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Color Code Description
Globol National / Local Regional / National
Sr. No. GA No. Graduate Attributes PO No. Programme Qutcomes
1 GALl Scholarship: research, inquiry and lifelong learning PO1 |Develop knowledge in core areas of business based on current research and best practice.
Employability: equipped with skills, attributes, leadership and entrepreneurial qualities that society needs; being Utilize qualitative and quantitative methods for effective decision making and to overcome
2 GA4 " Gy : : - PO2 I, :
capable of making a contribution to society through eaming a living critical business challenges.
3 GA2 Global citizenship: ethical, social and professional understanding PO3 froe’:;:lxotp a world view that understands and appreciates a global cross-cultural business
4 GAl Scholarship: research, inquiry and lifelong learning PO4 |Identify new business opportunities and innovate at the workplace.
5 GAd Employability: equipped with skills, attributes, leadership and entrepreneurial qualities that society needs; being POS Apply management practices in the context of societal, health, safety, legal, and cultural
capable of making a contribution to society through eaming a living issues with a concern for the environment.
6 GAl Scholarship: research, inquiry and lifelong learning PO6 |Communicate effectively as a manager under different situations with all stakeholders.
7 GAl Scholarship: research, inquiry and lifelong leaming PO7 |Demonstrate Leadership and Team work capabilities in multidisciplinary settings.
3 GA2 Global citizenship: ethical, social and professional understanding POS Engage in independent and life-long learning and take up challenging assignments for
selfdevelopment.
9 GA3 Eco-literate: sensitivity towards a sustainable environment PO9 |Integrate ethical considerations while taking business decisions.
10 GA3 Eco-literate: sensitivity towards a sustainable environment PO10 Pre})are the students for an g)scellent corporate career ahead with a sh‘ong value system and
ethical conduct to bring positive change in organization, economy & society.
Employability: equipped with skills, attributes, leadership and entrepreneurial qualities that society needs; being  Apply the knowledge of management concepts to solve complex corporate problems within
11 GA4 . - N : o o POI11 g 3
capable of making a contribution to society through eaming a living available resources.
Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Financial Deyslop ot analytioal and phacticel Moderat| Str Moderat Moderat St Moderat| Str 3
i § loderal ong- loderal loderal rong- joderal ong-|
SEM1I | 0201410101 | T2036 CO1 |approach to corporate financial oM H . e | WeakeL| Weak L | Weak-L | "™ | Weak-L| = 1y & oM H ¢

Management

decision- making
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Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5S | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Analyze financial management - - fitieral S - Noderst| 5tr
A 8 eral ong- loderal ‘ong- loderal eral ong-
CO2 rc.elate.d concepts in real-life oM | WeaklL Weak-L| ™y oM g |WeakL|™ Weak-L (™ H
situations.
1 Appraise various theories related WD, TP s - fsdenat! 5t
. . loderal lodera lodera rong- ong- odera rong-
CO3  |to different financial management |Weak-L| ™ /o oo v g |Weakl| ™ oM g |Weak-L|Weak-L
concepts.
COo4 Bullfl financial models for decision{ Strong- WeakoL Strong- WeakdL Moderat|Moderat|Moderat Weak-L| WeakeL | Weak-L Strong-
making. H H eM e-M e-M H
luate vari cial - - - B - - -
CO5 Eval ua. various flnan. models | Strong- | Strong- |Moderat|Moderat WeakoL | Weakd Strong- | Strong- | Strong- | Strong- | Strong
under different scenarios. H H eM | eM H H H H H
Assess the importance of human
Hum: - - - - - -
SEMI 0201410102 T2280 uman Resource col resources mane.lgement and_ human | Strong- | Strong- | Strong- | Strong: WeakL Strong- | Moderat|Moderat WeakL, Strong- [Moderat
Management resource planning process in H H H H H eM [ eM H eM
organizations.
Appraise the current theories and
ractices of recruitment and Moderat|Moderat| Strong- |Moderat Moderat| Strong- | Moderat|Moderat| Strong-
coz [HEEE Weak-L | Weak-L
selection in human resource eM | eM H e-M eM H eM | eM H
management.
Analyze training strategies and
o3 )f/" i fg dgl W Strong- | Strong- | Strong- | Strong- Weak-L Strong- | Moderat|Moderat Weak-L Strong- | Strong-
2 specifications for conducting H H H H e H eM | oM H H
employee training programmes.
Discuss the significance of
employee benefits to both
CO4 pl L d 1 ot Moderat|Moderat| Strong- [Moderat Weak-L | Weak-L Moderat| Strong- |Moderat| Strong- | Strong-
SHpOYSIiane SID e Lt eM | eM | H | eM * eM | H | eM | H H
support the organization's policies
and practices.
Propose actions based on results of Miodecst [Moderat] S - Moderat|Moderat! st Sm S
q ; oderat| Moderat| Strong- ong- | Moderat|Moderat| Strong- ong- ong-
CO5 Fhe compensation analysis t_° ; Weak-L | Weak-L oM oM H H oM oM H H H
increase workforce productivity.
Marketin Biamine e findamental Str Moderat Moderat Str Moderat| Str
. 0 o T - -
SEMI | 0201410103 | T2116 g CO1  |marketing concepts and apply in ong- |Moderat} ;. 1, |[MOUerat yeateor, | S8 | Weak-L | Weak-L| WeakeL [ oo | er
Management 3 H e-M eM H e-M H
industry problems.
Examine the marketing Sy odeesilMisderst INiodasa erss
o o ong- loderal joderal loderat loderal
CO2 |perspectives essential for all H oM | eM | eM Weak-L | Weak-L | Weak-L | Weak-L | Weak-L | Weak-L |~ \+
managers today.
3 Co3 Explain the concept of customer | Strong- [Moderat Weak.L | Stong- Moderat|Moderat [Moderat [ Moderat|Moderat | Moderat | Moderat
value in the context of marketing. H e-M H eM | eM | eM | eM | eM | eM | eM
Cco4 Analyze the ma'rketlng strategies of| Strong- [Moderat| Moderat|Moderat Weak.L | Weak- | Weak-L Strong- |Moderat WeakoL Moderat
several companies. H e-M e-M e-M H e-M e-M




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Develop innovative marketing
CO5 strategies using out of the box Strong- |Moderat|Moderat| Strong- WeakeL Moderat| Moderat | Moderat| Moderat | Moderat | Moderat
approach through experintial H eM | eM H eM | eM | eM | eM | eM | eM
learning
Operations Create an opsrlion: siateey that Stra St Stra Moderat|Moderat| Moderat St Str Str
SEMI | 0201410104 | T2186 [P CO1 |is well integrated with the value ong- | Strong- | Strong- |Moderat Mocerat MO Weak-L | Weak-L| > or 0 | *ore | 2 ore”
Management . H H H eM e-M e-M H H H
chain
Analyze operations resources, Str iy o Moderat|Moderat| str -
CO2  |systems & processes to effectively | *Tore | PTOME” [ STONE” | yyeak., | Weak-L | Weak-L | Weak-L| " oo | o erat| Strong- | Strong-
; : H H H eM | eM H H
meet business requirements
4 co3 Assess '();.)eratlonal performance for|Moderat|Moderat|Moderat| Strong- Weak.L, | Moderat|Moderat| o Moderat|Moderat| Strong-
competitive advantage e-M e-M e-M H e-M e-M e-M e-M H
Prioritize digitalization, quality to ” S o i ModeratHitoderatiiodesat] st
f rong- ong- ong- ong- | Moderat| Moderat | Modera ong-
CO4 |enhance opferat.lonal performance H H H H eM | eM | eM g |WeakL|Weak-L| Weak-L
of an organisation
Propose improvement approaches
; trong- |M trong- - -
CO5  |Sichias mpintcnaec: JIE Ican, Moderat Weak-L Strong- [Moderat Weak-L | Weak-L | Weak-L | Weak-L, Strong- | Strong- | Strong:
i e-M H e-M H H H
agile, etc.
Discuss the definitions, evolution,
. . nd scope o ics i - - - 5
SEMI | 0201410105 | T6076 |Microcconomics | co1 |Ratureand scope of economics in | Strong- | Strong- | Stong: | ey 1 | weaket | Weak-L | WealcL | Weaket | Moderat Moderat) Strong
general and microeconomics in H H H eM | eM H
particular.
Evaluate the relevance and i - S 54 Moderatl St
DR S odera oderat| Strong- ong- rong- | Modera ong-
Co2 mgmﬁcapce of economics in Weak-L|™ " (Weak-L [ u g |WeakdL |Weak-L] ™" o e
managerial decision making.
5 co3 Propose.demand estimation and Strong- | 11| WeakeL Moderat|Moderat WeakdL Strong- | Strong- | Moderat| Moderat| Moderat
forecasting. H e-M e-M H H e-M e-M e-M
Explain optimization behavior of St Str ibderat AP ot
CO4 |the firm in the presence of Io{ng- ;Ing- :_;;a Weak-L | Weak-L | Weak-L eo-;;a Weak-L | Weak-L | Weak-L :_]::/Ira
different market structures.
Examine the link of micro-
economic theory with observed Moderat Moderat|Moderat Strong- Strong- Strong-
COs5 i G Weak-L Weak-L Weak-L | Weak-L Weak-L
firm behaviour through analysis of | e-M eM | eM H H H
case studies of firms.
. . Analyze and interpret data Usin trong- - | Strong- | Strong- 3 trong-
SEMI | 0201410106 | T2216 |Business Statistics| CO1 Yaeas il g | Strongs | oL | Weak. | Sone- | Strong- | Strong- (Moderat| Moderat} Strong- |y, y | Strong
descriptive statistics. H H H H e-M e-M H H
Exeninedieeoncentof Moderat|Moderat Str Moderat Strong- | St Str
) o oderat| Moderaf ong- odera ong- | Strong- ong-
CO2 pfob.abllfty ar}d prot.>ab111t}.l j eM | e |WeakL| ™ T |Weak-L| ™ 7 Weak-L| ™ g [WeakLl| ™y
distributions in business situations.
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Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5S | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Justify the inferences from samples
6 co3 drawn f}’om large datase.ts of single| Strong- | Strong- | Strong- | Strong- | Strong- Weako | Weake | weakd, Moderat| Strong- | Strong-
population, two populations and H H H H H e-M H H
multiple populations.
Evaluate bivariate and multivariate | Strong- | Strong- | Strong- Moderat|Moderat Strong- Strong- | Strong-
CO4 i i Weak-L Weak-L Weak-L
statistical techniques. H H H eM | eM H H H
Cos Exam.me non-parametric statistical Weak-L | Weak-l. | Weak-L | Weak-L Moderat|Moderat Weak-L Strong- WeakeL Strong- | Strong-
techniques. eM | eM H H H
Data Driven Analyze the process of Data Strong- | Strong- Moderat|Moderat| Strong- | Strong- Moderat|Moderat| Strong-
SEMI1 | 0201410107 | T3154 .. . CO1 ; L 3 Weak-L Weak-L
Decision Making Driven Decision Making H H eM | eM H H eM | e-M H
co2 Examine the nature of business Strong- WeakL, Moderat|Moderat Weak.L Strong- WeakeL | WeakeL| Weakd. Strong- | Strong-
data H eM | eM- H H H
Evaluate the basic concepts of Moderat| Strong- | Strong- Moderat| Strong- | Strong- Moderat|Moderat
. CO3 DBMS oM H H Weak-L oM e H Weak-L | Weak-L oM oM
Analyze business organisations
co4 |d tay 5 t g ERD and Moderat| Strong- | Strong- WeakeL Strong- |Moderat|Moderat Weak-L | Weak-L Moderat|Moderat
Dz;: Drequlremen S using an M - H H oM | eM oM | eM
Elaborate the use of software tools
i .| Strong- | Strong- | Strong- Strong- | Strong- |Moderat Moderat|Moderat
COS5 ElEz(cel) for capturing and analysing H H H Weak-L | Weak-L 1 H oM Weak-L oM M
ata
: ] Develop an insight to concepts.
Financial e ; ! Strong- Strong- Strong- Moderat|Moderat| Strong-
SEMI | 0201410108 | T2003 : CO1  |principles and techniques of TONE” | Weak-L [ Weak-L | """ [ Weak-L | Weak-L | * "8 | Weak-L [ occrat [Mocerat) Strong
Accounting 5 H H H e-M e-M H
accounting
Compile the financial and
co2 accou.ntm_g 1n.fo.rmat10n.for Weak-L | Weak-L Strong- WeakeL Strong- | Strong- WeakL Moderat|Moderat| Strong- WeakL
planning, decision making and = H H H eM [ eM H
control.
8 Appraise accounting information | Strong- | Strong- | Strong- Moderat Moderat|Moderat Strong-
CO3 3 s 1 Weak-L | Weak-L Weak-L Weak-L
for evaluation & interpretation H H H e-M eM | eM H
Evaluate accounting Information - Sig Sir Stn Sirou et
CO4 |from a Transactional level to a :Ing' :In E” | Weak-L | Weak-L | Weak-L :Ing- Weak-L :Ing' Hg Weak-L|™ "\
reporting level
Eyduats dieccountng Moderat|Moderat| Strong: Strong- | Stro Str Str
S 5 oderat| Mode: - g- | Strong- ong- ong-
COS5  |Information fron') areporting level Weak-L| Weak-L (Weak-L|™ """ = g [WeakLl| ™y u 0 H
to a comprehensible level.
Research 3 Strong- [ Moderat Strong- | Strong- |Moderat Strong- | Strong- | Moderat| Strong-
SEM1 | 0201410109 | T2225 Methodol CO1 |Assess the research related issues. H oM | WeakL | o oM Weak-L| ™0 i i =
ogy
co2 Evaluate.research questions and Strong- Weak-L | Weak-L Strong- | Strong- WeakeL | Weak-L Strong- Weak.L Moderat| Strong-
formulations H H H H e-M H
Examine research design and data Moderat| Strong- [Moderat| Strong- | Strong- | Strong- | Strong- | Strong-
CO3 " i Weak-L | Weak-L | Weak-L
9 collection techniques e-M H e-M H H H H H
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Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Analyze the synthesis of osdarsd bt Moderai Motiecat e
AR A oderaf oderaf ong- | Moderat|Moderaf ong-
CO4 quahta’tlve anc? quantitative data eM | WeakL” . oM | e |WeakeL|Weak-L| Weak-L | Weak-L| ™,
analysis techniques.
COs Analyze the stat.lstlcal tools and strong- | o+ 1 | weaker,| Strone- | Strong= o, | |Moderat| o, | Strong- Moderat| Strong-
software usage in research H H H e-M H e-M H
ly Chain i ly chai - - o -
SEMI 0201410110 T2827 Supply C col Appraise a S.upp y chain strategy to| Strong Weakd. Moderat| Strong: WeakoL Moderat| Strong: WeakeL Moderat| Strong: Weak.L
Management support business strategy. H e-M H e-M H e-M H
Design the supply chain network
co2 it e sE Strong- | Strong- |Moderat Weak-L | Weak-L Strong- | Strong- |Moderat Weak-L | WeakL, Strong-
| i H H e-M H H e-M H
responsiveness and efficiency
Planning supply -demand and
; e : trong- | Strong- . - M -
CO3 |inventories in a supply chain to S Io{ng :Ing Weak-L | Weak-L | Weak-L Sﬁ;;ng SU:Ing Weak-L :fi:;at M:fj;;at Str:lm’
10 optimise SC operations.
Assess transportation requirements S Str S Mod
CO4  |for inbound and distribution }"{"g' o | Weak-L | Weak-L ‘}‘;"g' :_Ifdmt Weak-L | Weak-L | Weak-L | Weak-L | Weak-L
networks in SC.
Analyse the role of sourcing
decisions, relationships and Strong- | Strong- |Moderat|Moderat| Strong- | Moderat Strong- |Moderat Strong-
CO5 IR : Weak-L Weak-L
coordination in a SC to improve H H eM | eM H eM H e-M H
supply chain competitiveness
Evaluate the efficiency and
. appropriateness of different R - = 2 3 -
SEMT | 0201410111 | T3531 |R Programming | co1 |dPPropriatencss ofdifferentR | Swong|Stwong- |y, ) \Moderatl gy y [Moderatly )y | STOng: |y | Strong- | Strong
programming techniques in solving| H H e-M e-M H H H
complex data analysis problems
Construct robust R programming - " —_—— T - Str Str
2 v ong- ong- oderal oderaf ong- ong- ong-
1 CcO2 a1g01t1thms a1.1d functions for . e g |WeakL| " o Weak-L | WeakeL| ™ | Weak-L| ™" u
efficient business data analysis.
co3 C.reat?j an.R script for data Strong- | Strong- - [Moderat| . Moderat| . - | Strong- | o\ 1 Strong- | Strong-
visualization. H H e-M e-M H H H
Analyze the console output of Strong- | Strong- Moderat Moderat Strong- Strong- | Strong-
CO4 2 Weak-L Weak-L Weak-L Weak-L
executed R script. H H e-M e-M H H H
Cos Develop df.:bugglng abilities in R | Strong- | Strong- Weak-L |Moderat] ot Moderat| . - | Strong- |, + | Strong- | Strong-
Programming. H H e-M e-M H H H
Analyze and apply management
Doing Busi ices i - - -
SEM I 0201410112 T2625 01. g Business In col1 prac?tlces in ({ontext of cur.rent . Strong- | Strong- |Moderat|Moderat Weakd, Strong- [Moderat Weak-L | Weak-L | WeakeL | Weak-L.
India business environment/business in H H eM | eM H e-M
India
Compare knowledge in core areas
of business based on recent Moderat|Moderat| Strong- |Moderat| Strong- [ Moderat
CcO2 5 2 Weak-L | Weak-L | Weak-L | Weak-L | Weak-L
changes in the business eM | eM H e-M H eM

scenario/ecosystem.




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
12 Analyze internal and external
domains of various business Moderat|Moderat Strong- | Moderat Strong- | Strong- | Strong- [ Moderat

CO3 : : Weak-L Weak-L | Weak-L
functions and processes with eM | eM H eM H H H e-M
reference to the latest scenarios.

Take part in team work
R AR Strong- | Strong- | Moderat|Moderat| Moderat|Moderat Strong- |Moderat

CO4 Capfibllltles in multidisciplinary u H oM | eM | e | en |Weakl™ g oM | WeakL | Weak-L
setting.

Examine an overall view of the

CO5 T nndertand Moderat|Moderat| Moderat| Moderat Weakd, Strong- | Moderat WeakeL Moderat| Strong- | Strong-
world and understands a cross eM | eM | oM | eM H M M H H
cultural business context.

Indian Film Analyze the fundamentals of the
Industry: A vibrant Indian film industry and Strong- | Strong- | Moderat |Moderat| Strong- |Moderat|Moderat|Moderat| Moderat|Moderat| Moderat
SEMI1 | 0201410114 | T2626 . CO1 : :
Business the business opportunity that H H eM | eM H eM | eM [ eM | eM | eM | eM
Perspective exists.
Improve the Indian and the world St Sty Moderai it g o ”
5 e rong- ong- lodera lodera rong- rong- rong-

CO2 |[film mdu.stry as a holistic and H H oM | e |Weakd [ Weak-L | Weak-L [ Weak-L| ™ o u

overarching umbrella.
Create brand and product
Strong- | Strong- | Strong- |Moderat| Moderat| Strong- Strong- | Strong-
13 Co3 templfltes to film as a product, H H H oM | oM g |WeakL | Weak-L| Weak-L| ™ H
experience and service.
Assess the process, language,

Co4 grammar and mter;')retatpn of the WeakL | WeakoL Moderat | Strong- | Strong- WeakeL | WeakdL Strong- | Strong- |Moderat| Moderat
film language and its unique pre e-M H H H H eM | eM
and post production.

Develop a 360 degree marketing
and promotional plan for a film Strong- | Strong- | Strong- Strong- Strong- Moderat|Moderat

CO5 3 Weak-L | Weak-L Weak-L Weak-L
across markets, countries and H H H H H eM | eM
segments.

Sales Force and Explain what is sales management,
i Strong- | Strong- | Strong- | Strong- [Moderat|Moderat|Moderat| Moderat| Strong- | Strong- | Strong-
SEMI | 0201410115 [ T2136 [Channel COl  [role and duties of the sales H H H H eM | eM | oM | eM H H H
Management manager.
Elaborate the selling process, sales
theories and the different aspects Str st . ettt St Str g
W ong- | Strong- ong- |Moderat|Moderat| Strong- ong- ong-
CO2 |of sgl&s .force such. as Training, Weak-L| Weak-L | Weak-L | ™, H H oM | eM H H H
Motivating, Recruitment,
Selection, etc.
Develop Sales promotion
co3 | 1: 1p o B Strong- | Strong- | Moderat|Moderat| Moderat| Moderat|Moderat| Strong- Weak-L | Weak-L Strong-
14 orecasting, plan for designing H H oM | oM | eM | oM | eM u H
sales territories, sales quota.
Assess channel design,
intermediaries channel formats Strong- |Moderat|Moderat|Moderat| Strong- Moderat|Moderat

CO4 P ’ .. | Weak-L| Weak-L | Weak-L Weak-L

role of distribution channels and its H eM | eM | eM H eM | eM

functional knowledge.




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Elaborate what is channel partner
management, channel conflicts, Strong- | Strong- | Strong- | Strong- | Moderat| Moderat| Moderat| Strong- Strong-
CO5 Weak-L | Weak-L
and role of the Channel H H H H eM [ eM | eM H H
Information System in sales
Consumer Analyze various marketing T S - el N = Sip
. . =, = ng- - rong- - ye
SEMI | 0201410116 | T2888 [Behaviourand CO1  [scenarios that are affected by R [T | WeakeL | WeakeL | ST (OO weak-L | S PPET| T PR
Insights consumer behaviour
Evaluate the differentiation S i i - Misteratl Moot St bisdersilifioderat
ong- ong- ong- ong- £ oderal loderal . rong- oderal oderal
CO2 betwtaen consumer responses and H H H g [WeakL ™ T M Weak-L| ™ 1y eM | eM
reactions to marketing outcomes
Evaluate the relationship between
the practical aspects of marketing | Strong- | Strong- | Strong- | Strong- | Strong- Moderat|Moderat | Strong-
15 CO3 ] Weak-L | Weak-L | Weak-L
strategy with the consumer H H H H H e-M e-M H
decision making process.
Analyze the consumer behaviour - - . St s oderat Mderai
CO4 |concepts to real life marketing ong- | Strong- | SUONE- | g akL| Weak-L | > "8 [ Weak-L | Weak-L | Weak-L [ oort |V oocr
H H H H e-M e-M
problems.
Determine various post purchase
CcO5 |Eehniourandit el isoies tobe Moderat|Moderat|Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Moderat| Strong- | Strong-
¢ ! eM | eM | eM H H H H H eM H H
addressed in consumer behaviour
Understand the interpretation of - | Strong- | Strong- Moderat|Moderat Strong- | Strong- | Strong-
SEMI | 0201410117 | T2638 [Labour Laws col : tenpim Strong- | Siroog- | SIG0E-)| oy g | pyeasy [Moderat| Modetat] oy, | Strong: | Stroage f Strong
various labour laws. H H H eM | eM H H H
Compile the legal implications of
o : Strong- | Strong- | Strong- | Strong- | Strong- |Moderat | Moderat | Moderat
CO2 dems}on-makmg related to HR Weak-L | Weak-L | Weak-L H H H H H e-M eM | eM
practices.
Evaluate compensation and Strong- | Strong- |Moderat Moderat|Moderat|Moderat Moderat| Strong-
16 CO3 e bt u H oM Weak-L oM M ey Weak-L | Weak-L oM H
Analyze the various provisions
Strong- | Strong- | Strong- Moderat|Moderat| Moderat| Moderat | Moderat
CO4 |related to lay offs, retrenchments H H H Weak-L | Weak-L | Weak-L oM oM | eM oM oM
& closure
Exalupte.the conditions of Stra Moderat|Moderat | Moderat| Moderat| Stre Stron
5 ong- | Moderat|Modera T oderaf ong- g-
COS5  |employment & misconducts at the | Weak-L | Weak-L | Weak-L | Weak-L| = (1 oM | eM | eM | eM H H
workplace .
Learning and Paamine the prngiples oflcamins Stre Str Moderat|Moderat| Str Moderat|Moderat| Str
o - . ot ng- T i - €T ng-
SEMI | 0201410118 | T2284 & CO1 |and instructional system design for | Weak-L | Weak-L | °"One | Ptrong |Vocerat) Viocerat) STOE” | yreqrp, |0 at| Strong
Development T ; H H e-M e-M H e-M e-M H
training programs.
Analyze the process of learnin
co2 | yz dpd 1 ti tgl’ i | Weak-L Strong- | Strong- | Moderat|Moderat| Strong- |Moderat Weak-L Moderat| Strong- | Strong-
aining, and development in talen H - M | eM H M oM H u

management.




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Qutcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Assess various training methods, iy Sir St AfoderatModeratiMstarat Ivioderes 5t
& ong- ong- ong- lodera lodera oderat loderat rong-
17 Cco3 technlq}les, and sources for i e i eM | eM | e | e |Weakel|WeakeL|Weak-L| ™ s
enhancing employee performance.
Evaluate the effectiveness of
Cco4 Iins oA iduials e d | weak-L Strong- | Strong- |Moderat|Moderat| Strong- | Moderat Weak-L Moderat| Strong- | Strong-
tramlr.1g or individuals, teams an eak-] H H oM | eM H oM ea oM H H
organizations.
Design training modules with
CO5 mtaaSI.lrable Ol.ltcomes using Weak-L Strong- | Strong- |Moderat|Moderat| Strong- |Moderat Weak-L Moderat| Strong- | Strong-
principles of innovative program H H eM | eM H e-M e-M H H
design.
. . Develop an analytical approach to
Financial : : ; - M M M t|Moderat Moderat| Strong- [ Moderat
SEMI | 0201410119 | T2611 . CO1  |provide details for informed Strong- | Moderat\Moderat| ;) 1 | weak-1, |Moderat [Moderat| ;) [Moderat | Strong- | Modera
Econometrics S N H eM | eM . eM | eM e-M H e-M
decision making in finance.
Analyse the concepts of financial
) y Moderat Strong- [Moderat| Strong- Moderat Moderat| Strong-
CO2 ecoyometncs related concepts in oM | WeakL|WeakeL| ™" oM g |WeakL|™ S WeakeL ™ e
business.
Appraise various theories related  |Moderat|Moderat|Moderat|Moderat| Strong- Strong- | Moderat| Strong- | Strong-
18 CO3 i Weak-L Weak-L
to different concepts. e-M e-M e-M eM H H e-M H H
Evaluate various concepts of
cos |fi al i P G Moderat|Moderat|Moderat Weak-L | Weak, Moderat|Moderat| Strong- | Strong- | Moderat| Moderat
inancial econometrics as an input | " | oy | eam ea e oM | oM q q oM | oM
for various applications.
Measure the concepts of financial
CO5  |econometrics in the valuation of iodutas Weak-L | Weak-L Modérai|Moderat Weak-L Modecat | hModorat Weak-L | Weak-L | Weak-L
o e-M e-M eM e-M e-M
securities.
Introduction to Analyze the basic concept of the " - Str . doeent Moderst] Sm Nbdext St
. . ¢ A ong- ong- ong- loderal loderal ong- loderal ong-
SEMI1 | 0201410120 T2015 |Financial Markets CO1 |[financial markets and financial H & H 5" | Weak-L H & oM Weak-L oM 0 B oM Weak-L H &
and Instituions institutions
Evaluate the relevant concepts to
Strong- | Strong- Moderat|Moderat| Moderat| Moderat Strong-
CO2 affg:ts Fo the current events or Weak-L | Weak-L H u Weak-L M oM M | e Weak-L H
topical issues
Compare the various financial
CO3 A Moderat|Moderat Weak-L Moderat| Strong- | Moderat Weak-L | Weak-L | Weak-L | Weak-L Moderat
19 2 ; eM | eM e-M H eM e-M
basis of risk and return
Evaluate empirical evidence of ModeratIModerat! st Str Modsrar] st st
; (oderat| Moderaf ong- ong- oderal ong- rong-
CO4 markfet' perfonnanc.e based on oM | eM - g |Weak-L|™ o\t | Weak-L] ™= | Weak-L | Weak-L
theoritical foundations
Analyse how issues related to
financial markets and institutions Moderat| Strong- | Strong- |Moderat Moderat|Moderat | Moderat
CO5 Weak-L | Weak-L | Weak-L Weak-L
affect or are affected by the global eM H H eM eM | eM | eM
and local communities
|
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Outcome
No

Course Outcome Statement

PO1

PO2

PO3

PO4

POS5

PO6

PO7

PO8

P09

PSO1

PSO2

20

SEM 1

0201410121

T2174

Materials
Management

CO1

Analyze the functions and
objectives of Materials
Management (MM) in a global
business environment.

Moderat
e-M

Moderat
e-M

Strong-
H

Strong-
H

Weak-L

Weak-L

Weak-L

Weak-L

Moderat
e-M

Strong-
H

Strong-

(6(0]

Evaluate the impact of effective
Materials Planning & Control
(MPC) on production efficiency,
inventory management, and
customer satisfaction.

Strong-

Strong-

Strong-

Weak-L

Weak-L

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Strong-

COo3

Appraise forecasting models (e.g.,
moving average, exponential
smoothing) to generate demand
forecasts for different product
categories.

Weak-L

Strong-

Strong-

Weak-L

Moderat
e-M

Weak-L

Moderat
e-M

Weak-L

Strong-

Sn:ong-

Strong-

Co4

Develop a vendor evaluation
process incorporating factors such
as quality, price, delivery lead
time, and social responsibility.

Strong-

Strong-

Strong-

Moderat
e-M

Moderat
e-M

Moderat
e-M

Weak-L

Weak-L

Weak-L

Weak-L

Weak-L

COs

Evaluate the strengths and
weaknesses of different inventory
management models (e.g., EOQ,
ABC analysis) considering product
characteristics and demand
patterns.

Weak-L

Weak-L

Strong-

Weak-L

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Strong-
H

Strong-

Strong-

21

SEM I

0201410122

T2163

Quality
Management

Co1

Estimate the key quality metrices
and take a judgement of
appropriate cost-quality trade off
along the Value chain and apply it
in Quality Management strategy
formulation.

Moderat
e-M

Strong-
H

Moderat
e-M

Weak-L

Strong-

Weak-L

Moderat
e-M

Strong-

Weak-L

Moderat
e-M

Strong-
H

CO2

Develop an overall understanding
of different quality management
standards and models vis-a vis the
benefits they bring to the

organisation.

Strong-

Strong-

Strong-

Strong-
H

Strong-
H

Strong-

Strong-

Strong-

Strong-

Strong-

Strong-




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 [ PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Elaborate the different Quality
co3 management tools and analyse the | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- Strong- | Strong- | Strong- | Strong- | Strong-
results, initiate corrective and H H H H H H H H H H H
preventive actions.
co4 Evaluate the different quality. Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
award criteria. H H H H H H H H H H H
Evaluate different awards and take st S i Sy & o ” Sin . Sie -
5§ ong- | Strong- ong- ong- | Strong- ong- | Strong- ong- | Strong- ong- ong-
COs5 ?pproprlatc? strategy towards there H H H H H H H H H H H
implemention.
Organizational Develop cognizance of the Strong- | Moderat|Moderat| Moderat| Moderat [ Moderat |Moderat | Strong- Strong-
SEMII | 0201410201 T2279 . COo1 |, : Weak-L | Weak-L
Behaviour importance of human behavior. H e-M eM | eM e-M e-M e-M H H
Assess how people behave under
co2 diffe t % .p d wh Weak-L Moderat|Moderat[Moderat| Strong- | Strong- | Strong- Strong- | Strong- | Strong- | Strong-
ifferent conditions and why ekl M | eM | e H H H H H H H
people behave as they do.
Analyze the complexities
associated with the management of Moderat| Moderat|Moderat| Moderat| Moderat | Moderat| Strong-
CO3 TR SR Weak-L | Weak-L | Weak-L | Weak-L
individual behavior in the eM | eM [ eM [ eM | eM | eM H
22 organization.
Examine the complexities
co4 associated with ‘Fhe 'management of | Strong- [Moderat|Moderat|Moderat| Moderat| Moderat| Moderat| Moderat Weak-L | Weak.L Moderat
the group behavior in the H eM | eM [ eM [ eM [ eM [ eM | eM eM
organization.
Evaluate the complexities
Co5 associated with the management of |Moderat|Moderat| Strong- Strong- | Strong- | Strong- | Strong- |Moderat| Strong- | Strong- Weak-L
the organizational level behaviorin| e-M [ eM H H H H H e-M H H
the organization.
Develop an innate understanding
; i 2 Strong- Mod Strong- |Mod Strong- |Moderat| Strong- [ Moderat
SEMIT | 0201410202 | T6073 |Macro Economics | CO1  of the key descriptive variables of |~ 1y'® | Weak-L| " oqer™| Strone” |Moderat) vy g | ey g | Strong- [Moderat Strong- |Modera
g e-M H e-M H e-M H e-M
an economic system.
Examine how policy changes may
3 Strong- | Strong- | Moderat Strong- Moderat| Strong- | Strong- | Strong- | Moderat
CO2 affect growth rat;s {)f public and " H oM | WeakeL [T = | Weak-L oM e H u oM
private sectors within an economy.
Analyse the fiscal, monetary,
credit and external sector policy
strategies and examine the output- | Strong- Strong- | Strong- |Moderat|Moderat Moderat| Strong- | Strong-
CO3 ! Weak-L Weak-L | Weak-L
23 outcome-impact of the same on H H H eM | eM eM H H
different stakeholders within the
economy.
Auavzethe Rpland banking Str Str Moderat|Moderat| Str Moderat Moderat Moderat
oeie . S ong- ong- loderal oderal ong- loderal loderal lodera
CO4 systém Wlthln India and examine u H oM | eM e oM |WeakeL|” V7| Weak-L | Weak-L oM
key issues in monetary policy. )




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 ( PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Apply the workings and reaction
CO5 of the II}dxan e?conoml.c system to a | Strong- WeakL | Weak-L Strong- | Strong- | Moderat| Moderat | Moderat| Strong- | Moderat| Moderat
change in the international macro- H H H eM [ eM | eM H eM | eM
environment.
. . Compare descriptive, predictive
Business Analytics G 3 . | Strong- | Strong- | Strong- | Strong- | Strong- | Moderat| Strong- | Strong- [Moderat|Moderat| Strong-
SEMII | 0201410203 | T2612 for Marketing CO1 |and pr&scqpnve business analytics H H H H H oM H H oM | eM H
for marketing.
Analyze marketing analytics
co2 YZtS d t}% d fytld o Strong- | Strong- | Strong- | Strong- | Strong- |Moderat| Strong- | Strong- |Moderat|Moderat| Strong-
SONCepls anc metods torcd H H H H H | eM | H H [eM | eM | H
driven decision making.
Co3 Choose appropriate tools required | Strong- | Strong- | Strong- | Strong- | Strong- [Moderat Strong- | Strong- |Moderat|Moderat| Strong-
24 for analyzing marketing data. H H H H H | eM | H H [eM | eM | H
Select appropriate research
CO4  |methods aninedito ok bt ns Strong- | Strong- | Strong- | Strong- | Strong- [Moderat| Strong- | Strong- | Moderat|Moderat| Strong-
eq H H H H H | eM | H H |[eM | eM | H
problem.
Develop scientific problem-solving
CO5 |approach Bomioroble o Strong- | Strong- | Strong- | Strong- | Strong- [Moderat| Strong- | Strong- [Moderat|Moderat Strong-
approacl Homp; ! H H H H H eM | H H | eM | eM H
identification to recommendations.
Legal Aspects of Analyze the legal framework Strong- [Moderat | Strong- [ Moderat Moderat | Strong- [ Moderat| Strong- [Moderat
SEMII | 0201410204 | T1140 . CO1 % S Weak-L Weak-L
Business applicable to the organizations. H e-M H e-M e-M H e-M H e-M
Co2 Elaborate the re'gulatory a.uthorlty Strong- | Moderat Weak.L, Strong- |Moderat Weak.L Strong- |Moderat WeakL | Weak-L, Moderat
and the underlying compliances. H e-M H e-M H e-M e-M
Appraise the importance of
; . Strong- | Moderat Moderat| Strong- [Moderat| Strong- Moderat| Strong-
CO3 [intellectual property, t}}e rights u oM | Weak-L| Weak-L oM b oM u o |WeakL|™ o
25 thereunder and protection thereof.
Examine the corporate Laws that
CO4 11 th P ot 3 Strong- | Moderat| Strong- [Moderat WeakL, Strong- [Moderat| Moderat| Strong- |Moderat WeakL
govern all the organizations in H oM H oM eak-] H oM | eM u oM ea
India.
Estimate consumer centric laws,
CO5 including but not’hmlted to, s Strong- [ Moderat WeakeL | WeakoL Strong- Weak.L Moderat WeakL Strong- | Strong- | Strong-
consumer protection, competition H e-M H e-M H H H
commissions.
Management Analyse the Fundamentals of Strong- Strong- | Strong- | Moderat|Moderat | Strong- Strong- |Moderat
SEMII | 0201410205 | T2777 . CO1 ; Weak-L Weak-L | Weak-L
Accounting Management Accounting H H H e-M e-M H ¢ H e-M
Evaluate the Data in Format of
Cost Sheet for Managerial Strong- |Moderat|Moderat|Moderat| Strong- | Strong- | Strong- Strong- |Moderat
CO2 ; i 3 Weak-L | Weak-L
Planning, Decision Making and H eM | eM | eM H H H H eM
Controlling
26
Evaluate the Financial Statements | Strong- Strong- | Strong- | Strong- [Moderat|Moderat|Moderat| Moderat
CO3 : e Weak-L Weak-L | Weak-L
tolarrive at Decisions H H H H eM | eM | eM | eM i




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5S | PO6 | PO7 | POS | PO9 | PSO1 | PSO2
No. Course Code
Code No
Develop the Tools & Techniques |Moderat| Strong- Moderat Moderat| Strong- | Strong- | Strong-
CO4 i : Weak-L Weak-L | Weak-L | Weak-L
of Marginal Costing e-M H e-M e-M H H H
Discuss Budgetary Control & " | Strong- | Strong- | Strong- | Moderat|Moderat| Moderat|Moderat
CO5 i : Weak-L | Weak-L | Weak-L | Weak-L
Variance Analysis H H H eM | eM [ eM | eM ¢
Management
. Analyse Components and Moderat|Moderat| Strong- | Strong- | Strong- Moderat|Moderat| Strong- |Moderat
SEMII | 0201410206 | T3088 |Information CO1 Sk e IS oM | eM H H b |Weak-L| Weak-L oM | e H oM
System ;
4 Strong- | Strong- Moderat Strong- | Strong- | Strong- | Moderat|Moderat
CO2 |Evaluate the evolution of MIS H g |WeakL| " | WeakeL| Weak-L H H H eM | eM
Classify the different types of
27 co3  |inf fyti " tyepii A Strong- | Moderat | Moderat|Moderat Weak-L | Weak-L | Weak-L Strong- | Moderat|Moderat| Moderat
; O_rma on Sy§ en,ls Hseaan H e-M e-M e-M H e-M e-M e-M
business organizations
Determine the dimensions of IS Strong- | Strong- | Strong- | Strong- | Moderat Strong- |Moderat| Moderat
CO4 Mtcaaton H u H H oM Weak-L | Weak-L | Weak-L H oM oM
Design the development and
f ; Strong- - Moderat|Moderat Moderat| Strong- | Moderat
CO5 1n{plementat1or.1 asPects of MIS g |Weak-L| Weak-L | Weak-L oM | oM |WekL|T v u oM |WeakL
using an organization case
: Examine the evolution of
Operations i 3 Strong- | Strong- d d Strong- d trong-
SEMII | 0201410207 | T2220 |OP COl [operation research and different | >"or&" [ Strone- |Moderat| Moderat}Moderat| Strong- |y, 1 1 |y g [Moderat| g, | Strong
Research Sp H H e-M e-M e-M H e-M H
optimization models
co2 Formulate de‘c15101}‘-mak1ng models| Strong- Weak- | Strong- [Moderat|ModeratModerat| Strong- WeakL | Weakp, | Strone- | Strong-
encountered in businesses H H eM | eM | eM H H H
Evaluate business problems usin,
o3 itabl dels & p T g Moderat|Moderat| Strong- | Strong- WeakL, Strong- | Strong- WeakL, Moderat|Moderat| Moderat
28 suitable models for decision eM | oM H u - H u al M | eM | eM
making
Judge the uncertainties involved in
5 & Strong- | Moderat| Strong- Strong- [ Strong- | Strong- Moderat
CO4 |a business (':onfext and articulate H oM g |Weakl ™ h u u | Weak-L| Weak-L | Weak-L oM
them quantitatively
Formulate and utilise probabilistic
AN . Strong- | Strong- | Strong- Moderat|Moderat Strong- | Strong- | Moderat
CO5 |and predl(:.tlve models.to predict H H g |WeakL™ "V oM | Weak-L| Weak-L H n oM
future business scenarios
Discover the major aspects of
Project project management, including | Strong- |Moderat Moderat| Strong- | Moderat|Moderat|Moderat Moderat|Moderat
SEMII | 0201410208 | T2193 CO1 3 : i Weak-L Weak-L
Management scope, time, cost, quality, and risk, | H eM [C eM H eM [ eM | eM eM | eM
Appraise various concepts, tools,
and techniques of project
co2 4 ‘i thp Jt tof Moderat| Strong- [ Moderat| Moderat| Moderat|Moderat | Strong- | Strong- [Moderat Weak-L Strong-
manallgemen. in the context of a oM H eM | oM | eM | eM u H oM eal H
specific project.

| Sasnens




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 [ PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PSO1 | PsO2
No. Course Code
Code No
Determine various issues related to
28 roject planning and schedulin
Co3 PndJ P lg (st F:’ Moderat| Strong- |Moderat| Moderat|Moderat| Strong- |Moderat|Moderat|Moderat WeakeL, Strong-
a propose solutions to mitigate oM 0 eM | eM | e H eM | eM | eM eak-] o
those issues.
Discuss various issues in project
CO4 evaluation, and make Strong- | Strong- |Moderat(Moderat|Moderat| Strong- | Moderat|Moderat WeakdL Strong- | Strong-
recommendations for H H eM [ eM | eM H eM | eM H H
improvement.
Estimate different risks involved in Str Str Str Moderat|Moderat| Moderat| Moderat
o R ong- ong- 7 - ong- g loderat loderal oderal loderaf
CO5 p.I'O_IeCF r.nan.agement, and develop a| Weak-L e g |Weak-L| Weak-L g |WeakL eM | oM | eM | eM
risk mitigation plan.
Explain the impact of Big Data on .
Cloud and Big Business Models, Customer Strong- |Moderat | Strong- [Moderat Strong- Moderat Moderat| Strong- | Moderat
SEMII | 0201410209 | T3564 CO1 R A Weak-L Weak-L
Data Acquisition, Digital H e-M H e-M H e-M eM H e-M
Transformation and Social Media
co2 Understand the lfey requirements | Strong- | Strong- |Moderat|Moderat| Strong- Weakd Moderat| Strong- | Strong- |Moderat WeakeL
for Success of Big Data H H eM | eM H eM H H eM
29 Discuss the solutions to Business
co3 Problems using Big Data Moderat| Moderat WeakeL Strong- |Moderat| Moderat| Strong- | Strong- | Strong- | Strong- |Moderat
Technologies using Data Mining eM | eM H eM | eM H H H H e-M
and Text Mining
Explain the various components in
5 - Strong- | Moderat| Moderat Strong- |Moderat Strong- | Strong- | Moderat
CO4  |the Ecosystem of Big Data and its H oM | em |WeakL u oM | Weak-L H u e | Weak-L
landscape
Discuss the core concepts of cloud
A ? Strong- | Moderat Strong- | Strong- | Strong- Moderat Moderat| Strong-
COS5 computmg and the enabling e oM | WeakL[ T u g |WeakeL ™ 7| Weak-L oM H
technologies.
Integrated Explain different approaches to Strong- | Str Moderat(Moderat|Moderat| Strong- |Moderat|Moderat|Moderat|Moderat| Stron
» 2= ong- 0del oderal eral ong- (o] al Cral €T O g-
EMII | 0201410211 T2127 arketin, CO1 2 S
S Mlceit & marketing communication H H eM | eM | eM H eM [ eM [ eM | eM H
Communication
Assess various media options for
co2 biildine brand valic o Strong- | Strong- | Strong- [ Moderat| Moderat Strong- [ Moderat|Moderat| Moderat | Moderat | Moderat
g orar : H H H [eM | eM | H | eM | eM | M | eM | eM
communication strategies.
Compare the different tools in
30 co3  |nt P ted Marketi Moderat| Strong- | Strong- [Moderat| Strong- | Strong- | Strong- Strong- [ Moderat|Moderat | Strong-
nicslgies Manceting eM | H H | eM | H H H H |[eM | eM | H
Communication.
Evaluate scenarios and select
COo4 roper budgeting methods for IMC Moderat| Moderat | Moderat [Moderat [ Moderat| Moderat | Moderat Strong- |Moderat| Moderat| Strong-
prop geling eM [ eM | eM [ eM | M | eM | eM | H | eM | eM | H
purposes
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Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | POS | PO9 PSO1 | PSO2
No. Course Code
Code No
Compose the strategic and tactical
CO5 |aspects of IMC enablin Strong- |Moderat| Strong- [Moderat| Strong- Strong- | Strong- | Strong- | Strong- [ Strong- Strong-
P ; B H |[eM | H | eM | B H H H H H H
comprehensive IMC decisions.
Analyze the scope, importance,
challenges, myths, level of
. % Strong- | Strong- Moderat| Moderat|Moderat| Strong- Strong- | Moderat
SEMII | 0201410212 | T2141 |Rural Marketing CO1 pene.tratl.on of products and : H g |Weak-L eM | oM | eM n | Weak-L| Weak-L H M
services in Rural Markets and its
potential
Examine the changing profile of
: Strong- [ Moderat Strong- | Strong- Strong- | Moderat|Moderat
CO2 |[the rural c'onsumer and at its H oM | Weak-L|Weak-L H H | WeakL| Weak-L - oM oM
consumption pattern.
Choose the methods of rural
market research and criterias
31 CO3 licablo & 1 Ket Strong- | Strong- WeakoL Moderat| Strong- | Strong- |Moderat|Moderat Strong- | Strong- | Strong-
SPhFedy = ol i manke H H eM | H H | eM | eM| H H H
segmentation, targeting and
positioning.
Design product, price, distribution
Co4 and promotional strategies for Strong- | Strong- Weak.y, |Moderat|Moderat  Strong- | Strong- [Moderat[Moderat| Strong- | Strong-
different categories of products H H eM [ eM H H eM | eM H H
and services for Rural Consumers.
Create the strategies for agri-input
CO5 Lot 4 g ot .g t edp Strong- | Strong- WeakeL Moderat WeakL, Strong- | Strong- [Moderat|Moderat Strong- | Strong-
maf eting and market orien H - ea oM (2 o H oM | eM o o
agriculture
. Assess critical marketing problems
Marketing A Strong- | Strong- |Moderat|Moderat|Moderat|Moderat|Moderat | Moderat Moderat Moderat
SEMII | 0201410213 | T2513 Research CO1  |and develop suitable approach to H H M | eM | oM | eM | eM | em | em |Weakd M
solve those problems.
Develop skills that required to
co2 1 P bl 1 tegqt Keti Moderat|Moderat| Strong- | Strong- Strong- Weak-L Moderat Weak-L Moderat Weak-L Moderat
solve problem related to marketing eM | eM u u o eak-L| ™ eal oM eal oM
field
Apply various quantitative and
Co3 qualitative tools and techniques for | Strong- Strong- [Moderat|Moderat| Strong- |Moderat Weak-L | Weal1, |Mderat|Moderat| Moderat
32 solving complex business and H H eM | eM H e-M eM [ eM [ eM
marketing problems
Students should be able to develo
o4 ot e P Strong- | Strong- | Strong- | Moderat|Moderat Weak-L | WeakeL Strong- [ Strong- | Strong- | Moderat
compe en expertise in e'ms on H - H oM | eM e o u e oM
making using data analysis.
Assess the marketing research and
o5  |data ticsand s % Moderat| Strong- | Strong- [Moderat|Moderat Strong- | Strong- [Moderat|Moderat Strong- | Strong-
42 anaitios Idusiy for eM | H | H [eM |[eM | H | H | eM | eM | H H
pursuing the professional career.




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 [ PO3 | PO4 | PO5S | PO6 | PO7 | PO8 | PO9 | PsoO1 PSO2
No. Course Code
Code No
Analyse Systems model, the
Industrial plzalist epprach and the Moderat| Str Str Moderat(Moderat| Str Moderat| Str Str
SEMII | 0201410214 | T2286 _ COl |Gandhian Approach towards [ oo [ trones |Moderat) Moderat) Strong- |y |y oy y [Moderat] Strong- | Strong-
Relations e i e-M H H eM | eM H e-M H H
socialism and capitalism
ideologies on industrial relations.
Inspect the history, objectives, and
4 NS Strong- | Strong- [Moderat Moderat| Strong- | Strong- Moderat| Strong-
CO2 funf:tlons of the Trade Union in o u oM | Weak-L| Weak-L oM H g |WeakL oM u
India.
33
Assess the concept, benefits and Strong- |Moderat|Moderat Strong- |Moderat Strong- [Moderat Strong-
CO3 [ s B Weak-L Weak-L Weak-L
limitations of collective bargaining| H eM | eM H e-M H e-M H
Analyse the concept, scope,
limitations of Workers Moderat| Strong- | Strong- [Moderat Moderat | Strong- [Moderat| Strong- | Strong-
CO4 S Weak-L | Weak-L
Participation in Management and | M H H eM e-M H eM H H
industry practices.
Develop an understanding of the
5 i A Strong- | Moderat Strong- |Moderat Strong- [Moderat| Moderat Strong-
COS5  [role ?f mfde unions and industrial H e | Weak-L u oM | WeakL H oM | en |WeakL H
relations in future.
. Examine key concepts and theories
Conpensation and of compensation that influence Stre Moderat|Moderat| Str Moderat Moderat St Str Moderat
SEMII | 0201410215 | T2296 |Reward col : : vation] B | ot | et | rrE Moter| weaker [Moderat| yyepy | Strong- | Strong- |Modera
attraction, retention and motivation| H eM | eM H e-M eM H H e-M
Management
of employees
Design a compensation and benefit
Cco2 tgnb I:i e ot Strong- |Moderat| Strong- [Moderat Weak-L | WeakL, Strong- [Moderat| Strong- | Moderat|Moderat
sys em by conducting statistica e oM H oM ( eal u oM H oM | eM
analysis of compensation data
Design a compensation strategy
Moderat Strong- | Strong- | Strong- | Strong- |Moderat|Moderat Strong-
34 CO3  [and structure the plan based on oM | WeakeL| T e b H eM | e |Weak-l|Weak-L| "
learnt models
Explain key issues in performance
Co4 p }’t for th p £ Strong- | Moderat Weak-L Strong- [Moderat Weak-L Strong- [Moderat, Weak-L Strong- | Moderat
measureme.an or the purpose o H M e u oM eak-] - oM | Weak- H oM
compensation
Analyze a firm's employee benefits
cos  [Program by evaluating its st.rengths Weak.L | Moderat| Strong- Weak.L, | Moderat| Strong- Weak.L, | Moderat| Strong- Weak.L |Moderat
and weaknesses and proposing eM H e-M H e-M H eM
changes for improvement
Explain the importance of talent
Talent : s Strong- | Strong- [Moderat Moderat|Moderat Moderat|Moderat | Strong- | Strong-
SEMII | 0201410216 T2283 Minagsment CO1 manag.gem'ent practices in H H oM | WeakL oM oM | WeakL oM | eM H u
organizations.




Sr Institute Catalog Course
° | Semester . Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PSO1 | PsO2
No. Course Code
Code No
Analyze the processes of selecting,
developing and maintaining talent
co2 b pPmg o dg Strong- |[Moderat| Strong- |Moderat Weak.L Strong- | Moderat Weak-L Moderat|Moderat Weak-L
within an organization an H oM H oM : o oM oM | eM
relevant talent management
strategies.
Assess advanced training strategies
CO3 d et for thg deli e,g Moderat WeakdL, Moderat WeakL, Moderat|Moderat Weak-L Moderat| Strong- WeakeL Moderat
and specifications for the delivery |™ @ oM oM | oM oM H oM
35 of talent management programs.
Determine the significance of
employee benefits to employers
o4 dp Yl baci R Moderat| Strong- | Moderat| Strong- | Strong- [Moderat Strong- | Strong- WeakoL Strong- [ Moderat
ane s 1oYees based on eM [ H | eM | H H [eM | H H H | eM
compensation analysis to comply
with the legal framework.
Elaborate on the concept of
performance management and its Moderat|Moderat| Strong- | Moderat|Moderat| Strong- |Moderat|Moderat Strong- | Strong-
CO5 i e Weak-L
role in contemporary organizations eM | eM H eM | eM H eM | eM H H
to enhance employee performance.
Explain various methods of
Corporate 3 : - - |Moderat g- [Moderat trong- |M t M t
SEMII | 0201410217 | T2045 |COTPOF CO1  |Discounted cash flow valuation | >">0"|weak.L | STone |Moderatf Strong- | Moderar|, _, , | Strong: |Moderar| | |Modera
Valuation H H e-M H e-M H e-M e-M
concepts.
Examine various relative valuation |Moderat| Strong- | Moderat|Moderat| Moderat Strong- [Moderat Strong- | Strong-
co2 concepts. eM | H [eM | eM | eM | H | em |Veakl{WeakL™, H
Analyze contingent claim
CO3  |valuation method (Real Option M:ie;at M:g\e;at Weak-L s“:{ng' Weak-L M:i;rat Weak-L | Weak-L Str:{"g' M:?;Irat Weak-L
36 Valuation) in real life situations. :
Analyse the concept of valuation Moderat|Moderat Strong- |Moderat|Moderat Moderat
CO4 8 i Weak-L Weak-L | Weak-L | Weak-L Weak-L
0o for private and high-growth firms. eM | eM H eM | eM e-M
Develop an understanding of the
Valuation related applications Moderat Strong- | Strong- | Strong- Moderat|Moderat Strong- [Moderat
CO5 ; ; Weak-L Weak-L Weak-L
under various instances of Mergers| ¢-M H H H eM [ eM H e-M
and Acquisitions.
Explain spreadsheet functions and :
Introduction to Fin investment tools as building blocks |Moderat| Strong- Strong- | Strong- |Moderat| Moderat| Strong- Strong- | Strong-
SEMII | 0201410218 | T3658 Co1 : 2 Weak-L Weak-L
Tech of the financial modeling eM H H H eM | eM H H H
framework
Analyze the perspective of project
financing and Financial Modeling | Strong- Strong- Strong- | Strong- |Moderat| Strong- Strong- | Strong-
CO2 : ? X Weak-L | Weak-L Weak-L
Framework using Financial H H © H H e-M H H H
37 statements of a business




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 [ PO4 | PO5S | PO6 | PO7 | POS | PO9 | PSO1 | PSO2
No. Course Code
Code No
Propose projects in finance Strong- | Strong- | Strong- [ Moderat|Moderat| Strong- Strong- Strong- | Strong-
CO3 modcling H H H oM oM H Weak-L H Weak-L e H
Explain advanced concepts in
o4 Financial Modeline T Strong- | Strong- | Strong- [Moderat|Moderat Strong- Weak-L Strong- Weak-L Strong- | Strong-
; g . H H H |eM | eM | H H H H
Modeling and RISK analysis
Develop the understanding and
Cos5 li It) 2 . s h Strong- | Strong- | Moderat| Moderat Strong- |Moderat|Moderat| Strong- Weak-L Strong- | Strong-
app lc? 10n$ 1n equity researc H H oM | eM - oM | oM H H H
modeling
Seeurity Analysis Explain the significance of Moderat| Str Moderat|Moderat| Moderat|Moderat| Moderat | Moderat Str Str
. { loderal ong- oderat loderal loderal loderaf oderal loderat ong- ong-
SEMII | 0201410219 | T2043 [and Portfolio Co1 . i Weak-L
fundamental and technical analysis| e-M H eM | eM | eM [ eM [ eM | eM H H
Management
Evaluate risk and returns of Moderat| Strong- Moderat(Moderat| Moderat| Strong- | Strong- | Strong- | Strong-
Co2 portfolios eM | g [Weakd|WeakL" VT oM | e H H H H
38 Determine the differences between
O3 tmditional & moil rtfoli Strong- | Strong- |Moderat|Moderat| Strong- | Moderat|Moderat Strong- |Moderat| Strong- | Strong-
REINONE S modeportiolg H H | eM|[eM| H |eM|eM| H | M| H H
management
Co4 Appraise various theories of Moderat| Strong- | Moderat|Moderat| Strong- [Moderat|Moderat| Strong- |Moderat| Strong- Strong-
portfolio management e-M H e-M e-M H e-M e-M H e-M H H
Cos Assess markets for effective Strong- | Strong- |ModeratModerat| Moderat|Moderat|Moderat| Strong- [Moderat| Strong- Strong-
portfolio management H H e-M e-M e-M e-M e-M H e-M H H
Logistics Analyze the Logistics industry and | Strong- [Moderat Strong- |Moderat Moderat| Strong- | Moderat Strong- Moderat
SEMII | 0201410220 | T2527 co1l |. ; : Weak-L Weak-L
Management its role in Supply Chain. H e-M H e-M e-M H e-M H e-M
Interpret the warehousing Moderat Moderat Moderat Moderat Moderat| Strong- | Strong-
CO2 bt oM Weak-L oM Weak-L oM Weak-L oM Weak-L oM H H
co3 Explain air, rail, marine operations |Moderat Strong- | Strong- | Strong- [ Strong- | Strong- [Moderat| Strong- | Strong- |Moderat Weak-L
and multimodal logistics. e-M H H H H H eM H H e-M
39 Appraise - 1. Network
Optimization 2. Insurance and
Co4 Contracts 3. EXIM Procedures and | Strong- [Moderat|Moderat|Moderat| Moderat Moderat|Moderat| Strong- [Moderat WeakeL Moderat
Global Logistics 4. Performance H eM [ eM | eM | eM | eM | eM H e-M e-M
measurement and 5. Technology
with reference to Logistics.
Evaluate the Logistics strategies
CO5 dth " gt g Strong- | Moderat | Moderat WeakeL Strong- |Moderat|Moderat Weak-L Moderat| Strong- | Strong-
ang yeontcmporany; H [ eM [ eM |7° H [ eM [ eM |7 eMm | H H
developments in the sector.
Service Operations analyze the fieldofiService Moderat Moderat Moderat Moderat Moderat | Str Str
o T €] T e ng- -
SEMII | 0201410221 T2187 p CO1  [Operations and the contemporary OCCTat Weak-L, Modera Weak-L| " 0% weak-L | V09T e g, |Moderat| Strong e
Management 7 e-M e-M e-M e-M e-M H H
developments in the sector.
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Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 [ PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code Code No
Evaluate the concepts of Service
o2 Strategy, Service Package, Service |Moderat| Strong- Strong- | Strong- | Strong- | Strong- |Moderat| Strong- | Strong- |Moderat Weak.L
Blue Print and the factors involved | e-M H H H H H e-M H H e-M
in locating Service Outlets.
Interpret service encounters and
40 Co3 erp li ts Strong- | Moderat| Moderat|Moderat| Moderat| Moderat| Moderat Strong- | Moderat Weak-L Moderat
service qua 1Fy measurements for H &M | eM | eM | oM | eM | e u M oM
customer satisfaction and loyalty.
Explain the various models of
waiting lines , queuing, inventory | Strong- [Moderat|Moderat Strong- | Moderat|Moderat Moderat| Strong- | Strong-
o4 models in services and the role of H eM | em |Weakl H eM | eM |Veakd eM H H
technology in services.
Discuss the demand and capacity
planning strategies, yield Strong- [Moderat| Strong- [Moderat _ [Moderat| Strong- |Moderat ; [Moderat ;
o3 management and world class H e-M H em [VekdLfTo M H eM |Weakl| ey [WeakeL
services.
Supply Chain : i
. Develop a strategic perspective to - - - |Mod d Strong- |Moderat| Strong- | M t| Strong-
SEMII | 0201410222 T2179  |Modeling and col1 OP ateg; p. jol Strong- | Strong- | Strong- | Moderat|Moderat Weak.L | Strong odera ong- | Moderat| Strong.
. modelling supply chain H H H eM | eM H e-M H e-M H
Design
Analyse ly chain demand
Y .suppy 5 X Strong- |Moderat| Strong- Strong- | Strong- Strong- [Moderat|Moderat| Strong-
CO2 [forecasting, location planning and H oM g | WeakLl|™ g |Weakl| ™ p oM | o u
capacity planning
41 Co3 Evaluate procurement and vendor | Strong- | Strong- | Moderat|Moderat|Moderat| Moderat Strong- | Strong- Weak.L | Strong- |Moderat
selection models for SC operations | H H eM [ eM | eM | eM H H H eM
Recommend efficient solutions for
co4 Iviohai i 4 Strong- | Strong- | Moderat|Moderat|Moderat| Strong- Strong- | Strong- Weak-L Moderat|Moderat
supp y chain opera. ions using H H oM | eM | eM H H H oM | eM
optimisation techniques
COs Propose emerging tools and Strong- | Strong- | Strong- | Strong- |Moderat|Moderat| Moderat|Moderat WeakL, Strong- | Strong-
techniques in SCM Modelling H H H H eM | eM | eM [ eM H H
Summer Develop an understanding of the | Strong- | Strong- | Strong- [Moderat Strong- | Strong- | Strong- [Moderat|Moderat| Strong-
SEMII | 0201410301, T2012 Internship col organization. H H H eM H H H eM | eM H  |Weak-L
Develop Soft Skills Like,
TR Strong- Strong- | Moderat
CO2  |Communication, Interpersonal, g |Weakl| e-M |Moderat| Strong- | Strong- |Moderat| Strong- | Strong- |Moderat
And Other Critical Skills. e-M H H e-M H H e-M
Test The Knowledge Acquired
es‘ Ko g 9 d Moderat| Strong- [Moderat| Strong-
CO3  [During The Course By Applying It oM H oM H Strong- | Moderat| Strong- | Strong- [Moderat| Strong-
42 Real-World Scenarios. Weak-L| H e-M H H e-M H
Evaluate Organization Functions
Moderat|Moderat
CO4 | And Recommend Improvements | Weak-L eM | em |WeakL| Strong- | Strong- Moderat
Using Various Tools. H H |Weak-L|Weak-L| e-M |Weak-L|Weak-L




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 [ PO2 | PO3 | PO4 | PO5S | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Determine The Difficulties And
Future Prospects For The Strong- Strong- |Moderat
COS5 ] Weak-L
Organization And The Industry As| H H &M |Moderat| Strong- | Strong- |Moderat|{Moderat|[Moderat|Moderat
A Whole. e-M H H e-M e-M e-M e-M
Strategic Discover the basics of strategic Strong- | Strong- | Strong- | Moderat| Strong- | Strong- | Strong- | Moderat|Moderat | Strong-
SEM I | 0201410302 | T2569 Col Weak-L
Management management and scope of a firm H H H e-M H H H eM | eM H
Analyze aspects related to strategic
management such as environment
CO2 |scanping mtcmalien e ot core Strong- Weak, Strong- |Moderat|Moderat| Strong- [ Strong- |Moderat| Strong- | Strong- | Moderat
g H H [ eM | eM | H H | eM | H H | eM
competence of a firm RBV and
Value Chain Analysis
43
Distinguish between corporate
co3  llevel %ru (s db rp lovel Moderat| Strong- | Moderat| Strong- Weakd, Strong- [Moderat| Strong- [ Strong- | Moderat| Strong-
eve strategies and business leve oM H oM H H oM H H oM u
strategies
Analyze the implementation of Nfoderat Ihodexsi % Str Siodirat
CO4  |strategy with relation to the culture | Weak-L | "™ |0 CF%! | weak-L | 0" | SO0 | e | wealeL op [ WeakeL| Weak-L
and structure of the firm
Cos Compare strategies related to Strong- WeakoL Strong- [Moderat|Moderat| Strong- | Strong- [Moderat|Moderat| Moderat | Moderat
change management decisions H H eM | eM H H eM [ eM [ eM | eM
Data Visualization Discover the need & power of Strong- | Strong- | Strong- | Strong- | Moderat| Moderat | Moderat | Moderat Strong- | Strong-
EM 0201410303 | T3451 ) CO1 S Weak-L
SEM L 0 3 and Modelling 0 Data Visualization H H H H eM [ eM | eM | eM H H
Examine the right Data
co2 Al fgh bett Strong- | Strong- | Strong- | Strong- [Moderat| Strong- Strong- [Moderat| Strong- | Strong- | Strong-
visualiza ion for a better H H H H oM - H oM H u u
representation of data
Develop effective & cogent
co3 dashboards using power of visual | Strong- [ Strong- |Moderat|Moderat Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
44 perception to enable data-driven H H eM [ eM H H H H H H H
decision making
Eomulate the Heht analytics Stry Str St St Stre Moderat|Moderat| St Str Stry
% SR . ong- ong- rong- | Strong- ong- | Moderat|Moderat| Strong- ong- ong-
CO4 |approach .for v1suahzat¥on b.y using| =y g |WeakLl| ™ p H B oM | oM o H H
best practices of data visualization
Evaluate the applicability of
Cos ltico & .ppl. 6 ty. Strong- | Strong- | Moderat|Moderat| Strong- | Strong- Strong- |Moderat| Strong- | Strong- | Strong-
anal ytlc{s visualizations in H H oM | eM H H H oM H H H
typical industry use cases
. C . Evaluate the basics of Design Strong- | Strong- |Moderat| Moderat|Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
SEM I 201410304 | T2658 |Design Thinkin CO1 RS ; P
b 2 & g & Thinking and its applications. H H eM | eM | eM H H H H H H
Analyze the strategic advantages
co2 £ y Desi Tﬁ' g { IgT Strong- | Strong- | Strong- [Moderat Weak-L Moderat| Moderat| Moderat| Strong- | Strong- | Strong-
giusiie eien Baiangin H H H | eM |7 eM | eM | eM [ H H H
and related domains.
co3 Design the various phases of the | Strong- | Strong- | Strong- |Moderat Strong- | Strong- | Strong- | Strong- | Strong- [ Strong- | Strong-
A< Design Thinking process. H H H e-M H H H H H H H

|
E




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Analyze, synthesize and create an S St 5t St i g st St S
i : 3 - - - - - p- | Strong- -
CO4 |industry based prototype using the Ong- | STONE" | weak L | >'O"E” [ WeakL [ PO ong ong- | Sirong ong ong
! ned H H H H H H H H H
Design Thinking process
Adapt the prototype to the
CO5 ind P / p. ta;yp LLlif Strong- | Strong- | Moderat| Moderat|Moderat| Moderat| Strong- | Strong- WeakL, Strong- | Strong-
industry/societal real-life H H oM | oM | eM | eM u - eal o u
challenges
Brand Analyze the concepts of building | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- |Moderat|Moderat| Strong- | Strong-
EMII | 0201410305 | T2130 Col1 ;
S Management Brand Equity H | H | H | H | H | H|H |eM|eM| H | H
co2 Analyze the Brand Marketing Strong- | Strong- | Strong- WeakdL Strong- | Strong- | Strong- [ Moderat| Strong- | Strong- | Strong-
Programs H H H H H H e-M H H H
Distinguish important issues in
46 CO3 1 'gu 5 lp i d Strong- | Strong- | Strong- | Strong- | Moderat| Moderat|Moderat| Moderat|Moderat| Strong- | Strong-
piannme, imp.emening an H H H H | eM|eM | eM | eM| eM | H H
evaluating brand strategies
Co4 Compare different brand Strong- |Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
positioning strategies H e-M H H H H H H H H H
Cos Examine different theories and Strong- | Strong- | Strong- | Strong- | Strong- | Moderat| Moderat| Moderat| Strong- | Strong- | Strong-
models to measure brand equity H H H H H e-M e-M e-M H H H
Business To Develop knowledge of the basic ’
. B2B marketplace. - 3 3 - - | Strong- trong- - &
SEMTI | 0201410306 12152 |Business col1 f:onc.epts of the tplace, | Strong- | Strong- | Strong- |Moderat| Strong- | Strong: ong- | okl Strong- | Strong- | Strong
. its differences from consumer H H H e-M H H H H H H
Marketing
markets
Appraise the complexity of cross-
co2 functional decision making Strong- | Strong- | Strong- | Strong- [ Moderat|Moderat | Moderat| Moderat| Strong- | Strong- | Strong-
processes prevalent in B2B H H H H eM | eM | eM | eM H H H
situations
Analyze B2B markets and select
4 - - - - - - -
7 Cco3 target market‘ s'egments to c.ie.vel.()p Strong- | Strong WealeL | Weak.L Moderat|Moderat| Strong- | Strong- | Strong- | Strong- | Strong
value propositions and positioning | H H eM | eM H H H H H
strategies
Estimate the environmental
influences in the B2B Marketplace |Moderat| Strong- Strong- | Strong- | Strong- [ Moderat Strong- | Strong-
CO4 i i X Weak-L Weak-L | Weak-L
and relationship management in eM H H H H eM H H
B2B.
Formulate the Marketing Mix:
CO5 d A h of Moderat| Strong- |Moderat| Strong- | Strong- | Strong- | Strong- | Strong- |Moderat| Strong- | Strong-
pro .uct or service, channels o oM H oM H H H H H oM H H
distribution and pricing
Organizational and Explain the importance of ODC as
e . - Moderat|Moderat|Moderat| Strong- | Strong- | Strong-
SEMIII | 0201410307 | T2578 [Development and CO1 |organizational improvement S":xng Weak-L | Weak-L | Weak-L eo_;;a :_;;a z_:dm :I"" S r;{n" :Ing Weak-L
change strategy. )
co2 Discuss the OD Process involving | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- Weak.L
multiple steps. H H H H H H H H H H
Elaborate essential elements and NiodsratlbAsderas Nlodorsi|Misteat S
48 CO3  |process of entering and Weak-L | Weak-L | Weak-L | ¥ 0ocr o [ o o WeakeL, | WeakeL | oor [V OS2 yyeapep, | SONE™
¥ e-M e-M e-M e-M H|
contracting. : f




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Discuss different diagnostic S S g ModersiTodest Str % Kfodersi K fudeeat
& o ong- 'ong- ong- loderal oderal ong- rong- loderal loderaf
CO4 n‘fodels pf organizational H o g |WeakL| ™ U g | WeakeL| T o q oM | eM
diagnosis.
N . 3 Strong- | Strong- | Strong- | Strong- | Moderat| Moderat| Moderat
COS5 |Design OD interventions. H H q H oM oM oM Weak-L | Weak-L | Weak-L | Weak-L
Management of Explain the Diversity and Strong- [Moderat|Moderat|Moderat| Strong- | Strong- Moderat|Moderat| Moderat
EM III 2014103 T22 . 1 : Weak-L | Weak-L
S 020 08 59 Diverse Workforce L0 Inclusion concepts H eM | eM | eM H H « « eM | eM | eM
Determine and enhance awareness S St Niofecat| Modemat WvtoderatlModerst iviodeoat] Sin
i S ong- ong- oderat| Moderat | Moderat| Moderat| Modera ong-
CO2 |of cultural diversity in the work H g |WeakeL|Weak-L|™ "0 o M | oM | eM g |WeakL
force
Examine the Challenges and it Nfoderat Mideratldadsrstl 5 Sir & S
St 5 ong- loderal cral loderal rong- ong- rong- ong-
49 CO3 |Opportunities of a diverse H oM | oM | eM u b |WeakeL| Weak-L| ™"y g |Weak-L
workforce
andlyzedhelinkageberwen Moderat| Str St Moderat|Moderat Moderat| St Stri
o 5 o lodera ong- rong- lodera: loderat loderat rong- ong-
CO4 d1ver§1ty fmd other functions at an oM H H oM oM Weak-L | Weak-L oM H Weak-L -
organizational level
Examine corporate cases related to [Moderat| Strong- | Strong- [Moderat| Moderat Moderat| Strong- Strong-
CO5 ; £ ‘ g Weak-L | Weak-L Weak-L
diversity and inclusion e-M H H eM | eM e e e-M H ca H
Derivative Examine derivatives instrument | Strong- Strong- | Strong- |Moderat| Strong- | Strong-
SEM III | 0201410309 T2013 COl1 i Weak-L | Weak-L | Weak-L Weak-L | Weak-L
Markets types and important markets. H H H e-M H H
Explain how the trading of the i N Mdecat] St S %
T e X ong- | Moderaf oderal ong- ong- | Strong-
CcO2 derlvaFlve 1T1struments is H oM Weak-L | Weak-L oM H Weak-L H H Weak-L | Weak-L
operationalized.
50 Co3 Me.asulre the valuation of different | Strong- | Strong- WeakL | WeakoLl Weakd Moderat Weakd. Strong- | Strong- WeakeL | WeakL,
derivative instruments. H H e-M H H
COo4 Evalua.te the.proﬁta.ble .tradlng Strong- | Strong- WeakeL | WeakeL| WeakdL Moderat WeakeLL Strong- [Moderat Weak-L | WeakeL
strategies using derivatives. H H e-M H e-M
analyze e coneepts of Stre Moderat| Str Moderat| Sti St Moderat St St
e ; 4 ong- | Modera ong- |Moderat| Strong- rong- | Modera rong- | Strong-
COS5 deqvatlves for risk he('igmg, H oM H M | WeakL| ™ oM | Weak-L| T H
arbitrage and speculation.
Fixed Income Develop ananalytical approach:tg Stre Str Stre Moderat|Moderat|Moderat Str Moderat| Str Stre
SEMII | 0201410310 | T2019 CO1 |corporate Investment decision ong- | Strong- | Strong- [Moderat| Vioderat) MOCEIat yyeak-p | 2Tone: [Vocerat) Strong- | Strong-
Markets o 3 ;i H H H e-M e-M e-M H e-M H H
making in Fixed income Markets
Analyze the concepts of Fixed - Sie o - N - A o - -
3 3 g ong- ong- ong- ong- | Strong- ong- | Moderaf rong- ong- ong-
CO2 1r.1con?e Markets in real-life H H H H H u oM Weak-L H u H
situations
51 Appraiseatious ticories rclated Str St Str Strong- [Moderat|Moderat| Moderat|Moderat Str Str
& R o ong- ong- ong- ong- loderat loderat loderal oderal ong- ong-
COo3 Fo different concepts in Fixed H e " H oM | eM | oM | em |Weakl]| g =
income Markets
Evaluate various theories related to |Moderat| Strong- | Strong- Moderat|Moderat Strong- | Strong-
CO4 5 3 Weak-L Weak-L | Weak-L
Fixed income Markets e-M H H € eM | eM e € H H




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Recommend-improyements based Str Str Str Moderat|Moderat| Str St Str Stri
R ong- ong- ong- oderat|Modera ong- | Strong- ong- ong-
COs5 on the concepts taught in Fixed g |WeakL| ™ a [WeakL| " o oM H q o "
income Markets
Build quality culture and team - - Moderat| Moderat| st - L i
SEMII | 0201410311 | T2165 [Lean Six Sigma CO1  |charter using Lean and Six Sigma |~ ;% 71" [Weak-L | WeakeL [ 2|V 2 CF#t) SURIET | P08 |yl | ZPRE | S0
methodologies.
Examing themadmapicfplanning Moderat Stre St St Moderat|Moderat|Moderat| St Str Str
. . . o lodera . ong- rong- rong- oderal oderal loderal rong- ong- ong-
CcOo2 fmd 1lr}plement1f1g Lean Six Sigma [~ _ /" |Weak-L| ™" u e oM | eM | eM H e o
in business environment
AmalyseDMATE andiodier Bix Moderat| Strong- |Moderat| Strong: Stre Moderat| St Stre Stron
A N T g- - ong- oderat| Strong- ong- g-
52 CO3 |[Sigma tools & techniques for oM H oM H | Weak-L] ™ 7 [Weak-L| ™ S H u -
problem-solving.
Evaluate best practices in industry | Strong- |Moderat|Moderat|Moderat| Moderat Strong- | Strong- | Strong-
CO4 5 SRURS Weak-L | Weak-L | Weak-L
using LSS principles & tools H eM | eM [ eM [ eM H H H
Design processes in
Manufacturing, Supply Chain. Strong- | Moderat Strong- | Moderat Moderat Strong- | Strong- [ Moderat
COs5 o : Y Weak-L Weak-L Weak-L
Logistics, Service, and Start-ups H e-M H eM eM H H e-M
considering real-life scenarios.
Digital Examine the basic principles of Str Moderat Str Moderat Moderat St Stre Moderat
SEMII | 0201410312 | T2995 |Manufacturing cor [ Prnelp ong- |Moderat| o, 11 | Strone- [Moderat] o,y [Moderat] oy | Strong- | Strong- | Moder
. digital manufacturing H e-M H e-M eM H H e-M
and Analytics e
co2 DISC(.)V.er the tools and. techniques | Strong- | Strong- | Strong- | Strong- [ Moderat|Moderat WealcL, Strong- WeakoL Strong- | Strong-
for digital manufacturing H H H H eM | eM H H H
Evaluate the linkages between
designiand pmductioniin Stri Moderat| Str Str Strong- | Strong- | Str St Str Stri
& g ong- | Modera ong- ong- | Strong- g- ong- rong- ong- ong-
53 CO3 Ievergglng the. data analy'tlcs for H oM H u H H o |Weakl] ™ h e u
ensuring efficiency, quality and
cost control
Recommend appropriate Strong- | Strong- |Moderat|Moderat| St Moderat| Str Strong- | Strong
: B g- g- rong- |Modera ong- - -
CO4 technologxgs for digital H H eM | eM H oM g |Weakl|Weak-L| ™" -
manufacturing
Design the digital manufacturin
CO5 g k;gll X g Moderat| Strong- | Strong- [Moderat Weak-L | WeakL Strong- | Moderat WeakeL Strong- | Strong-
process workflows using M u H oM (5 e - oM eak- a e

software’s.




Sr.

Semester

Institute
Course Code

Catalog
Course
Code

Title

Course
Outcome
No

Course Outcome Statement

PO1

PO2

PO3

PO4

POS

PO6

PO7

POS8

PO9

PSO1

PSO2

54

SEM III

0201410315

T3455

Digital Marketing

CO1

Evaluate Search Marketing,
Google Adwords Understanding,
Ad Rank Understanding, Keyword
Match Types understanding,
Search Advertising campaign
creation on platform, Display
Advertising campaign creation on
platform

Strong-
H

Strong-
H

Strong-

Strong-

Weak-L

e-M

Moderat

e-M

Moderat|Moderat

e-M

Strong-
H

Strong-
H

Strong-

CO2

Discuss Social Media Advertising
ecosystem, Facebook Advertising
fundamentals, Instagram
Advertising, Targeting
methodologies used in Facebook,
Different social media metrics for
Facebook & how to improve them,
Instagram, YouTube & Twitter

Moderat
e-M

Strong-

Strong-

Strong-

Strong-
H

Strong-

Strong-

Strong-
H

Strong-
H

Strong-

Strong-

COo3

Apprise the utility of Search
Engine Optimization (SEO),
Keyword Analysis, On page
optimization, off page
optimization, content optimization,
Google business, ecommerce
website SEO

Moderat
e-M

Strong-

Weak-L

Strong-

Weak-L

e-M

Moderat| Strong-

Moderat
e-M

Strong-

Strong-

Strong-

CO4

Evaluate the Google analytics
overview, Google analytics
fundamentals, understanding
audiences in analytics,
understanding acquisition in
analytics, understanding behaviour
in analytics, reading data and
interpreting data in Google
analytics. Attribution models in
Analytics understanding, defining
segments in analytics, defining
segments for E commerce

marketing

Strong-

Strong-

Strong-

Strong-
H

Strong-

Moderat
e-M

Moderat
e-M

Moderat
e-M

Strong-
H

Strong-

Strong-




Sr. Institute Catalog Course )
Semester Course Title Outcome| Course Outcome Statement po1 | po2 | POo3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Conclude about the digital
marketing strategy for a brand, the
approach, defining personas,
COs defining key communication for a | Strong- | Strong- | Strong- | Strong- | Strong- [Moderat| Strong- |, . ; f Strong- Strong- | Strong-
brand, consumer insights, Media H H H H H e-M H H H H
buying & Planning for Digital
Marketing, Dynamic Creative
Optimization strategy
Interpret the importance of
Remiling, ihoidificeons oot s Strong- | Strong- | Strong- | Strong- Strong- | Moderat|Moderat
SEMIII | 0201410316 | T2148 [Retail Marketing CO1  [and formats, the retail mix and the | ™ 1 “I"x & H B i & | weak-L| 1 & N | e [WeakL | WeakL | Weak-L
concepts of Multichannel and
Omnichannel retailing.
Evaluate the different aspects and
theories followed with respect to | Strong- | Strong- |Moderat| Moderat Strong- | Strong- | Strong- |Moderat
CO2 |G alizing a location for theRetail | H | H | em | eM [V 'm | H | H | oa [eskeL{ WoskeL
Store.
Assess the different strategies
pusisdin Retai.l Withaeferencof Strong- | Moderat|Moderat| Strong- Moderat|Moderat| Strong- | Moderat Strong-
CO3 |E-commerce, Private Labels, H M oM H Weak-L M oM u oM Weak-L 0
55 HRM, Finance, CRM and
Information systems.
Appraise the different concepts
with reference to merchandizing,
CO4  |category management, o Strong- | Moderat|Moderat| Strong- [ Moderat| Strong- [Moderat| Strong- Moderat| Strong- | Strong-
Ny i H e-M e-M H e-M H e-M H e-M H H
pricing, retail communications and
retail branding.
Discuss the different Store layouts
Cos and designs, store operations, Strong- |Moderat|Moderat| Strong- | Strong- | Strong- | Strong- | Strong- Moderat|Moderat| Strong-
franchisee management, and the H eM | eM H H H H H eM | eM H
role of customer service in retail.
Services Ehoos e Nokeine Strong- | Strong- | Strong- [Moderat| Moderat| Moderat Strong- | Strong-
SEMIII | 0201410317 | T2143 ; CO1 |concepts, and growing importance Weak-L | Weak-L | Weak-L
Marketing 4 H H H e-M e-M e-M H H
of Service Industry.
D oo quamy Strong- |Moderat|Moderat| Moderat| Moderat Strong- | Strong- | Strong-
CO2 |measurement to build customer H M | eM | eM | eM Weak-L | Weak-L| Weak-L| = [y e u
satisfaction and loyalty
56 Co3 Explain service design and Strong- | Strong- | Strong- | Strong- [Moderat|Moderat| Moderat|Moderat| Strong- | Strong- | Strong-
delivery, and service blue printing H H H H eM | eM | eM | eM H H H
Exelpaic th.e r01.e ofpr.ice, Place Strong- | Strong- | Moderat| Moderat "| Strong- | Strong- |Moderat| Strong- | Strong- | Strong-
CO4 |and promotion in service H H oM | eM Weak-L| ™y e oM q H H / !
marketing § |

N G\ s -
. SIBM,PUNE




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5S | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Cos Evaluate the different sector of Strong- | Strong- | Strong- | Strong- |Moderat|Moderat|Moderat|Moderat| Strong- | Strong- | Strong-
services in conteporary context H H H H e-M e-M eM [ eM H H H
Customer Explain the concept of CRM, S Str T . Moderat| str Str
SEMII | 0201410318 | T2121 |Relationship COl1 |Distinguish between customer e | WeakL o | WeakL ) prry ol Rt il
Management loyalty and customer satisfaction
Assess the building blocks of .
co2 CRM, role of CRM in strategy Strong- | Strong- [Moderat| Strong- | Strong- | Strong- | Strong- [Moderat| Strong- | Strong- | Strong-
formulation and gaining H H e-M H H H H e-M H H H
57 competitive strategic advantage
Evaluate CRM Operational
co3 ool ofrlitionshi Strong- |Moderat| Strong- [Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
aspects. and the role o relationship| = oM H oM H H u a H H H
marketing.
Evalyate thejconcepiof Stre Str Moderat|Moderat| Moderat| Str Str Moderat| St Stre Stre
5 8 ong- ong- | Moderat|Moderat| Modera ong- ong- |Moderat| Strong- ong- ong-
CO4 Analytlcal,' Operational and H H M | eM | eM H H oM H H H
Collaborative CRM.
Cos Devel.op an understanding of the | Strong- | Strong- Weak.L | Weaker, |Moderat| Strong- Strong- | Strong- |Moderat| Strong- | Strong-
technical aspects of CRM. H H e-M H H H e-M H H
Assessment Analyse relevant Psychology
A LRI Strong- | Strong- | Strong- | Strong- |Moderat|Moderat| Moderat|Moderat| Strong- | Strong- | Strong-
SEMIII | 0201410319 | T2583 |Centres and HRD CO1 |concepts in the organisational H H H H eM | eM | eM | eM H H H
Instruments context.
Interprct thoslss of Deychometrios Stro Str Moderat| Str Str Str Str Strong- | Str Stre
A 3 Y ng- ong- ong- ong- ong- ong- g- ong- ong-
CO2 |through Neuroscience in the Life " g [WeakL” v H o u " u u H
Cycle of an Employee
58 Compare understanding of
Co3 self/others and that of the Strong- | Strong- | Strong- o\ - o bl Moderat|Moderat| Moderat|Moderat| Strong- | Strong-
organizational culture in different H H H eM | eM | eM | eM H H
contexts.
Evaluate a variety of psychometric
CcOo4 o dleomoa e and Strong- | Strong- | Strong- [Moderat| Strong- | Strong- | Strong- |Moderat| Strong- | Strong- | Strong-
; 12 H H H | eM | H H H | eM | H H H
contrast their usage
Co5 Develop Assessment Centres for | Strong- | Strong- | Strong- |Moderat|Moderat|Moderat| Moderat| Strong- | Strong- | Strong- | Strong-
organization ] H H H e-M e-M e-M e-M H H H H
Technology in
HR/SAP Discuss how HCM in an Strong- | Strong- | Strong- |Moderat|Moderat|Moderat Strong- | Strong-
EMII | 0201410320 | T2302 Co1 S Weak-L | Weak-L | Weak-L
¥ HR/PEOPLE organization works. H H H eM [ eM | eM H H
SOFT
co2 Create and maintain HCM Strong- | Moderat|Moderat|Moderat|Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
structures. : H e-M e-M e-M e-M H H H H H H
Evaluate how: an employee can be
2 ; Strong- | Strong- | Strong- |Moderat|Moderat Strong- Strong- | Strong-
59 Co3 recrultect:l eznd how HR infotypes q H o oM | e |WeakelWeak-L| ™y Weak-L| ™" 0 u
are created.

lagia F7erE
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Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Elaboratethe reemitment process Str Str St St St Moderat|Moderat | Moderat| St Stre St
3 ong- ong- | Strong- | Strong- | Strong- | Moderat|Moderat|Moderat| Strong- ong- | Strong-
CO4 |of HRM gnd hc?w to m{itch his/her H H H H H oM oM oM H H H
qualification with requirement.
Appraise the process of creating an
CO5 ppl P Al andih & Strong- | Strong- | Strong- | Strong- | Strong- | Moderat|Moderat | Moderat| Moderat| Strong- | Strong-
employee appraisal and how a H H H H H oM | eM | eM | eM H H
payroll is run.
. Build an Understanding of HR Strong- | Strong- | Strong- Moderat|Moderat | Moderat Strong- | Strong-
SEMIII | 0201410321 T2300 [HR Analytics CO1 i pe o g | Wkl " v oM | e Weak-L | Weak-L| ™1 n
. Strong- | Strong- Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
CO2 |Explain the HR Framework. H g |WeakLl| ™y H H H o o H H
A Strong- | Moderat|Moderat Strong- | Strong- | Moderat| Strong- | Strong- | Strong- | Strong-
60 CO3  |Assess the data and data quality H eM | em |WeakL| Ty s ey o u b H
Co4 Interpret metrics and descriptive  |Moderat| Strong- | Strong- | Strong- | Strong- | Moderat|Moderat WealkeL Strong- | Strong- | Strong-
analytics e-M H H H H e-M e-M H H H
Cos Analy?e the pr.oblem. statemen}: and| Strong- [Moderat Weak.L Strong- | Moderat Weakd. Strong- |Moderat Weakd. Strong- | Strong-
potential solution using analytics. H e-M H e-M H e-M H H
. Examine the role of leaders and
Leadership and : A Strong- Strong- | Strong- Strong- | Moderat|Moderat|Moderat| Moderat
SEMII | 0201410322 | T2290 Sp anc CO1 |leadership theories in ONE- | Weak-L | Weak-L | SIONE" | STONE- |y y | Strone- (Moderat| Moderat Moderat} Modera
Capacity Building i H H H H eM | eM | eM | eM
organizational growth.
Analyze the principles of power Strong- | Strong- Strong- |Moderat|Moderat| Moderat| Strong- | Strong- | Strong-
CO2 : : i Weak-L | Weak-L
and influence in leadership. H H H eM | eM | eM H H H
Evaluate the role of Emotional
% : 3 Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- g
CO3 |Intelligence in leadership H H H H H H u H - g |Weak-L
development.
61 i ;
Appraise different leadership
! 5 Moderat|Moderat| Strong- | Strong- Moderat|Moderat| Moderat
CO4 |development approa.lches, including| Weak-L| = 7 1 H g |Weak-L| Weak-L |Weak-L[™ /=1 v
the gender perspective.
Construct a leadership framework
CO5 that addresses both individual Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
employee development and H H H H H H H H H H H
organizational goals
Mergers And Analyse corporate strategies Strong- | Strong- | Strong- Moderat|Moderat| Moderat| Strong- | Strong-
I | 020141032 T2047 e Col ; Weak-L | Weak-L | Weak-L
BEM 10323 Acquisitions behind M & A H H H eM | eM | eM H B
co2 Determine how value is created Strong- | Strong- | Strong- | Strong- | Strong- |Moderat| Moderat| Moderat| Strong- | Strong- | Strong-
through mergers & acquisitions H H H H H e-M e-M e-M H H H
Appraise how deal structuring
z Strong- | Strong- | Strong- Moderat|Moderat| Moderat| Strong- | Strong-
CO3 happer%s & what are the financing H H g |WeakL Weak-L | Weak-L| ™ == oo - u
62 strategies
Co4 Examine the financial models to Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- |Moderat| Strong- | Strong-
H H H H H H H e-M H H

take proper decisions for takeover




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Explain the legal process &
CO5 regulations under various Acts Strong- | Strong- | Strong- | Strong- | Strong- | Moderat|Moderat|Moderat| Moderat| Strong- | Strong-
required to be complied with for M| H H H H H eM | eM | eM [ eM H H
& A
. Develop an analytical/practical
International : s Strong- | Strong- - Strong- Moderat|M Moderat| Strong-
SEMII | 0201410324 | T2073 | CO1  [approach to international ong- | SUONE- | weakoL | S8 | WeakeL | STOME | weak.p, | Moderat|Moderat| Moderat| Strong
Finance g Ll ; H H H H eM eM e-M H
investment decision making.
andliee tisconoenbiof Stro Stri St Strong Moderat| Moderat| Moderat| Stron;
§ s A 4 ng- ong- ong- - erat| Moderat| Moderaf g-
C0O2 11.1tern‘at10na1 finance in real life H H - g |WeakL| " VT e | oM g |WeakL| Weak-L
situations.
Appraise various theories related
5 Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- Strong-
63 CO3 Fo dlffetjent concepts of | 5 i i u 0 e H H g |WeakLl|™
international finance.
Evaluate hedging, speculation and
5 e Moderat|Moderat Moderat|Moderat| Strong- Strong- Strong-
CO4 |arbitrage possibilities in forex Weak-L| ™ v e | Weak L] oM n | WeakeL| ™" ® | Weak-L u
markets.
Determine improvements based on
COS  |the concepts of international SUONE" | WealcL | Weak-L | WeakL | Weak-L | WeakoL | Weak L. | Weak.L {Moferat| Moderat| Moderat
finance. i
Financial Analyze the pricing mechanism of - i Strong- [Moderat|Moderat |Moderat] str Strong - -
. . O L A ong- ong- | Strong- at|Moderat| Moderat ong- - ong- ong-
SEM I | 0201410325 | T2052 Engme.ermg and CO1 |Derivatives \.Vh.lch adds value to H H H eM | eM | eM " g |Weakl| ™ h H
Analytics ones profession.
Creating Financial Models to
co2 discover prices of Assets which  |Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Strong- Weak.L | Strong- | Strong- | Strong-
will bring value addition to the e-M H H H H H H H H H
Firm.
Evaluating the portfolio risk and
64 co3 | 1 t'g 5 p oo Moderat|Moderat | Moderat | Moderat | Strong- | Strong- | Strong- | Strong- WeakeL Strong- | Strong-
ormulating insurance strategies to [ " | o | em | eM - H H " H H
manage the risk.
Explaining Binomial and Black
Co4 Scholes Models which are popular |Moderat| Strong- Wikl Moderat|Moderat|Moderat|Moderat| Strong- | Strong- | Strong- | Strong-
and widely used in Derivative eM H eM | eM | eM | eM H H H H
Markets globally
Elaborate relevant Financial
CO5 Enci b Toole 1 Moderat| Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong- | Strong-
ngineering Tools to solve oM H H H H - H H H H H
complex business problems
SEMTI | 0201410326 | T2056 Financial Risk col A.‘ppraxse the evolution of financial | Strong- | Strong- | Strong- | Strong- WeakeL | Weak-L | WeakeL| Weakep, | Strong- | Strong- | Strong-
Management risk H H H H H H H
co2 Evaluate the definitions of Strong- | Strong- | Strong- |Moderat|Moderat|Moderat| Moderat|Moderat| Strong- | Strong- | Strong-
different types of risks H H H e-M e-M e-M eM eM H H H
65 co3 Measure the various types of Strong- | Strong- | Strong- [Moderat|ModeratModerat| Moderat| ., | Strong- | Strong- | Strong-
financial risks i H H H e-M e-M e-M e-M H H H
co4 Appraise the different types of Strong- | Strong- | Strong- WeakL, Strong- | Strong- |Moderat|Moderat| Strong- | Strong-
operational risks H H H H H e-M e-M H H




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 [ PO3 | PO4 | PO5 | PO6 [ PO7 | POS | PO9 | PsO1 | PsO2
No. Course Code
Code No
Evaluate the different types of Strong- |Moderat Strong- |Moderat|Moderat Strong- Strong- | Strong-
CO5 i u oM Weak-L H oM oM Weak-L H Weak-L e u
Compare the business processes
ERP Moudles and - | Strong- d trong- - -
SEMII | 0201410327 | T3130 |°N . CO!  |and the data needs to carry out | "0 | STONE" |yepy [ Moderat) Strong- | Strong- | Strong- | 0 hoy oo
their Integration ; H H e-M H H H
those integrated processes.
Abppraise the important master data
CO2 |and transactional data in business Strong- | Strong- WeakeL Moderat| Moderat| Strong- | Strong- Weak-L | Weak-L | WeakeL Moderat
H H e-M e-M H H e-M
process
Evaluate the functional modules of.
ERP using the SAP GBI dataset Strong- | Strong- Strong- |Moderat| Strong- | Moderat Strong- Moderat
66 CO3 s Weak-L Weak-L Weak-L
and Discuss the process for H H H e-M H e-M H e-M
improvements
Justify the components of
MM/SD/WM Organization Strong- | Strong- Moderat|Moderat| Strong-
CO4 i Weak-L | Weak-L Weak-L | Weak-L | Weak-L | Weak-L
Structure and the process flow in H H eM [ eM H
SAP-ERP environment
CO5 Evaluate SAP GBI dataset and be | Strong- Strong- |Moderat|Moderat|Moderat| Strong- | Strong- WeakeL | Weakd Moderat|Moderat
able to modify the same if needed. H H eM | eM | eM H H eM | eM
Outsourcing and Discover main purpose of IT
& : Strong- | Strong- | Strong- [Moderat| Strong- | Strong- |Moderat Strong- | Strong- | Strong- | Strong-
SEMIII | 0201410328 | T3091 [IT Delivery Co1 outsourc%ng ?'nd‘role.of . H H H oM - H oM H H H H
Models outsourcing in organizations
Oalyse fingamentals of Str Str Moderat St Moderat| Str St Str Strq
R i ong- | Strong- |Moderaf rong- | Moderaf ong- rong- ong- ong-
CcOo2 programme{prOJect m‘ana.gement mf H oM | WeakL H oM g |WeakdLl|™ o e
IT outsourcing organizations
Determine different models of
67 O3 o 4 diofteots £ Strong- |Moderat| Strong- |Moderat| Strong- | Strong- Strong- | Strong- | Strong- | Strong- | Strong-
outsourcing and effectiveness o: H oM H oM H H H H H H H
each one of them
Co4 Evaluate cost benefits analysis of | Strong- | Strong- Strong- | Strong- |Moderat|Moderat| Strong- | Strong- | Strong- | Strong- | Strong-
IT outsourcing with examples H H H H eM [ eM H H H H H
Create a model for the IT
CO5 components which can be Strong- | Strong- | Strong- | Moderat| Strong- | Strong- |Moderat| Strong- Strong- | Strong- | Strong-
outsourced keeping sensitivity of H H H e-M H H e-M H H H H
internalization in mind
Theory of Examine the relevance of TOC in | Strong- | Strong- |Moderat Moderat| Strong- [ Strong- | Strong- Strong- | Strong-
SEMII | 0201410329 | T2748 . CO1 7 ) Weak-L Weak-L
Al iing Constraints business environment, H H e-M e-M H H H H H
Recommend the tools and
co2 |techni fordssion Strong- | Strong- | Moderat|Moderat Weak-L Moderat| Strong- | Strong- [ Strong- | Strong- Strong-
echniques necessary for designing [ ™ 1 H oM | eM oM H H H H H
TOC systems
Justify the principles of TOC with
co3 i aaah e Strong- |Moderat| Moderat | Strong- | Strong- | Strong- | Moderat Strong- | Strong- | Strong- | Strong-
its app ication in manufacturing H oM | eM H H H oM H " H H
68 and service operations. |




Sr Institute Catalog Course
° | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 PO8 | PO9 | PSO1 | PSO2
No. Course Code
Code No
Develop the applications of TOC
Co4 in management functions such as Strong- | Moderat| Strong- | Strong- | Strong- | Strong- |Moderat Weak., [Moderat| Strong- | Strong-
finance, accounting, projects, H eM H H H H e-M eM H H
marketing and sales.
Analyse the implications of TOC
cos  |Th 0 pf B d Strong- | Strong- | Strong- | Strong- |Moderat|Moderat Moderat|Moderat| Strong- | Strong- Strong-
eory on manufacturing an H H H H | eM | eM | eM | eM| H H H
service sector.
Al and ML for : ;
. Appraise basics of AL, ML and - r- - | Strong- - | Strong- |Moderat| Strong- s~ | Strong- -
SEMIII | 0201410330 T3656 |Business co1 ppra : S 5 Strong- | Strong Strong ong- | Strong- | Strong oderat| Strong- | Strong- | Si ong- | Strong
Deep Learning H H H H H H e-M H H H H
Managemnt
Co2 Evaluate AI and ML Applications | Strong- Strong- | Strong- | Strong- [Moderat|Moderat|Moderat Strong- | Strong- [ Strong- | Strong-
and its use cases H H H H e-M e-M e-M H H H H
69 Co3 Discover Robotic Process Strong- | Strong- | Strong- Moderat|Moderat|Moderat| Moderat Moderat| Strong- [ Strong- | Strong-
Automation (RPA) H H H e-M e-M e-M e-M e-M H H H
Co4 Explain Smarter Manufacturing Strong- | Strong- | Strong- | Strong- Strong- | Strong- | Strong- | Strong- |Moderat Strong- | Strong-
and its applications H H H H H H H H e-M H H
Evaluate the AT and ML for
CO5 |Tnvent d Supply Ghai Moderat|Moderat| Strong- Strong- | Moderat|Moderat | Moderat Strong- [Moderat| Strong- Strong-
Veniony.and oupply Chain eM | eM | H H [eM | eM [ eM | H | eM | H H
Excellence
Business Create a new company Strong- [Moderat| Strong- | Strong- Moderat| Strong- | Moderat|Moderat| Strong- Strong-
SEMIV | 0201410401 T2622 . . COl1 : A Weak-L
M Simulation strategically ab initio. H eM H H e-M H eM | M H H
Co2 Develop business skills to set up | Strong- |Moderat WeakL, Strong- |Moderat|Moderat| Strong- | Strong- |Moderat Strong- [ Strong-
and run a company. H e-M H e-M e-M H H e-M H H
Elaborate on all the aspects of
Co3 T h kpt' Moderat| Strong- | Strong- |Moderat Weak-L Strong- | Strong- |Moderat Strong- [ Strong- | Strong-
70 usiness suc as marketing, oM H H oM eak- o H oM H u H
finance, operations and HR.
Manage the highly complex and Strong- [Moderat| Strong- | Strong- | Strong- [Moderat Strong- Strong- [ Strong-
04 |, ; Weak-L Weak-L
G integrated business. H e-M H H H e-M H H H
Plan various sources of finance
S Strong- Strong- [ Strong- | Strong- Strong- | Strong- | Strong- Strong- | Strong- | Strong-
CO5  [and the best combinations of the H | WeakL H H H H H H H H H
same.
Business g &
. Develop managerial skills to assess
Transformati - | Strong- |Moderat trong- [ Strong- |Moderat| Strong- t
SEMIV | 0201410402 T2623 rans .Om?a on & co1 situations in which business unit Strong- | Strong- | Moderat| Moderat Weak-L Strong- | Strong- | Moderat| Strong- | Modera Weak-L
Organizational ; T H H eM | eM H H eM H e-M
finds itself in crisis
Turnaround
Examine different functional
Co2 domain knowledge and devise a Strong- | Strong- | Moderat|Moderat|Moderat|Moderat Strong- | Strong- | Strong- | Strong- | Strong-
turnaround strategy for the H H eM | eM | eM | eM H H H H H
business unit :
Analyse and implement strategjes
71 co3 to make the business unit more Strong- | Strong- [Moderat| Strong- [ Strong- |Moderat|Moderat|Moderat Weak.p, [Moderat| Strong-
competitive and a profitable H H eM H H eM [ eM [ eM e-M H
enterprise

FTEHEAN




Sr Institute Catalog Course
No' Semester Course Code Course Title Outcome| Course Outcome Statement PO1 [ PO2 | PO3 | po4 POs [ PO6 | PO7 | pos PO9 | PSO1 | PsO2
. Code No
aluate challe; c
Co4 (]iEV. 2 { hi nges fa ed by d Strong- Weakd, Strong- | Strong- [Moderat Moderat| Strong- Strong- [Moderat|Moderat Strong-
ec1.810n. makers in turning aroun H eak-] H H M | eM u H oM oM q
a dying investment
Evaluate contemporary and
Ccos |practical biz solutions will be Strong- |Moderat|Moderat Weak.L, | Strong- [Moderat| Strong- [Moderat Strong- [Moderat| Strong-
relevant and effective for H eM [ eM H e-M H e-M H e-M H
successful biz transformation
. Explain the fundamental concepts
Conflict and S ; ; Strong- | Strong- [Moderat Moderat|Moderat Strong- | Strong- Strong- | Strong- Strong-
SEMIV | 0201410403 T2294 Negotiation CO1 |of cor}ﬂlzts in relation to business H H oM | eM oM H g |Weak-L H H H
organizations
Examine the nature and types of
conflict in an organization and its | Strong- (Moderat Moderat|Moderat Strong- | Strong- | Strong- Strong- |Moderat
CO2 : Weak-L | Weak-L
relevance in the context of H eM | eM | eM H H H H e-M
7 business.
co3 Discover behavioural styles while Strong- |Moderat|Moderat Strong- Weak.L | Strong- [Moderat|Moderat|Moderat Strong- [Moderat
handling conflicts, H eM [ eM H H eM | eM | eM H e-M
Co4 Analyse conflictin the light of Strong- | Strong- |Moderat |Moderat Moderat| Strong- [Moderat Strong- | Strong- |Moderat Strong-
negotiation tactics H H eM | eM | eM H e-M H H e-M H
Evaluate the practica ills
CO5 reqelllilrl‘:detto r;(:;s: colnsﬂkilclts Strong- | Strong- |Moderat Strong- | Strong- [Moderat Moderat|Moderat Strong- | Strong- WeakL,
H H e-M H H e-M e-M e-M H H
through negotiations
Corporate Analyse theoretical and empirical | Strong- [Moderat Strong- [Moderat| Strong: Strong- [Moderat Strong- [ Strong- | Strong
ong- - - - = - "
SEMIV | 0201410404 T2236 |Governance CO1 Weak-L
M Ethics & aspects of corporate governance H e-M H eM H H e-M H H H
Di €l ing o iti )
co2 ;cuhssu merglflgﬂlpp(;)rtun.ltasf Strong- | Moderat Strong- [Moderat Strong- | Strong- Strong- |Moderat Strong- | Strong- Strong-
and challenges in the domain o H oM H oM H H H oM H H H
governance
lain the practices and element
Exnlam B i o 5 Strong- |Moderat Strong- |Moderat Strong- Strong- [Moderat Moderat Strong- Strong- | Strong-
73 CO3  |of governance in management H oM H oM H H eM | eM H H H
teams and different businesses
Co4 Evaluate good and bad corporate | Strong- |Moderat Strong- [Moderat| Strong- Strong- |Moderat|Moderat Strong- | Strong- | Strong-
governance practices H e-M H e-M H H e-M e-M H H H
Choose the principles of ethics and
COs morality in dilemma situations Strong- (Moderat| Strong- |Moderat Strong- | Strong- |Moderat|Moderat Strong- | Strong- | Strong-
while performing one's role and in| H e-M H e-M H H eM [ eM H H H
their organisation
. . Determine linkage between Strong- [ Strong- [ Strong- |Moderat Moderat| Moderat|Moderat | Moderat Moderat|Moderat| Strong-
SEMIV | 0201410405 T2702 (Dissertation Co1 ; s
J M theoretical concepts and practices H H H eM | eM [ eM | M | eM eM | eM H
Co2 Adapt the industry practices for Moderat|Moderat|Moderat Moderat| Moderat|Moderat Moderat| Moderat|Moderat|Moderat Moderat
Dissertation e-M e-M e-M e-M e-M e-M e-M e-M e-M e-M
74 Co3 Analyse the field data to derive Moderat|Moderat | Moderat Strong- | Strong- | Strong- Strong- [ Strong- | Strong- Strong-
relevant results. eM | eM | eM H H H H H H H




Institute Course
Semester Course Code Outcome| Course Outcome Statement PO1 | PO2 | PO3 | PO4 | pos PO6 | PO7 | P8 | Po9 | psor PSO2
No
Co4 Interpret the results of the data Weak.L | Strong- Moderat[Moderat[Moderat Moderat| Moderat[Moderat| Moderat
analysis, il M f oM | eM | &M | eM | oM | o
COs Propose suitable solutions based Weak.1, | Moderat|Moderat Strong- | Strong- Strong- | Strong- Strong- | Strong- Strong- | Strong-
on results of the data analysis e-M H H H H H H H
Develop a world view that [
i - r- - | Strong- [Moderat|Moderat Strong- | Strong-
SEM IV Cco;1 [understands and appreciates a Strong WeakoL, Strong- [ Strong. g
global cross-cultural business H H H H eM | eM H H
context.
co2 Explain new global opportunities |Moderat WeakeL Moderat| Strong- |Moderat Strong- | Strong-
and apply at the workplace e-M e-M e-M H H

Develop knowledge of global
CO3  |business and apply it in the
workplace

Construct management practices in -
CO4  |the context of different political ;’;‘5 Weak-L
and economic contexts.

Interpret holistic understanding of
CO5  [business across boundaries for

Strong- Moderat|Moderat Strong- Strong-

Weak-L oM H H

Strong- Strong- Strong- Strong-
oM Weak-L | Weak-1, H H H H

Strong- Strong- Moderat|Moderat Moderat|Moderat Moderat |Moderat Moderat

Ui ‘ 4 H e-M e-M e-M e-M e-M eM e-M
applying it in real-time scenarios.
: :

col Discuss keydteImS,. theon'els;' . Strong- [Moderat |Moderat WeakeL ,;Merat Moderat|Moderat Weak-L | Weakr, | Moderat | Moderat
concepts and practices wit] in the H &M e-M eak- &M &M eM eM eM
field of ITHRM,

Determine the role of cultural

; B ; . i ] ] . "

co2 .context n Or'ganfzatlons and its Strong- [Moderat Strong- [Moderat WeakeL Moderat|Moderat Moderat WeakoL, Str;){ng Moi;ra
Implementation in human resource | H eM H e-M e-M e
management practices.
Abppraise the implications of
increasing globalisation for the
5 derat t Moderat Moderat Moderat

CO3  |human Tesource management, with M:_;Ir * Weak-L M;)-dg * Weak-L, :_;Ir ! Weak-L, oM | Weak-L oM
particular reference to IHRM in
multinational corporations.

Analyze the Human Resource
Management challenges faced by .

Co4 multinational corporations, in Moderat| Strong- Strong- [ Strong- Strong- | Moderat Strong- Strong- |Moderat| Stong-
relation to staffing, training & eM H H H H e-M H e-M H
development, performance
management, and compensation,

Develop a global mindset and
Cos sensitivity to cultural issuesin | Weak-L
organizations,

Moderat|Moderat Strong- [Moderat Moderat| Strong- Moderat|Moderat | Moderat Stiong-
e-M e-M H eM eM H e-M e-M e-M f




Sr Institute Catalog Course
* | Semester Course Title Outcome| Course Outcome Statement PO1 | PO2 | PO3 | po4 PO5 | PO6 | PO7 | Pos PO9 | PSO1 | PsO2
No. Course Code .
Code No
Investment Analyze the role of financial Strong- [Moderat|Moderat Strong- Strong- | Strong- [Moderat|Moderat Moderat|Moderat,
SEMIV | 0201410408 T2674 . CO1 R ; Weak-L
Banking markets from business perspective | H eM [ eM H H H eM | eM [ eM | eM
Analyze the regulatory and
Cco2 J: " g ryt A Strong- |Moderat Strong- |Moderat Moderat|Moderat|Moderat Strong- | Strong- Strong- | Strong-
corporate governance standards sef H oM H oM oM oM oM H H H H
by SEBI
Evaluate the functions of an
co3 investment banker while providing |Moderat Strong- | Strong- [Moderat|Moderat Moderat [ Moderat| Strong- Strong- [ Strong- Weakd,
77 underwriting or corporate advisory | e-M H H eM | eM | eM | eM H H H
services
Analyze the role of investment
Co4 banks in managing issues of Strong- | Strong- | Strong- Strong- | Strong- [Moderat Weak., | ModeratModerat [ Moderat Strong-
equity, debt and govt. bonds and H H H H H e-M eM [ eM | eM H
mergers and acquisitions
Analyze venture capital and IPO
Cos kyt hi ]Zur .1”1: ot Strong- | Strong- [ Moderat Moderat| Strong- Strong- |Moderat Strong- | Strong- |Moderat Strong-
B ewchwllclp e H H | eM | eM | § H | eM | H H | eM | H
entrepreneurs to raise capital
Enterprise Risk Develop a risk assessment Strong- | Strong- [Moderat|Moderat Strong- | Strong- Strong- [ Strong- | Strong- [Moderat
SEMIV | 0201410409 T2800 COl : Weak-L
Management framework for an enterprise. H H eM | eM H H H H H e-M
Evaluate enterprise risks throu h
co2 litati o 1 titati & Strong- (Moderat|Moderat Moderat|Moderat Strong- [ Strong- Strong- | Strong- Strong- WeakeL
qualitative as well quantitative H oM oM M M H H H H H
- approaches.
UM E T Moderat| Strong- [Moderat Moderat|Moderat Strong- | Strong- Strong- | Strong- Strong- | Strong-
CO3  |Analyze and and prioritize risks. oM H eM | eM | eMm H H H H H H
i Strong- [Moderat Strong- | Strong- Moderat|Moderat|Moderat Strong- [ Strong- Strong-
CO4  |Create a risk contro] plan, H oM H H | WeakL M | eM | eM H H H
Cos Evaluate and monitor risk on an ony Strong- [Moderat[Moderat|Moderat Moderat Weak.p, | Strong- |Moderat|Moderat Strong- | Strong-
going basis. H e-M e-M e-M e-M H e-M e-M H H




