participation of the
Communications or Promotions Mix

Apply & demonstrate the understanding of IMC plans to
Industry brands

Understand the parameters for success and failure in IMC
implementation

Analyze the impact of various factors on consumer decision
making process

Examine how consumer behaviour affects Marketing
Strategies

Develop an understanding of current context and
competitive nature of International marketing
environment.

Apply the knowledge and skills to devise and implement
appropriate marketing strategy.

Appraise themselves with various current marketing tools
and practices for successful strategies to enter, conquer &
sustain in the foreign markets & eventually earn a global
presence required for an industry ready marketing
professional

Define the basic Concepts, functions, scope and technques
in HRM

Analyse the various contemporary issue in current
scenario

Apply and Demonstrate the HR skills
Develop the Ability Interpret and communicate Various HR
policies

Analyse efficiency of security market

Analyse, value and recommend investing in a stock

Construct, evaluate,monitor and rebalance investment
portfolio

Apply Yield to Maturity, Current Yield, Holding period
yield, Day Count Conventions & Bonds and Money Market
instruments

Examine Valuation of other Bonds, Floating Rate securities
& Valuation of convertibles

Design Duration, Convexity & Immunization

Compose STRIPS, Zero Coupon Bonds, Deep Discount
Bonds & Securitization

PO1

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

PO2

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

10

10

10

10

10

11

11

11

11

12

12

12

12

12

13

13

Semester Institute
Course Code
0203410331 -

SEM III pp

Sem I 0203410101 -
PP

Sem I 0203410102 -
PP

Sem | 0203410103 -
PP

Sem I 0203410104 -
PP

Catalog

Course Title
Code
T2674 Investment Banking

T2239 Busmess. .
Communication

T2216 Business Statistics
Essentials of

T2114 Marketing
Management

T2003 Financial Accounting

Course
Outcome
No

CO5

Co1

COo2

CO3

CO4

CO5

Co1

COo2
CO3
CO4

CO5

COo1

COo2

CO3

CO4

Co1

COo2

CO3

CO4

CO5

Cco1

COo2

Course Outcome Statement

Formulate Yield Curve Analysis

Evaluate the Role of Investment Banks in the "Capital
Markets" Structure

Understand "Issue Management" and Interpret Investment
Banking Regulations in India

Understand M&A concepts and Interpret SEBI Takeover
regulations

Evaluate and Analyze "M&A Transactions/Deals"

Assess/Analyze the Impact of Various "Corporate Actions"
Presentation Skills and use of audio-visual tools

Interpersonal Communication
Meetings & Discussions
Efficient Email and Letter writing

Cross Cultural Sensitivity and Diversity Communication
To enable students to present, analyze and interpret data

To enable students to use concepts of probability in
business situations

To enable students to make inferences from samples
drawn from large datasets

To enable students to apply univariate and multivariate
statistical techniques.

Apply fundamental concepts of marketing to the industry

Examine marketing perspectives essential for all managers
today

Analyze the marketing strategies of companies globally

Experiment with out of the box thinking which will them to
develop innovative marketing strategies

Experiential learning through data-driven approach and
application of digital marketing

Understand the Basic Principles, Concepts and
Conventions of Accounting

Preparation of Financial Statements

PO1 PO2
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Strong-H Weak-L
Strong-H Moderate-M
Strong-H Weak-L
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Strong-H Moderate-M
Moderate-M | Moderate-M
Moderate-M | Strong-H
Moderate-M | Strong-H
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Strong-H
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Strong-H

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Strong-H

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4 PO5
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Strong-H Moderate-M
Strong-H Moderate-M
Strong-H Moderate-M
Moderate-M | Strong-H
Strong-H Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Strong-H Moderate-M
Strong-H Moderate-M
Strong-H Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Strong-H Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Weak-L
Moderate-M
Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Moderate-M

Moderate-M



Sr.
No.

13

13

13

14

14

14

14

15

15

15

15

15

16

16
16

16

17

17

17

17

18

Institute

Semester Course

Course Code
Code

Sem I 0203410105 - T2035
PP

Sem I 0203410106 - T2528
PP

Sem I 0203410107 - T2220
PP

Sem 0203410108 - T2573
PP

Sem I 312)03410109 T T2225

Catalog

Title

Introduction to
Financial
Management

Management of
Operations

Operations Research

Organizational
Behaviour

Research
Methodology

Course
Outcome
No

CO3

CO4

CO5

Co1

COo2

Co3

CO4

Cco1

COo2

CO3

CO4

CO5

Co1

COo2
CO3

CO4

Co1

COo2

COo3

CO4

Cco1

Course Outcome Statement

Understand the treatment of Inventory Valuation,
Depreciation of Fixed Assets and Amortization of
Intangible Assets

Understanding Annual Reports of Companies

Overview of Accounting Standards and GAAP

Understanding basic Concepts, scope and technques in
Ops Mgm

Examining strategic importance of operations management
across various sectors

Understanding value creation & analysing ways of making
it more effective

Understanding impact of conversion processes on
customer satisfaction

Develop a general understanding of the Operational
Research (OR) approach to decision making.

Model a real-world problem, given in words, into a
mathematical formulation.

Solve larger problems, communicate technical knowledge,
partition a problem into smaller tasks, and complete tasks
on time.

Analyse decision environment and propose the best
strategy using decision making methods.

Demonstrate analytical approach to decision making
Describes how OB affects performance and effectivenss

Understand dynamics of group behavior
Understand basic framework of human behavior

Understand basic framework of human behavior
Comprehension of research issues

Ability to identify research questions and formulate
research hypotheses

Ability to understand and apply various techniques of
research design and data collection

Ability to synthesize qualitative and quantitative data
crunching techniques

Understand the basic concepts in introductory economics

PO1

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Strong-H

Moderate-M
Strong-H

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Strong-H

Moderate-M

Moderate-M

Strong-H

Strong-H

Moderate-M

Strong-H

Moderate-M

Strong-H

Moderate-M

Strong-H
Strong-H
Moderate-M

Strong-H
Moderate-M

Strong-H

Weak-L

Moderate-M

Strong-H

Weak-L

Strong-H

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M
Moderate-M
Strong-H

Strong-H
Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Weak-L

PO4

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Moderate-M

Weak-L

Moderate-M

Moderate-M

Weak-L

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Weak-L

Moderate-M

Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

PO6

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M
Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M



Sr.
No.

18

18

18

19

19

19

19

20

20

20

21

21

21

21

21

22

22

Semester

Sem |

Sem |

Sem I

Sem |

Institute

Course Code

0203410110 -
ppP

0203410111 -
PP

0203410112 -
PP

0203410113 -
PP

Catalog
Course

Code

T6075

T2802

T2572

T3152

Title

Managerial
Economics

Project

Human Resource
Management

Advanced Excel

Course
Outcome
No

CO2

CO3

CO4

Co1

Co2

CO3

Co8

Co1

COo2

CO3

Co1

COo2

CO3

CO4

CO5

Co1

COo2

Course Outcome Statement

Understand the decisions taken by decision making
authorities such as corporates/ government, from an
economic analysis perspective

Apply the concepts in business transactions and case
studies

Analyse the daily events/news and identify the relevant
concepts

Students will be able to identify, analyze and interpret
relevant issues /situations

Students will be able to analyze and synthesize relevant
data

Students will be able to write and present a business issue
comprehensively

Define the basic Concepts, functions, scope and technques
in HRM

Analyse the various contemporary issue in current
scenario

Apply and Demonstrate the HR skills

Develop the Ability Interpret and communicate Various HR
policies

To understand the basic concepts of Financial
Management and also the financial environment of
business, including financial markets and regulatory
framework

To understand the characteristics of long term and short
term financial planning, principles of risk & return, cost of
capital and related theories, including their practical
application

To understand the importance and application of Capital
Structuring, Capital Budgeting, Working Capital
Management and Dividend Decisions in Financial
Management functions

To appreciating the concept of Time Value of Money, with
ability to demonstrate analytical and computational skills
while applying the concept in various areas of Financial
Management

To develop a broad understanding of areas like analysis of
financial statements, financial distress, mergers &
acquisitions, leverage, valuation of equity and bonds, etc.

statistical Data Analysis

Sensitivity Analysis

PO1

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M
Moderate-M

Moderate-M

Weak-L

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

PO2

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Strong-H

Strong-H

Strong-H
Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Weak-L

PO3 PO4

Moderate-M | Strong-H

Moderate-M | Moderate-M

Moderate-M | Moderate-M

Strong-H Strong-H

Strong-H Moderate-M

Strong-H Strong-H

Moderate-M | Moderate-M

Moderate-M | Moderate-M
Moderate-M | Moderate-M

Moderate-M | Strong-H

Moderate-M | Weak-L

Moderate-M | Moderate-M

Moderate-M | Moderate-M

Weak-L Moderate-M

Moderate-M | Moderate-M

Moderate-M | Moderate-M

Strong-H Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Weak-L

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Weak-L

PO6

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H



Sr.
No.

22
22

22

23

23

23

24

24
24
24

24

25

25
25
25

26

26
26

26

27

27

27

28

28

Semester

Sem |

Sem I

Sem |

Sem |

SEM IV

SEM IV

Institute

Course Code Code

g§03410114- T3152
g§03410115- T6012
g§03410116- T6014
g§03410117' T6016
g§03410401- T2236
g§03410402- T2254

Catalog
Course

Title

Integrated Disaster
Management

Basic German I

Basic French I

Basic Spanish I

Corporate
Governance and
Ethics

Game Theory for
Strategic Thinking

Course
Outcome
No

CO3
CO4

CO5

Co1

Co2

Co3

Co1

COo2
CO3
CO4

CO5

COo1

COo2
CO3

CO4

Co1

COo2
CO3

CO4

Co1

CO2

CO3

Co1

COo2

Course Outcome Statement

Multipage Budget
Data Mining using Pivot Tables
Unconventional Financial X NPV & X IRR

To enable student understand various types of disasters,
its preparedness and management.

To instill knowledge on reducing disasters and capacity
building through community participation.

To train students to perform First aid and CPR in an
emergency..

To train students to perform First aid and CPR in an
emergency..

Introduction to German language
Alphabet & pronunciation
Greetings

Practise class room instructions
Introduction to Spanish language

Alphabet & pronunciation
Greetings

Practise class room instructions
Introduction to French language

Alphabet & pronunciation
Greetings

Practice class room instructions

To understand, analyse the larger theoratical empirical
aspects of corporate governance and ethics

to equip emerging oppurtunities and challenge in domain
of governance within corporate context

to give broad perspective on governance and ethics within
corporate atmosphere

To understand what is operations strategy and how it is
formulated

To understand what is how to identify manufacturing task
and feature for each kind of business and recommend
appropriate operations strategy for each of them

PO1

Moderate-M
Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H
Moderate-M
Moderate-M

Moderate-M
Strong-H

Moderate-M
Moderate-M

Moderate-M
Strong-H

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Strong-H
Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M
Strong-H
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Strong-H

Strong-H

Weak-L

Moderate-M
Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

PO3

Weak-L

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M
Strong-H
Weak-L

Moderate-M
Moderate-M

Strong-H
Moderate-M

Moderate-M
Strong-H

Strong-H
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M
Strong-H

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H
Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Strong-H

Weak-L

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO5

Moderate-M
Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M
Moderate-M
Strong-H

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Strong-H
Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Strong-H

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

28

29

29

29

29

29

29

30

30

30

31

31

31

31

32

32

32

32

Semester Institute
Course Code

0203410403 -

SEM IV pp

SEM IV 0203410404 -
PP
0203410406 -

SEM IV PP
0203410407 -

SEM IV PP

Catalog
Course
Code

Title

T2387 Global Business

Environment
T2801 Project
T2141 Rural Marketing
T2125 Marketing Strategy

Course
Outcome
No

CO3

Cco1

CO2

CO3

CO4

CO5

Co6

Co1

CO2

CO3

COo1

COo2

CO3

CO4

Cco1

COo2

CO3

CO4

Course Outcome Statement

To understand how to measure organizational performance
against the chosen operations strategy

Analyze the basic macroeconomic relationships as they
affect the behavior of firm in the international context

Compare and contrast how businesses and managers
match decisions for creating competitive advantage in the
global environment

Interpret international issues for designing corporate
strategies in a fast changing global environment

Understanding the influence of globalism and
transtmational trade agreemen

Understanding the banking system and interpreting what
leads to financial crises

Understanding the role of culture and history on
international business

Students will be able to identify, analyze and interpret
relevant issues /situations

Students will be able to analyze and synthesize relevant
data

Students will be able to write and present a business issue
comprehensively

Understand the nature of rural markets as opportunities
for Marketers

Examine rural consumer behaviour, drawing inference
from the same for marketing practice

Determine marketing strategies for rural markets

Outline factors impacting rural markets presently and in
future

Ability to correctly answer questions about the firm'’s
strategic decisions on operational, market and competitive
situation

Ability to correctly identify the firm’s strengths and
weaknesses relative to market needs and competitive
performance

Ability to correctly anticipate the firm’s operational,
market and competitive situation and its strengths and
weaknesses in the near term

Ability to correctly perceive, comprehend and predict the
firm’s performance in each functional area of management

PO1

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Strong-H

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M
Moderate-M

Moderate-M

Strong-H

Strong-H

Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Strong-H
Moderate-M

Strong-H

Moderate-M

Strong-H

Strong-H

Strong-H

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

32

33

33

33

33

34

34

34

34

35

35

35

36

36

36

37

37
37
37

37

Institute

Semester Course

Course Code
Code

SEM IV 0203410408 - T2298
PP

SEM IV 0203410409 - T2760
PP

SEM IV 0203410410 - T2759
PP

SEM IV 0203410411 - T2299
PP

SEM IV 312)03410412 © | T2055

Catalog

Title

Coaching, Counseling
and Mentoring

Strategic Human
Resource
Management

Psychological Issues
at Work

Emotional
Intelligence at
Workplace

Behavioral Finance

Course
Outcome
No

CO5

Co1

Co2

CO3

CO4

Co1

COo2

CO3

CO4

Co1

COo2

CO3

Co1

CO2

CO3

Cco1

COo2
CO3
CO4

CO5

Course Outcome Statement

Ability to decide strategic direction of the firm, choose the
overall and functional strategies that firm should pursue
going forward

To understand the difference between therapy, coaching,
counseling and mentoring

Analyse the applicability of various models of Strategic
Human Resource Management

Evaluate SHRM strategies considering the present
business environment

To apply the dos and don’ts in coaching, counseling and
mentoring

Define the basic Concepts, scope and philosophies of
Strategic Human Resource Management

Analyse the applicability of various models of Strategic
Human Resource Management

Evaluate SHRM strategies considering the present
business environment

Apply the concepts to solve business problems and provide
solutions and communicate the same in an articulate
manner

To introduce Psycho-social approach to deal with various
Psychological issues at work

To enhance mental health and wellbeing at work

To understand Psychological processes in organizations

Understand the theoretical aspects of emotional
intelligence

Analyse and evaluate the various dimensions of emotional
intelligence at work

Interpret and devise development strategies for enhancing
emotional and social competence to be applied at
workplace

To understand human behaviour in relation to investment.

To understand efficient market hypothesis
To understand the theory of cognitive dissonance
To understand prospect theory and its elements

To understand Influence - The Psychology of Persuasion

PO1

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

PO2

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M



Sr.
No.

38

38

38

38

39

39

39

39

39

40

40

40

41

41

41

41

42

42

42

Catalog

Semester Institute Course Title
Course Code
Code
SEM IV %034104“ " | T2502 | Wealth Management
SEM IV 0203410421 - T2255 Advanced Strategic
PP Management
SEM IV %03410422 © | T3532 | Machine learning
0203410201 - Business Research
SEM II PP T2891 Methods
SEM II 312)03410202 © | T2227 | Business Analytics

Course
Outcome
No

Co1

CO2

COo3

CO4

Co1

Co2

CO3

CO4

CO5

COo1

COo2

CO3

Co1

CO2

CO3

CO4

Co1

COo2

COo3

Course Outcome Statement

To analyse various personal investment avenues and asset
classes

To analyse investors’ psychology & requirement

To develop skills of personal financial planning by
customizing investment portfolios and evaluating them for
clients according to their needs & requirements

To develop skills in financial advisory & relationship
management

Students should be able to analyze aspects related to
strategic management such as environment scanning

Students should be able to interpret the scope of a firm
and the formulation of corporate level strategies

Students should be able to analyze the core competence of
a firm and interpret decisions related to diversification and
value chain decisions

Students should be able to analyze the implementation of
strategy with relation to the culture and structure of the
firm

Students should be able to compare and contrast
strategies related to change management decisions

Learning to extract information from data

Natural Language Processing
Advanced statistical modeling

Understanding of contemporary applications of business
research.

Analytical skills and proficiency in the applications of
advanced statistical tools and techniques

Design and implementation of a business research project
in different domains: Marketing, HR, Finance,
Operationsa€|etc.

Interpretation and communication of business research
findings.

The student should be able to define the basic concepts,
functions & techniques used in Business Analytics

The student should demonstrate Familiartiy with state of
the art tools in Business Analytics

The student be able to investgate by Analysing and
Applying Business Analytics in Various business cases

PO1

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

43

43

43

43

44

44

44

45

45

45

46

46

46

46

47

47

48

48

Semester

SEM I

SEMII

SEM II

SEMII

SEM II

SEM II

Institute Course

Course Code

Code
0203410203 -
pp T1140
0203410204 -
pp T6068
0203410205 -
PP T6074
0203410206 -
pp T2777
0203410207 -
PP T2237
0203410208 -
PP T2712

Catalog

Title

Legal Aspects of
Business

Basic Econometrics

Macroeconomics for
Managers

Management
Accounting

Corporate Social
Responsibility

Design Thinking

Course
Outcome
No

Co1

COo2

CO3

CO4

Co1

Co2

Co3

COo1

COo2

CO3

Co1

COo2

CO3

CO4

Co1

COo2

Cco1

COo2

Course Outcome Statement

To understand the concept of legal aspects of business

To understand how the various business laws can be
applied in working transcations.

to make the students understand how the business laws
are intrepreted

Ability to solve cases when asked to handle a particular
case relating to business laws.

To apply the knowledge of statistical tools including
regression

Students will be able to estimate relevant economic
parameter, predict economic outcomes and test economic
hypotheses using data.

Students will critically evaluate the results and conclusions
from similar analyses to enhancing management decision
making

At the end of the course, Students are able to understand
macro concepts, issues and theories

At the end of the course, Students are able to reflect on
economic policies of the government

At the end of the course, Students are able to analyze and
interpret the dynamic changes in the national and
international economy

To understand the concepts and fundamentals of
management accounting

To apply the concepts in managerial planning, decision
making, controlling;

To evaluate alternative solutions to given problem and to
arrive at decisions

To use management accounting tools and techniques for
estimating and evaluating

To understand, analyze, and review the larger theoretical
and empirical aspects of Corporate Social Responsibility
(CSR).

To equip managers of todaya€™s world with emerging
opportunities and challenges in the domain of CSR within
corporate context by linking the micro context to that of
macro context in a state and global context.

Understanding role of design and Innovation in Businesses

Challenging assumptions to open up new possibilities

PO1

Strong-H

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Moderate-M

Strong-H

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

PO3 PO4
Moderate-M | Strong-H
Moderate-M | Moderate-M
Moderate-M | Strong-H
Moderate-M | Strong-H
Strong-H Strong-H
Strong-H Strong-H
Strong-H Strong-H
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M
Moderate-M | Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

48
48

48

49

49

49

50

50

50

50

51

51

51

51

51

52

52

52

Semester Institute
Course Code
0203410209 -
SEM II pp
0203410210 -
SEM 11 pp
0203410211 -
SEM 11 PP
0203410212 -
SEM 11 PP

Catalog

Course Title
Code

T2139 Digital Marketing
T2148 Retail Marketing

Sales Force and

T2136 Channel
Management
F0002 Business to Business

Marketing

Course
Outcome
No

CO3
CO4

CO5

Co1

COo2

Co3

Cco1

Co2

CO3

CO4

COo1

COo2

CO3

CO4

CO5

Co1

COo2

CO3

Course Outcome Statement

Making ideas tangible to share and inspire
Repeatedly learning and refining to improve solutions
Communicating and sharing often to move work forward

Assess and analyse Internet marketing and further utilize
it for marketing communication options

Compare and contrast different tools and techniques
available for Digital marketing and suggest in final
marketing strategy

Evaluate and prepare digital marketing strategies using
latest trends

To provide insights into how retail formats enable the store
or the organization act as differentiators, creating a unique
identity and to provide insights into the retail format
strategies of a few Indian retailing organizations.

The course aims at making the student understand the
basic aspects of retailing.

The course aims at making the students understand the
store management processes and measures of store
performance

To provide an understanding of the merchandising and
buying concept, to understand the relevance of
merchandise planning in a retail organization

Define the basic concepts, functions, scope & techniques
used in Sales Force & Channel Management

Analyze the various tool used in Sales Force and Channel
Management

Understand each part and participation in the Sales
Process

Apply & demonstrate the understanding of Sales Force &
Channel Management plans to Industry

Understand the parameters for success and failure in Sales
Force & Channel Management implementation

Develop insight into Organizational buying behavior in
very competitive situations

Analyse the similarities and differences between B to B
Marketing and B to C Marketing buying behavior in very
competitive situations.

Analyse and examine the globalized, business-to-business
environments

PO1

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Strong-H
Strong-H

Strong-H

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Strong-H

Moderate-M

Strong-H

Strong-H

PO3

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Strong-H

Strong-H

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO5

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Strong-H

Moderate-M

Strong-H

Moderate-M

PO6

Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

52

52

53

53

53

53
53

54

54

54

54

54

55

55

55

55

56

56

56

Catalog

Institute
Semester Course
Course Code
Code
SEM II 0203410213 - T2130
PP
SEM II 0203410215 - T2296
PP
SEM II 0203410216 - T2284
PP
SEM II %03410217 " | F0002

Title

Brand Management

Compensation and
Reward Management

Learning and
Development

HRD Instruments

Course
Outcome
No

CO4

CO5

Co1

CO2

Co3

CO4

CO5

Cco1

Co2

CO3

CO4

CO5

Cco1

COo2

CO3

CO4

Cco1

CO2

CO3

Course Outcome Statement

Apply the knowledge and skills for devising implementable
industrial marketing strategies

Understanding the Strategy formulation towards sucessful
Business to Business Market

Understand brands and branding

Examine Positioning as a fundamental in building brands

Evaluate brand architecture; brand portfolio to determine
improvements if any

Estimate brand equity through branding research
Determine strategies to manage brands over time

To describe various kinds of compensation and incentive
programs (individual as well as group) and the situations
in which such programs would be effectiv

To identify and describe the types of government and
union influences on compensation and benefits practices
and management techniques of dealing with these
influences

To describe various kinds of compensation and incentive
programs and the situations in which such programs would
be effective

To perform a job analysis, write job descriptions, evaluate
the value of specific jobs within an organization structure

To articulate compensation strategy in line with overall
organizational strategy

To describe the strategic importance of training and
development

To understand training and development as a part of talent
management and organizational development process

To explain and apply the principles of instructional system
design (ADDIE Model) in designing and developing a
training program

To learn how to apply different training methodology and
critically analyze various evaluation models.

To develop an understanding of the theoretical
underpinnings of relevant psychological concepts in the
organizational context

To analyze and apply various theoretical models in
development of metrics for organizations

To evaluate contributions and limitations of psychometric
testing in organizations

PO1

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Moderate-M

Moderate-M

Moderate-M
Strong-H
Strong-H

Strong-H

Strong-H

Moderate-M

Strong-H

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Moderate-M

Moderate-M

Strong-H

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Strong-H

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Weak-L

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

57

57

57

58

58

58

58

59

59

60

60

60

61

61

61

61

61

62

62
62

62

Catalog

Semester Institute Course Title

Course Code
Code

SEM II g§03410218 "1 T2281 | Talent Acquisition
0203410219 - Performance

SEM I PP T2576 Management System

SEM II 0203410220 - T2574 Employment Related
PP Laws

SEM II 0203410221 - T2059 A_dvanced Corporate
PP Finance

SEM II 312303410222 ’ T2011 Commercial Banking

SEM II g§03410223 ’ T2013 Derivative Markets

Course
Outcome
No

Co1

COo2

CO3

Cco1

COo2

Co3

CO4

Cco1

CO2

Co1

CO2

CO3

Co1

CO2

CO3

CO4

CO5

Cco1

COo2
CO3

CO4

Course Outcome Statement

To compare and contrast the Forecasting Techniques,
types of recruitment and selection methods

To evaluate latest Staffing Strategies for effective Talent
Acquisition

To recommend techniques for effective Selection
Strategies

Understand the concepts, key constituents and importance
of PMS in Business context

Define Performance, categorise and analyse its standards
and objectives in a business scenario

Analyse and implement appropriate measurement
techniques for evaluation of performance

Apply the concepts to solve business problems and
communicate the same in an effective manner

To enable the students to understand various aspects of
legal provisions related to employment of labour in the
organisations

To help the students to familarize with legal and regulatory
aspects of employment labour

Understanding basics princples of corporate finance

Application of princples of corporate finance in real life
examples

Understanding the impact of companya€™s decisions on
corporate finance on its valuation

Understand banking operations for Retail and Corporate
business

Analyze the credit processes followed in banks
Analyze and evaluate Financial Statements of banks

Understand and apply the Risk Management techniques
adopted by banks

Understand the regulatory framework applicable for
banking operations

Introduction to Derivatives

Compare and Contrast Different Derivative Instruments
Analyze the Strategies for Profit and Risk Management

Evaluation of Different Models

PO1

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

PO2

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Strong-H

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M

Moderate-M



Sr.
No.

62

63

63

63

63

63

64

64

64

64

64

65

65

65

66

66

66

66

66

67

67

Catalog

Semester Institute Course Title
Course Code
Code
SEM II g§03410224 i T2073 International Finance
Introduction to
SEM II 31%03410225 " | T2015 | Financial Markets
and Institutions
SEM II g§03410226 ) F0002 Financial Modeling
SEM II 0203410227 - T2498 F1nanc1.al Statement
PP Analysis
SEM II %03410228 " | T2165 | Lean Six Sigma

Course
Outcome
No

CO5

Co1

COo2

CO3

CO4

CO5

Co1

COo2

CO3

CO4

CO5

COo1

COo2

CO3

Cco1

COo2

CO3

CO4

CO5

Cco1

COo2

Course Outcome Statement

Valuation of Derivative Instruments

To study concepts, theory and practices in the area of
International Finance

To illustrate different issues in cross border transactions
related to International trade and investments

To study different sources of raising finance for
interanional Business activities

To analyze cost of raising funds and cost of risk
management.

To evaluate various risk management strategies.

Overview of the Financial System

Role of Financial Markets (Capital Markets and Money
Markets) in the Financial System

Importance of Banking and Non-Banking Institutions

Role of Insurance Companies and Asset Management
Companies

Role of Regulators (SEBI, RBI and IRDAI) in the Financial
System

Understanding and analysing financial statements

Forecasting financial statements
Valuation of a company

To study, appraise and compare financial statements of
various industries

To estimate and evaluate the financial health of a firm

To interpret the results of the company for managerial
decision making

To evaluate red flags and warning signs through financial
statement analysis

To understand and apply International reporting and
Accounting Standards

To apply the concepts of Lean Six Sigma to Manufacturing
and Service organizations.

To demonstrate how quality initiatives of Lean and Six
sigma can be integrated

PO1

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Moderate-M

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Moderate-M

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M
Moderate-M
Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M



Sr.
No.

67

67

67

68

68

68

68

68

69

69

69

69

Semester Course Code

0203410238 - Entrepreneurship

0203410240 - Social Media

Course
Outcome
No

CO3

CO4

CO5

Cco1

COo2

CO3

CO4

CO5

Co1

COo2

CO3

CO4

Course Outcome Statement

To illustrate step by step roadmap of planning and
implementing Lean Six sigma projects

To design and develop Lean Six Sigma approach for a
company to achieve performance excellence.

To design an approach of Lean Six Sigma for Supply Chain
network

To develop an entrepreneurial mindset

To appraise the entrepreneurial process starting with pre-
venture stage

To relate to practical aspects of starting a company
To relate to practical aspects of starting a company

To Analysis the challenges and opportunities for
entrepreneurship.

To understand the key techniques and theory used in
visualization.

To be able to properly interpret data models, graphical
perception and techniques for visual encoding and
interaction.

To be able to practically experience building and
evaluating visualization systems

To be able to integrate large data sets from disparate
sources and create visualizations of sample data

PO1

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO2

Moderate-M

Moderate-M

Moderate-M

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO3

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO4

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO5

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

PO6

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Moderate-M

Strong-H

Moderate-M

Moderate-M

Moderate-M

Moderate-M



