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Academic Year : 2023-2025

Administration (Agri Business)
Color Code Description:

Global

Sr. |GA No.
No.

1 GA2

2 GA2

3 GA4

4 GA2

5 GA4

National / Local

Graduate Attributes PO

No.
Global citizenship: ethical, social and professional understanding PO1
Global citizenship: ethical, social and professional understanding PO2

Employability: equipped with skills, attributes, leadership and entrepreneurial PO3
qualities that society needs; being capable of making a contribution to society
through earning a living

Global citizenship: ethical, social and professional understanding PO4

Employability: equipped with skills, attributes, leadership and entrepreneurial | PO5
qualities that society needs; being capable of making a contribution to society
through earning a living

Institute/ Branch Name : Symbiosis Institute of International Business

1ent System

SYMBIOSIS INTERNATIONAL (DEEMED UNIVERSITY)

Programme Name : Master of Business

Regional / National

Programme Outcomes

Apply domain knowledge progressively by
understanding agribusiness processes and practices.

Practice value-based learning by understanding and
demonstrating ethical practices through sustained
efforts

Exhibit managerial skills to solve local and global
business complexities in the field of Agribusiness

Demonstrate global competence, cultural sensitivity
and adaptability to face the challenges of agribusiness
environment.

Perform in accordance with industry expectations and
serve society at large



Sr.
No.

Semeste | Institute Catalog Title
r Course Code |Course
Code

1SEM 1 0202420101 - T2818 |Agricultural
PP Economics

2|SEM | 0202420102 - |T2116 | Marketing
PP Management

Cours

e

Outco

me No

Co1

COo2

COs3

CO4

COs5

Co1

CO2

CO3

Course Outcome Statement

To Understand the basics of Agricultural
Economics i.e. its nature, scope and role.

To interpret the theory of production and
factor.

To Analyse different systems of farm
organisation and their product efficiency.

To evaluate national and international
policies related to Indian Agriculture

To evaluate recent developments in Indian
Agriculture relating to Cooperatives,
Agricultural Marketing and Finance.

Understanding The basics of marketing

Analysing the various factors of Business

Evaluating the consumer behaviour and
getting the consumer insight

PO1

Strong-
H

Strong-
H

Strong-
H

Strong-
H

PO2

PO3 PO4 |PO5

Moderate- Moderat ' Strong-Modera

M

e-M H te-M

Moderate- Strong-H Moder| Strong-

M

ate-M |H

Moderate- Strong-H Moder| Strong-

M

ate-M |H

Moderate- Strong-H Strong- Modera

M

H te-M

Moderat Strong-H | Strong-H Moder Modera

e-M

ate-M |te-M

Strong- 'Moderate- Moderat ' Moder | Strong-

H

M

e-M ate-M |H

Moderat Moderate- | Strong-H Moder| Strong-

e-M

M

ate-M |H

Strong- |Moderate-|Moderat |Strong- Strong-

H

M

eM H |H



3|SEM |

4 SEM |

0202420103 -  T3439
PP

0202420104 - | T2078
PP

Advanced Data
Driven Decision
Making

Introduction to
Financial Markets
and Institutes

CO4

CO5

Co1

CO2

CO3

CO4

CO5

Co1

CO2

Understanding Market & Supply chain
business environment H M

Evaluating the global business

enviornement e-M M

To Understand and recognize the
significance of data and data analysis in
the Business Scenarios for facilitating data

e-M M

To apply siofeadshéei and database
application tools for data anlalysis and H M
decision making

To evaluate basic and advanced tools of
spreadsheet and database management for H M
decision making

To evaluate What-1f Analysis scenarios  |Moderat Strong-H
and interpret the data for decision making |e-M

To analyze large datasets and evalute
decision making H M

Understanding the Indian financial Strong- | Strong-H
Markets H

Apply & analyse the concepts in real life
situations. H M

Strong- |Moderate-

Moderat | Moderate-

Moderat | Moderate-

Strong- ' Moderate-

Strong- ' Moderate-

Strong- ' Moderate-

Strong- 'Moderate-

Moderat | Strong{Modera
e-M H te-M

Moderat |Moder | Strong-
e-M ate-M H

Strong-H  Strong: Strong-
H H

Strong-H Moder Strong-
ate-M H

Strong-H Strong- Modera
H te-M

Moderat |Strong: Strong-
e-M H H

Strong-H  Strong- Strong-
H H

Moderat |Moder Modera
e-M ate-M te-M

Strong-H Strong- Modera
H te-M



4 CO3 Evaluate various theories related to Strong- |Moderate-|Moderat |Moder Modera

different concepts H M e-M ate-M |te-M
4 CO4 | Develop an analytical approach to Moderat Moderate- Strong-H Moder Modera
corporate finance decision making e-M M ate-M |te-M
4 CO5 |understand the role of Finance manager  Strong- |Moderate- Moderat |Moder|Modera
H M e-M ate-M |te-M
5/SEM | 0202420105 - | T2239 | Business CO1 |Understand the meaning and importance  Moderat Strong-H 'Moderat Strong{Strong-
PP Communication of communication in current globalized |e-M e-M H H
scenario.
5 CO2 |Communicate effectively in a professional Moderat Strong-H | Strong-H Moder|Strong-
environment. e-M ate-M 'H
5 CO3 | Overcome communication barriers by Strong- ' Moderate- Strong-H Moder Modera
using tools and methods of effective H M ate-M |te-M
communication.
5 CO4 | Effectively use latest communication Moderat |Strong-H |Moderat Strong{Strong-
technologies. e-M e-M H H

6|SEM | 0202420106 - |T2572 'Human Resource |CO1 |Remember and recall the basic human Strong- Moderate- Strong-H|Moder | Strong-

PP Management resource management functions and H M ate-M |H
concepts
6 CO2 Understand and explain concepts of Strong- |Strong-H Moderat 'Strong: Modera

Human Resource Management H e-M H te-M



6 CO3 | Apply the concepts learnt in HRM Strong- |Strong-H |Strong-H|Strong; Strong-

H H H
6 CO4 | Execute, implement and demonstrate the Strong- |Strong-H |Moderat | Strong{Strong-
concepts learnt in HRM H e-M H H
6 CO5 | Use, interpret, apply informations and Strong- Strong-H | Strong-H Moder | Strong-
concepts of HRM in new situations H ate-M |H
7/SEM 1 0202420107 - |T2253 | Strategic CO1 Students will get a comprehensive Strong- | Strong-H | Strong-H Moder Modera
PP Management understanding of the entire process of H ate-M |te-M
creating and implementing strategy in
organizations
7 CO2 | Students will understand the issues that  Strong- |Strong-H |Moderat ' Moder|Strong-
need to be focused upon while developing H e-M ate-M |H
strategy and develop the ability to
interpret organizational strategies
7 CO3 | Students should be able to compare and  Moderat |Moderate-|Strong-H  Strong{Strong-
contrast strategies related to change e-M M H H
management decisions
7 CO4 Students would be able to analyse the Moderat Strong-H |Strong-H Moder|Modera
implementation of strategy with relation to e-M ate-M te-M
the culture and structure of the firm
7 CO5 Students would be able to interpret the Strong- |Strong-H Moderat 'Moder Modera
scope of a firm and the formulation of H e-M ate-M te-M

corporate level strategies



8 SEM 1 0202420108 - T2216 Business Statistics |CO1 students will be able to present, analyze | Strong- |Moderate- Strong-H Moder Modera

PP and interpret data. H M ate-M |te-M

8 CO2 [ students will be able to apply statistical,  Strong- |Strong-H |Moderat |Strong{Strong-
analytical skills to enable them to make H e-M H H
the optimum decisions.

8 CO3 |students will be able to calculate different |Moderat|Strong-H Moderat |Strong:-Modera
statistical tools and its use in decision e-M e-M H te-M
making.

8 CO4 |students will be able to draw inferences  Strong- |Strong-H | Strong-H Moder|Strong-
from samples collected from large H ate-M |H
datasets.

8 CO5 [ students will be able to understand the Moderat Strong-H | Strong-H | Strong- Modera
significance of univariate and multivariate |e-M H te-M

statistical techniques and their
applications in different business domains.

9 SEM I 0202420109 - |T2819 | Introduction to CO1 To Understand basic concepts of Strong- Strong-H 'Moderat 'Moder Weak-L
PP Agriculture agriculture H e-M ate-M
9 CO2 To develop familiarity with common Moderat Strong-H |Moderat | Strong: Weak-L
terminologies in Agriculture e-M e-M H
9 CO3 to develop familiarity with the various Strong- |Moderate-|Strong-H|Moder Modera

fields of agriculture H M ate-M te-M



10 SEM |

10

10

10

10

11 SEM I

11

0202420110 - | T2374 | Agri Supply Chain

PP

Management

0202420111 - |T2003 |Financial

PP

Accounting

CO4

CO5

Co1

CO2

CO3

CO4

CO5

Co1

CO2

To understand the evolution of agriculture 'Strong-

To analyze various concepts of crop
production

To understand the basics of supply chain,
supply chain performance, drivers and
matrices of supply chain.

To analyse the designing of supply chain
networks.

To analyse the planning of demand,
supply and inventories in supply chain.

To evaluate different transportation
networks in supply chain.

To evaluate alternate strategies for supply
chain in agribusiness.

Understanding of basic concepts in
financial accounting

Describe the main elements of financial
accounting information assets, liabilities,
revenue and expenses

H M

Strong- |Moderate-

H M

Strong- |Moderate-

H M

Strong- |Strong-H
H

Moderat | Moderate-

e-M M

Strong- ' Moderate-

H M

Moderat Strong-H
e-M

Strong- 'Moderate-

H M

Moderat Strong-H
e-M

Moderate-

Moderat |Strong- Strong-
e-M H H

Moderat ' Strong{Modera
e-M H te-M

Strong-H Moder|Strong-
ate-M H

Strong-H Moder Modera
ate-M |te-M

Strong-H Strong- Modera
H te-M

Moderat |Moder Modera
e-M ate-M te-M

Strong-H Moder|Strong-
ate-M |H

Strong-H Moder Modera
ate-M |te-M

Strong-H Strong- Modera
H te-M



11

11

11

12 SEM |

12

12

12

12

13 SEM |

0202420112 - | T2885 |Introduction to
PP Micro Finance

0202420113 - | T4665 | Well for Life
PP

CO3

CO4

CO5

Co1

COo2

CO3

CO4

COs5

Co1

Knowledge of accounting principles and  Strong-

techniques H

Knowledge of the accounting cycle Moderat
e-M

Ability to evaluate financial results Moderat

through examination of relevant data (i.e., e-M
income statement, balance sheet, cash
flow statement and budgets)

To develop an understanding of key issues Strong-
and debates in microfinance H

To analyse the different delivery -
mechanism of microfinance

To know the difference between a -
commerical and a social enterprise

To analyse the current context of -
microfinance

To analyse various policy issues in the
field of microfinance

Acquire knowledge and skills for life long ' Strong-
participation in physical activity H

Moderate- Moderat Strong{Modera
M e-M H te-M

Moderate- Moderat |Moder Modera
M e-M ate-M te-M

Moderate- Strong-H Strong{Modera
M H te-M

Moderate- Strong-H Strong- Strong-
M H H

Moderate- Strong-H Strong-: Strong-
M H H



13 CO2 | Improving quality of life through practice Strong- |Moderate-|Strong-H Moder|Strong-

of yoga H M ate-M 'H
13 CO3 | Achieving optimum health benefits Strong- 'Moderate- Strong-H Moder | Strong-
H M ate-M H
13 CO4 To improve physical and mental well- Moderat Strong-H Moderat |Strong- Strong-
being. e-M e-M H H
14 SEM 1 0202420114 - T2224 Research CO1 To understand research processes and the Strong- |Moderate-|Moderat ' Moder|Strong-
PP Methodology types of research H M e-M ate-M |H
14 CO2 To understand ethical issues in research  Strong- |Strong-H |Moderat ' Moder|Strong-
H e-M ate-M |H
14 CO3 To identify research questions and Moderat Strong-H | Strong-H Moder Modera
formulate a research hypothesis e-M ate-M |te-M
14 CO4 | To appraise various techniques of research Moderat |Strong-H |Strong-H|Strong{Modera
design and data collection. e-M H te-M
14 CO5 |To synthesize qualitative and quantitative Strong- |Strong-H |Strong-H|Moder|Modera

data crunching techniques. H ate-M |te-M



15 SEM |

15

15

15

15

0202420115 - |T6012 |Basic German |
PP

COo1

CO2

COs3

CO4

CO5

Speaking skills: Basic communication;
usage of colloquial language e.qg.
introducing oneself and others, ordering in
a restaurant, booking tickets, describing
the way, shopping, expressing likes and
dislikes, using simple and general-
specific German terms and expressions
etc.

Reading skills: Comprehending the gist of
simple texts related to everyday life,
selective and global understanding of
texts, highlighting the cultural aspects etc.

Listening skills: Can understand simple
authentic audio texts, pronunciation,
accent, intonation, simple sentences,
common structures and words from
important everyday situations (e.g. basic
personal and family information,
shopping, local area)

Writing skills: Ability to construct simple
sentences related to oneself as well as
others, filling official forms, etc.

Grammar: Exposure to some simple
aspects and rules of grammar in order to
facilitate sentence formation.

Strong- 'Moderate- Strong-H Moder | Strong-
H M ate-M |H

Strong- | Strong-H | Strong-H Moder Weak-L
H ate-M

Moderat Moderate- Strong-H|Moder Weak-L
e-M M ate-M

Strong- Moderate- Moderat | Strong- Weak-L
H M e-M H

Strong- 'Moderate- Strong-H Weak- Strong-
H M L H



16 SEM 1 |0202420116 - ' T6014 Basic French I CO1 Speaking Skills:Basic Strong- 'Moderate- Strong-H Moder Weak-L
PP communication;eg,Using H M ate-M
Greetings,numbers,Self introction,can
give information about oneself and others
in simple manner,ordring in
restaurant,shopping,able to tell places and

directions.
16 CO2 Reading Skills:Able to read Strong- 'Moderate- Strong-H Moder | Strong-
Hiragana,Katakana Scripts, & H M ate-M |H

Kanji.Simple texts related to everyday
life.Selective and global understanding of
texts,highlighting cultural aspects etc.

16 CO3 listening Skills:Can understand simple Strong- 'Moderate- Moderat ' Moder | Strong-
authentic audio tracks,learnt H M e-M ate-M H
lessons,accent,intonation,simple
sentences,songs,Anime,common
structures and words from important
evryday situations(eg,basic personal and
family information,shopping,local
area,announcements etc.)

16 CO4 Writing Skills:Ability to construct simple |Strong- |Moderate- Moderat |Strong- Strong-
sentences related to oneself as well as H M e-M H H
others,filling official forms,doing
calligraphy etc.

16 CO5 | Grammar:Exposure to some simple Strong- |Weak-L |Strong-H|Moder Modera
aspects and rules of grammar in orderto |H ate-M te-M
facilitate sentence formation.



17 SEM 1 0202420117 - ' T6016 Basic Spanish | CO1 Speaking skills: Basic communication; Strong- 'Moderate- Moderat | Strong- Weak-L
PP usage of colloquial language e.g. H M e-M H
introducing oneself and others, ordering in
a restaurant, booking tickets, describing
the way, shopping, expressing likes and
dislikes, using simple and general-
specific Spanish terms and expressions

etc.
17 CO2 reading skills: Comprehending the gist of Strong- |Moderate- Moderat |Strong{Modera
simple texts related to everyday life, H M e-M H te-M

selective and global understanding of
texts, highlighting the cultural aspects etc.

17 CO3 | Listening skills: Can understand simple  Strong- |Strong-H |Moderat |Moder|Modera
authentic audio texts, pronunciation, H e-M ate-M |te-M
accent, intonation, simple sentences,
common structures and words from
important everyday situations (e.g. basic
personal and family information,
shopping, local area)

17 CO4 |Writing skills: Ability to construct simple |Moderat|Strong-H Moderat |Strong:- Modera
sentences related to oneself as well as e-M e-M H te-M
others, filling official forms, etc.

17 CO5 | Grammar: Exposure to some simple Strong- |Moderate-|Moderat |Strong- Weak-L
aspects and rules of grammar in orderto |H M e-M H
facilitate sentence formation.

18 SEM I |0202420118 - T6674 BasicJapanesel |CO1 To speak basic Japanese Strong- |Moderate-|Strong-H|Moder Strong-

PP H M ate-M 'H



18 CO2 To understand basic Japanese Strong- |Moderate-|Strong-H|Moder Modera

H M ate-M |te-M
18 CO3 To read basic Japanese Strong- 'Moderate- Strong-H Moder | Strong-
H M ate-M H
18 CO4 | To write basic Japanese Moderat Moderate- Strong-H Strong{Modera
e-M M H te-M
18 CO5 |To Listen basic Japanese Moderat | Moderate-|Strong-H Strong{Modera
e-M M H te-M
19 SEM Il |0202420201 - |T2036 | Financial CO1 |. Develop an analytical/practical approach Strong- |Strong-H | Strong-H Strong{Strong-
PP Management to corporate fin decision making H H H
19 CO2 | Apply & analyze the concepts in real life Strong- |Moderate-|Strong-H Moder|Strong-
situations. H M ate-M |H
19 CO3 | Evaluate various theories related to Strong- 'Weak-L | Strong-H Moder Strong-
different concepts. H ate-M |H
19 CO4 | Analyze the financial performance of the Moderat|Strong-H |Strong-H|Moder|Modera
companies from the financing perspective e-M ate-M |te-M
19 CO5 Critically evaluate the project feasibility  Strong- |Strong-H |Strong-H Strong{Strong-

from the finance manager perspective H H H



20/ SEM 1l 10202420202 -  T2743 | Rural Marketing

PP

20

20

20

20

21 SEM Il 0202420203 - ' T2373 | Agri Input

PP Marketing
21

21

21

COo1

CO2

CO3

CO4

CO5

Co1

CO2

CO3

CO4

To understand the level of penetration of  Strong- Strong-H
products and services in Rural areas H

To analyse the changing behaviour of Strong- 'Moderate-
rural consumers H M

To analyze the concepts of marketing in  Strong- | Moderate-
the context of rural areas H M

to analyse the success factors of the Strong- ' Moderate-
companies in rural araes H M

To analyse the best practices in rural
marketing

Moderat Strong-H
e-M

Students will understand agri inputs sector Strong- 'Moderate-

and current trend in India. H M

Student will understanding application of 'Moderat Moderate-

Marketing mix concept in Agri- input e-M M

industry

Students will understand demand/potential Weak-L 'Moderate-

prediction in Agri-input industry M

Students will formulate the marketing

plan/strategy to market agricultural input. |e-M M

Moderat | Moderate-

Moderat |Moder Strong-
e-M ate-M |H

Moderat ' Strong{Modera
e-M H te-M

Strong-H Moder Strong-
ate-M |H

Moderat |Strong- Modera
e-M H te-M

Strong-H Moder Strong-
ate-M H

Moderat |Moder Modera
e-M ate-M te-M

Moderat |Moder | Strong-
e-M ate-M H

Moderat |Strong- Modera
e-M H te-M

Weak-L Strong- Strong-
H H



21

22 SEM 1l 10202420204 - ' T2006 | Cost Accounting

PP

22

22

22

22

23/SEM 1l 10202420205 - ' T2220 Operations

PP Research

23

23

CO5

Co1

CO2

CO3

CO4

CO5

Co1

CO2

CO3

Student will be able to create value based |Moderat Moderate- Moderat |Moder Modera

pricing for Agri Inputs products e-M
Describe how cost accounting is used for | Strong-
decision making and performance H

evaluation.

Explain the basic concept of cost and how Strong-
costs are presented in financial statements. H

Demonstrate how materials, labor and Strong-
overhead costs are added to a productat H
each stage of the production cycle

Discuss the methods and techniques of Strong-
costing. H
To apply the concepts in managerial Strong-

planning, decision making& controlling H

students will be able to synthesize and Strong-
solve real life decision making problems H
in operations industry.

students will be able to capitalize on the  Strong-
power of Operations Research (OR) in H
resource management .

students will be able to calculate different Strong-
operations research tools and its use in H
decision making.

M

e-M ate-M te-M

Moderate- Strong-H Strong: Weak-L

M

H

Moderate- Strong-H Weak- Weak-L

M

Weak-L

Weak-L

Weak-L

Weak-L

Weak-L

Weak-L

L

Strong-H Weak-|Weak-L
L

Strong-H Strong- Weak-L
H

Strong-H Weak-|Weak-L
L

Strong-H Moder Modera
ate-M |te-M

Strong-H Moder Modera
ate-M |te-M

Strong-H Moder Modera
ate-M |te-M



23

23

24 SEM 1l 10202420206 - T2573  Organizational
PP Behaviour

24

24

24

24

25/SEM Il 10202420207 - |’ T2136 |Sales Force and
PP Channel

Management
25

CO4

CO5

Co1

CO2

CO3

CO4

CO5

Co1

CO2

students will be able to formulate decision |Strong- |Weak-L | Strong-H Moder Modera
making models encountered in businesses. H

students will be able to analyze business

problems using the power of well- known
operational research tools and techniques.

Recall basic Organizational Behavior
concepts

Identify Individual and Group related
ISSues in organizations

Solve Organizational and Human
Resource issues ethically

Interpret Organizational Behavior
practices appropriately keeping in mind
the local and the global context
Demonstrate an understanding of the
changing needs of the organisation and
workforce

Introduction to sales mangement

To understand the sales force functions

ate-M |te-M

Moderat | Moderate- Moderat |Moder| Modera

e-M M
Strong- |Strong-H
H

Strong- |Strong-H
H

Strong- |Strong-H
H

Strong- |Strong-H
H

e-M ate-M |te-M

Strong-H  Strong- Strong-
H H

Strong-H  Strong- Strong-
H H

Strong-H  Strong- Strong-
H H

Strong-H  Strong- Strong-
H H

Moderat | Moderate- Moderat |Moder| Modera

e-M M

Strong- 'Weak-L
H

Weak-L 'Weak-L

e-M ate-M |te-M

Weak-L |Weak- Modera
L te-M

Strong-H Strong- Modera
H te-M



25

25

25

26 SEM 11

26

26

26

26

27 SEM 11

0202420208 - | T2513 | Marketing

PP

0202420209 - [T2817 |Advances in

PP

Research

Agriculture

CO3

CO4

CO5

COo1

CO2

CO3

CO4

CO5

Co1

sales budgeting and forecasting/sales
training & Compensation

Distribution and channel management

Retail Management

Understanding The basics of marketing

Analysing the various factors of Business

Evaluating the consumer behavior and
getting the consumer insight

Understanding Market & Supply chain
business environment

Evaluating the global business
environment

To Learn Various Agri Extension
techniques

Weak-L Strong-H 'Weak-L 'Weak- Modera

Weak-L 'Weak-L

Moderat ' Weak-L
e-M

L te-M

Strong-H Moder Weak-L
ate-M

Moderat |Moder Weak-L
e-M ate-M

Weak-L Moderate- Strong-H |Strong: Weak-L

M

H

Weak-L |Moderate-|Moderat ' Strong: Weak-L

M

Weak-L 'Weak-L

Weak-L 'Weak-L

Weak-L 'Weak-L

Weak-L 'Weak-L

e-M H

Moderat |Moder | Strong-
e-M ate-M H

Strong-H Weak- Weak-L
L

Strong-H Weak- Weak-L
L

Strong-H Weak- Weak-L
L



27

27

27

27

28 SEM 1l 10202420210 - ' T2370 | Agro Commodity

PP

28

28

28

28

CO2

CO3

CO4

CO5

COo1

CO2

CO3

CO4

CO5

To Learn various problems associated
with agriculture like food security and

international trade

To learn tools and techniques of soil
conservation in agriculture

To learn various revolution in agriculture
for increasing production and productivity

of crops

To understand recent developments in

agriculture

To Learn the fundamentals of commodity
markets through derivatives

To be able to classify strategies and
working of the commodity derivatives

market

To be able to understand the supply and
demand fundamentals for the main
agricultural commodities.

To analyse the price fluctuation for
agricultural commodities.

To evaluate the risk management for
different agricultural commodities.

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat | Moderate-

e-M M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moderat
e-M

Moder| Modera
ate-M te-M

Moder Modera
ate-M te-M

Moder Modera
ate-M te-M

Moder| Modera
ate-M te-M

Moder| Modera
ate-M te-M

Moder Modera
ate-M te-M

Moder Modera
ate-M te-M

Moder| Modera
ate-M te-M

Moder| Modera
ate-M te-M



29 SEM I

PP

29

29

29

29

30 SEM I

PP

30

30

30

0202420211 - | T2378 | Agri Import and

Export
Management

0202420212 -  TM204 |Agriculture

Finance

COo1

CO2

CO3

CO4

CO5

Co1

CO2

CO3

CO4

Apply knowledge of Export and Import in ' Moderat Moderate- Moderat

formulating strategies in International
Trade

Identify factors affecting foreign trade
policies, especially with focus on the
current scenario

Analyze the basic operation of the
components of a logistic system

Evaluate on the potential Agri Export
Import Business & Job Opportunities

Can Create their own Agri Export-lmport
Firm

To understand the present status of
Agriculture finance in India

To analyse and discuss various
controversial issues in Agriculture finance

To learn the project appraisal techniques

To evaluate various issues in agriculture
finance

e-M

M

e-M

Moderat | Moderate- Moderat

e-M

M

e-M

Moderat | Moderate- Moderat

e-M

M

e-M

Moderat | Moderate- Moderat

e-M

M

e-M

Moderat | Moderate- Moderat

e-M

M

e-M

Moderat | Moderate- Moderat

e-M

M

e-M

Moder| Modera
ate-M te-M

Moder Modera
ate-M te-M

Moder Modera
ate-M te-M

Moder| Modera
ate-M te-M

Moder| Modera
ate-M te-M

Moder Modera
ate-M te-M

Strong- Strong-H |Strong-H  Strong: Strong-

H

H |H

Strong- Moderate- Strong-H|Strong: Strong-

H

M

H |H

Strong- | Strong-H 'Moderat |Strong: Strong-

H

e-M

H |H



30 CO5

31 SEM Il 0202420213 - TM214 |Introduction to Co1
PP 9 Meta Skill

31 CO2

31 CO3

31 CO4

31 CO5

32 SEM Il 0202420214 - T4005 | Integrated Disaster CO1
PP Management *

32 CO2

32 COo3

To evaluate various best practices Strong-
H

Introduction of Meta Skills Strong-
H

Workshop for Detailed Story telling Strong-
H

Details Planning and scheduling Strong-
H

Information about case study and Industry 'Strong-

H

Revision and Final Presentation
e-M

To enable students to understand various | Strong-
types of disasters, their preparedness , and H
management. M

To instill knowledge on reducing disasters ' Strong-
and capacity building through community H
participation.

To train students to perform First aid and | Strong-
CPR in an emergency. H

Strong-H

Strong-H

Strong-H

Strong-H

Strong-H

Moderat Strong-H

Strong-H  Strong- Strong-
H H

Strong-H  Strong: Strong-
H H

Strong-H  Strong: Strong-
H H

Strong-H  Strong- Strong-
H H

Strong-H  Strong- Strong-
H H

Moderat |Moder | Strong-
e-M ate-M H

Moderate- Strong-H Strong- Strong-
M H H

Moderate- Strong-H Moder | Strong-
M ate-M H

Moderate- Strong-H Moder Modera
M ate-M |te-M



32

32

33 SEM I

33

33

33

33

34 SEM 11

34

0202420215 - |T6013 |Basic German Il
PP

0202420216 - |T6015 |Basic French Il
PP

CO4

CO5

Co1

CO2

CO3

CO4

CO5

Co1

CO2

Emergency methods for carrying
casualties, Rescue operations in different
types of Emergencies, Rescue operations

Accident Prevention, Reporting,
Registration Investigation

Insight about French culture and society
Utilize effective communication skills
Assess and communicate information

Personal and individual development

Identify day to day situations and converse
effectively using acquired domain
knowledge

Insight about French culture and society

Utilize effective communication skills

Strong- | Strong-H | Strong-H Moder | Strong-
H ate-M |H

Moderat ' Strong-H Moderat 'Strong{Modera
e-M e-M H te-M

Strong- 'Moderate- Strong-H Moder | Strong-
H M ate-M H

Strong- Strong-H Moderat 'Moder | Strong-
H e-M ate-M |H

Moderat Strong-H | Strong-H|Moder Strong-
e-M ate-M H

Strong- |Strong-H Moderat 'Moder Modera
H e-M ate-M |te-M

Moderat Strong-H | Strong-H |Strong- Strong-
e-M H H

Strong- 'Moderate- Strong-H Moder | Strong-
H M ate-M H

Strong- | Strong-H | Strong-H Moder | Strong-
H ate-M H



34

34

34

35 SEM Il 0202420217 - ' T6017 Basic Spanish Il

PP

35

35

35

35

36/ SEM Il 0202420218 - |T6675 | Basic Japanese Il

PP

CO3

CO4

CO5

COo1

CO2

CO3

CO4

CO5

Co1

Assess and communicate information Strong- Strong-H 'Weak-L | Strong: Strong-

H

H |H

Identify day to day situations and converse Strong- 'Moderate- Weak-L 'Weak- Modera

effectively using acquired domain H M L te-M

knowledge

Personal and individual development Strong- |Strong-H | Strong-H Strong- Strong-
H H H

Insight about Spanish culture and society 'Moderat|Strong-H Strong-H|Moder|Modera

e-M

ate-M |te-M

Utilize effective communication skills Strong- Strong-H | Strong-H|Strong: Strong-

H H H

Assess and communicate information Strong- Strong-H | Strong-H|Strong: Strong-
H H H

Personal and individual development Strong- Strong-H | Strong-H|Strong: Strong-
H H H

Identify day to day situations and converse Strong- Strong-H Moderat |Moder Strong-

effectively using acquired domain H e-M ate-M |H
knowledge

introduction to japanese language and Strong- ' Moderate- Moderat Strong: Modera
scripts including hiragana, katakana, H M e-M H te-M

kanjis



36 CO2 ability to read , write, and speak in Moderat ' Strong-H |Strong-H Moder | Strong-

japanese e-M ate-M 'H
36 CO3 knowledge of basic japanese language Moderat Moderate- Weak-L |Strong- Strong-
e-M M H H
36 CO4 |Can read and understand basic level Moderat | Moderate-| Moderat ' Moder|Modera
difficulty texts and solve questions based e-M M e-M ate-M |te-M
on the same.
36 CO5 |To develop intercultural & communicative Strong- |Moderate- Moderat |Moder|Modera
skills H M e-M ate-M te-M
37 Sem Il 10202420301 - ' T2905 | Internship CO1 Provide students with an opportunity to  Strong- |Moderate-|Strong-H Moder|Strong-
PP conduct research using qualitative and H M ate-M |H
quantitative techniques
37 CO2 | Assess business processes through Moderat Strong-H 'Moderat |Strong- Modera
experiential learning techniques, tools and e-M e-M H te-M
research methodologies
37 CO3 |Analyze results obtained from Strong- Moderate- Strong-H|Moder | Strong-
interdisciplinary management project H M ate-M 'H
areas
37 CO4 | Interpret and recommend solutions to Moderat Strong-H Moderat |Strong- Strong-
emerging issues on management e-M e-M H H
disciplines
37 CO5 |Conduct market research, feasiblity Strong- Moderate- Strong-H|Moder | Strong-

assessments through field, desk studies H M ate-M |H



47/Sem 11l 10202420302 - |T3392 |ERP-Business CO1 To Understand and recognize the Strong- |Moderate-|Moderat |Strong- Modera
PP Process Integration significance of Enterprise Resource H M e-M H te-M
Planning in the Business perspective and
for managers with reference to various

modules
47 CO2 To apply the concepts of ERP using SAP Strong- |Moderate-|Strong-H Moder|Strong-
as a platform with Accounting , Materials H M ate-M |H

Managment and Sales business process.

47 CO3 To analyze the business scenario and Strong- 'Moderate- Strong-H | Strong: Weak-L
implement the Accountinng, Procurement H M H
and Sales Process for a IDE company
using the selected dataset on SAP

platform
47 CO4 | To evaluate various reports, master data  Strong- |Strong-H |Moderat |Strong{Strong-
and organisation structure for the H e-M H H

Accounting, Procurement and Sales
process for the selected data set.

47 CO5 To Apply the concepts to a business case Strong- |Strong-H |Moderat | Moder|Weak-L
and develop a an ERP implementation H e-M ate-M
roadmap for FICO, MM and SD either on
field or in class

39(Sem Il 10202420303 -  T2193 Project CO1 To acquaint students with a strong Moderat ' Strong-H |Moderat | Strong- Strong-
PP Management fundamental knowledge on Project e-M e-M H H
Management concepts



39

39

39

39

40 Sem Il /0202420304 - T2828 Six Sigma

PP

40

40

40

40

CO2

CO3

CO4

COs5

Co1

CO2

CO3

CO4

CO5

To enable students to apply the learnt Strong- |Moderate-|Strong-H|Moder Strong-

project management concepts in real time H M ate-M |H
scenarios through the coverthrough real

life Case Study

Learn the role of Project Manager in Strong- |Moderate-|Moderat |Strong- Modera
details along with its Roles & H M e-M H te-M

responsibilites

To comprehend in detail the topics related Strong- Moderate- Strong-H | Moder| Strong-
to Stakeholder Management, Scope, H M ate-M |H
Schedule, Quality & Risk Management

To learn important Tools & Templates for Strong- Moderate- Strong-H |Strong- Weak-L
capturing Project Data & Information H M H

Describe the concepts of Six Sigmaasa  Strong- |Moderate- Strong-H|Moder|Modera
quality improvement tool. H M ate-M |te-M

Explain the complete DMAIC cycle in Strong- | Strong-H | Strong-H Moder Strong-
detail H ate-M H

Analyze when and how to use Six Sigma Moderat Strong-H |Moderat |Strong- Modera

as a tool for process improvement. e-M e-M H te-M
Analyze different cases of Six Sigma Moderat ' Strong-H |Moderat | Strong- Strong-
implementation e-M e-M H H

Apply Six Sigma concepts using software Strong- |Moderate- Strong-H|Moder|Modera
systems H M ate-M te-M



41|Sem 111 10202420305 - TM204 |Agricultureand |CO1 The course gives detailed knowledge of  Moderat|Moderate-|Strong-H Strong{Weak-L
PP 1 Crop Insurance the subject. Features of the various e-M M H
Agriculture & crop insurance schemes

41 CO2 Opens an opportunities in insurance Strong- 'Moderate- Strong-H Moder | Strong-
Companies transacting Agriculture & H M ate-M |H
Crop Insurance

41 CO3 | Opportunities in the the banking Industry Strong- |Moderate-|Strong-H Moder|Strong-
& Government Sectors since Crop H M ate-M 'H

Insurance is Government driven Program

41 CO4 Self Employment - Students having Strong- 'Moderate- Strong-H Strong- Strong-
Agriculture degree can specialize in Loss H M H H
Assessment and conduct surveys

41 CO5 | Technical knowledge, Skills & Strong- ' Moderate- Strong-H Moder Modera
competencies developed allow ABM H M ate-M |te-M

professionals to deliver information &
knowlegde to their clients

42|Sem 111 10202420306 - T2255 |Advanced CO1 Students will be able to evaluate strategic ' Strong- |Strong-H |Strong-H Strong{Strong-
PP Strategic situations and recommend decisions based H H H
Management on analysis using the tools taught in the
course
42 CO2 Students will be able to evaluate the Strong- |Strong-H |Strong-H|Strong- Strong-
implementation of strategy and make a H H H

choice of suitable tools for strategy
implementation



42 CO3 | Students will be able to recommend the | Strong- |Strong-H |Strong-H Strong{Strong-
use of suitable strategic planning methods, |H H H
approaches for innovation in order to
drive competitive advantage for the firm

42 CO4 Students will be able to evaluate the Strong- Strong-H | Strong-H  Strong- Strong-
existing market conditions and make H H H
decisions related to the use of a€ strategy
as stretcha€™

42 CO5 [ students will be able to make decisions to Strong- |Strong-H |Strong-H Strong{Strong-
create competitive advantage for H H H
organizations

43|Sem Il 10202420307 - ' T2369 |Agri Retail CO1 | Introduction to agri retailing and Indian  Strong- |Moderate- Moderat |Strong{Modera

PP Management retail senario of Food and grocery model H M e-M H te-M

43 CO2 Types of agri retail business model , Moderat Moderate- Strong-H |Strong: Weak-L
marketing and operational strategy e-M M H

43 CO3 | Corporate learning from various corporate Strong- |Moderate-|Moderat |Strong{Weak-L
F&G retail business model , Godrej H M e-M H
Nature fresh, Subiksha , Dmart , chaupal

43 CO4 Financial strategy in retail, formats & Strong- |Moderate-|Moderat |Moder Weak-L
location , layout decision , Merchandise H M e-M ate-M

planning , private label management

43 CO5 Retail communication , pricing and Strong- |Strong-H |Moderat |Strong- Weak-L
supplychain models H e-M H



44|Sem 11l 10202420308 - |T2372 |New Product CO1 |To identify the opporunities and need of |Strong- |Strong-H Moderat /Moder Modera

PP Development in new product development in the H e-M ate-M te-M
Agriculture agriculture sector. Also to understand the
associated myth with NPD.
44 CO2 To construct the different models and Strong- |Strong-H |Moderat |Strong- Modera
procedures related to new product H e-M H te-M

development in agriculture and generic
strategies to address the NPD problem

44 CO3 | To understand the the entire NPD process Strong- |Moderate- Moderat |Strong{Modera
in agriculture and external factors H M e-M H te-M
influencing it .

44 CO4 "Learn to design and develop new Product Strong- |Strong-H |Strong-H| Moder|Modera
in agriculture and associated investment, H ate-M |te-M

operating expense , project time line ,
milestone and quality issues"

44 CO5 | Develop product launch process and Strong- |Strong-H 'Moderat Moder Weak-L
strategies through effective promotion, H e-M ate-M
distribution, sales and and Channel.

45/Sem 111 10202420309 - T2364 |Export Potential |CO1 | Identify factors that indicate strong Strong- 'Moderate- Strong-H Moder | Strong-
PP Analysis for Agri potential export markets H M ate-M |H
Products
45 CO2 | Identify major governmental and non Strong- |Moderate-|Strong-H|Strong- Modera
governmental sources of information for H M H te-M

import and export

45 CO3 to analyse the various documentation Moderat Strong-H Moderat Strong{Modera
processes for export and import e-M e-M H te-M



45 CO4 | To understand the policy perspective on  |Strong- |Moderate- Moderat |Strong:- Modera

Agri export H M e-M H te-M
45 CO5 To analyse the export potential of various Strong- |Moderate-|Moderat |Strong{Weak-L
agri commodities H M e-M H

46/Sem 111 10202420310 - T2227 |Business Analytics|CO1 | To understand the importance of analytics Strong- |Moderate- Strong-H|Strong{Modera

PP and its future. H M H te-M
46 CO2 To apply concepts of data mining and Moderat Moderate- Strong-H |Strong- Strong-
business intelligence. e-M M H H
46 CO3 | To apply key statistical concepts for Strong- |Strong-H |Strong-H Moder Modera
business analytics. H ate-M |te-M
46 CO4 |To analyse business data for decision Moderat | Moderate- Moderat | Strong{Strong-
making using excel and other software.  e-M M e-M H H
46 CO5 |To evaluate businesses on different of Strong- Moderate- Moderat |Moder | Strong-
sophistication i.e. descriptive analytics, H M e-M ate-M |H
diagnostic analytics, predictive analytics
48/SEM 1l 10202420311 - T2118 |Consumer Co1 Strong- | Strong-H 'Moderat |Strong: Strong-
PP Behaviour To understand the concept of consumer H e-M H H
behavior.
48 CO2 Strong- |Strong-H |Strong-H|Strong- Strong-
To apply the knowledge of consumer H H H

behviour in startegy & communication



48

48

48

49/Sem Il |0202420312 - [TM205 |Financial

PP 9 Technology

49

49

49

49

50 Sem Il 0202420313 - T2649 Management of

PP International
Operations

CO3

CO4

CO5

COo1

CO2

CO3

CO4

CO5

Co1

Strong-

To understand the role of technology on H
behavioral aspects

Strong-

H
Value of ethics on behavior and brand

Strong-
Cross cultural issues and consumer H
behaviour
To understand the importance and Strong-

necessity of Technology in Financial H
Functions of business and value chain

To understand and further utilize the latest Stong-
trends and new technologies in the H
financial services sector with regulations

To be able to to understand the Strong-

developments, new data driven models H
and payment systems in financial services

To be able to evaluate and apply the Strong-

necessary skills in the context of financial H
technology and applications.

To learn from various uses and case Strong-

studies on the Technological changes in H
Finance domain

Analyze managing operations and Strong-
developing operational strategy in the H
global economy.

Moderate- Strong-H Moder| Strong-
M ate-M H

Strong-H |Strong-H|Strong; Strong-
H H

Strong-H |Strong-H|Strong: Strong-
H H

Strong-H 'Moderat Strong{Strong-
e-M H H

Strong-H |Strong-H Strong;Strong-
H H

Moderate- Strong-H|Moder Strong-
M ate-M H

Strong-H |Strong-H Strong;Strong-
H H

Strong-H |Strong-H |Strong- Strong-
H H

Strong-H |Strong-H Moder Modera
ate-M |te-M



50

50

50

50

51 Sem Il 0202420314 - T2031

PP

Retail Banking

51

51

51

51

CO2

CO3

CO4

CO5

COo1

CO2

CO3

CO4

CO5

Compare and contrast how organizations
interantionalize their operations functions e-M M

Interpret global logistical planning Strong-

H M

Global Context: Environmental influences Strong-
H M

Global Services operations management | Strong-

H

To study concepts, theory and practices adc Moderat Strong-H | Strong-H

e-M

To understand and analyse various deposit Strong-

schemes offered by banks H M
To understand and analyse various loan  Strong-
schemes offered by banks H M
To understand role and functions of Strong-
Reserve Bank of India H M
To demonstrate various daily functions  Strong-

performed in a branch. H M

Moderat Moderate- Moderat

e-M

Moderate- Moderat

e-M

Moderate- Strong-H

Strong-H |Moderat

e-M

Moderate- Moderat

e-M

Moderate- Strong-H

Moderate- Moderat

e-M

Moderate- Moderat

e-M

Strong- Strong-
H H

Moder|Strong-
ate-M |H

Moder|Strong-
ate-M |H

Moder Weak-L
ate-M

Moder | Strong-
ate-M H

Strong{Modera
H te-M

Moder | Strong-
ate-M H

Strong- Strong-
H H

Strong- Strong-
H H



62 Sem Il /0202420315 - T2130 Brand
Management

PP

62

62

62

62

52 Sem Il 10202420316 -  T2329 | Retail Distribution
and Logistics

PP

52

52

COo1

CO2

CO3

CO4

CO5

Co1

CO2

CO3

To develop understanding on
fundamentals of branding, Challenges and
Opportunities

To explore the important issues in
planning, implementing of brand
management programs

To develop understanding on
measurement and interpretation of brand
performance

To provide appropriate concepts, theories,
models to understand branding decisions

To understand how to grow and sustain
brand equity for brand expansion and
revitalization

Understand role of distribution and
logistcs in organized retail sector

Undertand and analysze issues arising in
warehousing operation and generic
strategies to address the problem

Types of inventory and analysing its
impact of the operating cost and margins
of the business .Learning to formulate
strategies to address the issue

Strong-
H

Strong-
H

Strong-
H

Strong-
H

Strong-
H

Moderate- Moderat
M e-M

Moderate- Moderat
M e-M

Moderate- Strong-H
M

Strong-H |Moderat
e-M

Moderate- Strong-H
M

Moderat Strong-H | Strong-H

e-M

Strong-
H

Strong-
H

Moderate- Moderat
M e-M

Moderate- Strong-H
M

Strong{Weak-L
H

Strong- Modera
H te-M

Moder Modera
ate-M te-M

Moder Weak-L
ate-M

Moder| Modera
ate-M te-M

Moder | Strong-
ate-M H

Strong{Modera
H te-M

Moder | Strong-
ate-M H



52 CO4 Understand the process of inbound and Strong- 'Moderate- Moderat |Strong- Strong-
out bound logistics and key contributors to H M e-M H H
the process in organized retail . Key issues
involved and process to address the same

52 CO5 | Distribution and logistics issues in modern Strong- |Moderate-|Moderat |Strong{Strong-
retailing and role of informaion H M e-M H H
technology in streamlining the process .
Channel members and their power

53 Sem Il 10202420317 - TM204 Managementof | CO1 To identify the role of colelctives in Moderat Strong-H | Strong-H|Moder Strong-
PP 3 Agricultural promotion of Agriculture e-M ate-M |H
Collectives
53 CO2 To acquanit students with managerial and Strong- |Moderate- Moderat |Strong{Modera
operational challenges of FPOs H M e-M H te-M
53 CO3 | To equip students with employability in ~ Strong- |Moderate-|Strong-H Moder|Strong-
the FPO sector H M ate-M H
53 CO4 To analyse the issues and challenges of  Strong- |Moderate-|Moderat |Strong{Strong-
running a successful FPO H M e-M H H
53 CO5 | To analyse the best Strong- |Moderate-|Moderat |Strong- Strong-
practice of FPOs H M e-M H H

54|Sem Il 10202410318 - T2862 Business Statistics CO1 | To enable students to present, analyze and Moderat Strong-H |Moderat | Strong- Strong-
PP with R interpret data. e-M e-M H H



54

54

54

54

56/SEM IV (0202420401 - |T2703 |Dissertation

PP

56

56

56

58 SEM IV 10202420402 - | T2498 | Financial
PP Statement
Analysis

CO2

CO3

CO4

CO5

COo1

CO2

CO3

CO4

Co1

To enable students to use concepts of Strong- 'Moderate- Strong-H Moder | Strong-
probability in business situations H M ate-M 'H

To enable students to make inferences Moderat Strong-H | Strong-H|Moder Strong-

from samples drawn from large datasets. e-M ate-M |H
Identify what tool to be used in a given Moderat Strong-H Moderat |Strong- Strong-
situation for analysis. e-M e-M H H
Interpretation of the analysis output in Moderat |Strong-H |Moderat Strong{Strong-
problem language. e-M e-M H H
"Provide students with an opportunity to | Strong- 'Moderate- Strong-H Moder | Strong-

conduct research using qualitative and H M ate-M |H
quantitative techniques "

Assess business processes through Moderat Strong-H 'Moderat |Strong- Modera

experiential learning techniques, tools and e-M e-M H te-M

research methodologies

Analyze results obtained from Moderat |Strong-H |Moderat Strong{Strong-

interdisciplinary management project e-M e-M H H

areas

Interpret and recommend solutions to Strong- Moderate- Strong-H|Moder | Strong-

emerging issues in management H M ate-M 'H

disciplines”

FSA Intro and type of analysis Strong- Strong-H Moderat |Strong- Strong-
H e-M H H



58

58

58

58

59 SEM IV 0202420403 - |T2897 |Cold Chain

PP Management

59

59

59

59

CO2

CO3

CO4

CO5

COo1

CO2

CO3

CO4

CO5

Components of BS and P&L, Case on Strong-
Cash basis & Accrual basis accounting H

BS and Cash flow analysis (actual Strong-

company) in relation with Business H

analysis

Techniques of FSA, Common size Strong-
H

Ratio Analysis Strong-
H

To evaluate the need of cold chain in India Strong-

H
To formulate design of cold stores Strong-
H
To analyse the growth prospects of cold  Strong-
store in India H

To analyze the supply chain management ' Strong-
of products requiring cold storage H

To evaluate the necessity of calculating
the heat content for effective cold storage. e-M

Strong-H

Strong-H

Strong-H

Strong-H

Moderate-

M

Strong-H

Strong-H

Strong-H

M

Moderat |Moder Strong-
e-M ate-M |H

Moderat |Moder Modera
e-M ate-M [te-M

Moderat |Moder Modera

e-M ate-M |te-M
Moderat |Moder | Strong-
e-M ate-M H

Strong-H Moder Strong-
ate-M H

Moderat |Moder | Strong-
e-M ate-M H

Moderat |Moder | Strong-
e-M ate-M H

Moderat |Moder Modera
e-M ate-M te-M

Moderat Moderate- Strong-H Strong- Modera

H te-M



57/SEM IV |0202420404 - [T2801
PP

57

57

57

57

38 SEM IV 0202420405 - | T2139 | Digital Marketing

PP

38

38

38

Project

COo1

CO2

CO3

CO4

CO5

Co1

CO2

CO3

CO4

Provide field-based learning and Strong-
application of course curriculum H
Assess business processes through Strong-
experiential learning techniques H

Use techniques for practical application of Strong-

industry processes H
Provide solutions and assessments for Strong-
need-based industry problem H
Analyze results obtained from Strong-
interdisciplinary management project H

areas

Assess and analyses Internet marketing ~ Strong-

and further utilize it for marketing H
communication options.

Compare and contrast different tools and  Strong-
techniques available for Digital marketing H
and suggest in final marketing strategy.

Evaluate and prepare digital marketing Strong-
strategies using latest trends. H
Digital Marketing Communication Tools | Strong-

Interactive online advertising H

Moderate- Moderat Moder| Strong-
M e-M ate-M |H

Moderate- Moderat 'Strong{Modera
M e-M H te-M

Moderate- Strong-H Moder | Strong-
M ate-M H

Moderate- Strong-H Strong- Strong-
M H H

Moderate- Strong-H|Moder Strong-
M ate-M H

Moderate- Strong-H|Moder Strong-
M ate-M H

Moderate- Strong-H Strong- Modera
M H te-M

Strong-H |Moderat |Moder Modera
e-M ate-M te-M

Moderate- Strong-H Moder| Strong-
M ate-M 'H



38

60 SEM IV 0202420406 - TMZ210 Processing and

PP 0 Value Chain in
Agriculture
60
60
60
60

61 SEM IV 0202420407 - T2180 Supply Chain
PP Performance
Measurement

61

61

CO5

Co1

CO2

CO3

CO4

CO5

Co1

CO2

CO3

Search engine marketing, Mobile
marketing

To understand the concept of value chain
and competitive advantage

To be able to apply the concept of value
chain in the field of agriculture

To analyse the different modern
techniques of the agro-processing
industries.

To analyse the recent policies and
schemes in the field of agro-processing.

To evaluate the different value chain and
value creation methods through cases.

To understand the basics of supply chain,
supply chain performance, drivers and
metrices of supply chain.

To analyse the designing of supply chain
networks.

To analyse the planning of demand,
supply and inventories in supply chain.

Strong- |Strong-H 'Weak-L | Strong:Modera

H

H te-M

Strong- |Moderate-|Moderat |Moder Weak-L

H M

e-M ate-M

Strong- Moderate- Moderat |Strong- Strong-

H M

eM H H

Strong- |Strong-H 'Moderat Moder Weak-L

H

e-M ate-M

Moderat Moderate- Strong-H | Strong- Modera

e-M M

H te-M

Strong- 'Moderate- Strong-H Moder | Strong-

H M

ate-M 'H

Strong- Moderate- Moderat |Strong-Modera

H M

e-M H te-M

Strong- ' Moderate- Moderat Strong: Modera

H M

e-M H te-M

Strong- 'Moderate- Strong-H Moder | Strong-

H M

ate-M 'H



61

61

CO4

CO5

To evaluate different transportation Strong- | Strong-H | Strong-H Moder Modera
networks in supply chain. H ate-M |te-M
To evaluate alternate strategies for supply Strong- Strong-H Moderat |Moder Weak-L

chain in agribusiness. H e-M ate-M



