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PO1 PO2 PO3 PO4 PO5 PO6 PO7

1 209420101 T2824 Perspectives of Business Finance CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M Moderate-M

1 CO2 Moderate-M Strong-H Moderate-M Strong-H Strong-H Moderate-M Moderate-M

1 CO3 Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M Moderate-M

1 CO4 Strong-H Strong-H Moderate-M Strong-H Strong-H Moderate-M Strong-H

1 CO5 Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M Strong-H

2 209420102 T2217 Business Statistics CO1 Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L Weak-L

2 CO2 Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L Weak-L

2 CO3 Weak-L Moderate-M Strong-H Moderate-M Moderate-M Weak-L Weak-L

2 CO4 Weak-L Weak-L Moderate-M Strong-H Strong-H Strong-H Strong-H

2 CO5 Weak-L Weak-L Weak-L Strong-H Strong-H Strong-H Strong-H

3 209420103 TM2085
Banking Operations Management CO1 Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M Weak-L

3 CO2 Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Strong-H Weak-L

3 CO3 Moderate-M Strong-H Strong-H Moderate-M Moderate-M Strong-H Strong-H

3 CO4 Strong-H Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M

3 CO5 Moderate-M Weak-L Weak-L Strong-H Moderate-M Weak-L Moderate-M

4 209420104 T2016 Financial Markets and Institutions CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

4 CO2 Moderate-M Moderate-M Strong-H Strong-H Strong-H Moderate-M Strong-H

4 CO3 Moderate-M Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

4 CO4 Moderate-M Moderate-M Strong-H Strong-H Strong-H Strong-H Strong-H

4 CO5 Moderate-M Moderate-M Strong-H Strong-H Strong-H Strong-H Strong-H

5 209420105 T2021 Insurance Management CO1 Strong-H Moderate-M Weak-L Weak-L Moderate-M Weak-L Moderate-M

5 CO2 Moderate-M Strong-H Weak-L Weak-L Strong-H Weak-L Strong-H

5 CO3 Strong-H Strong-H Weak-L Moderate-M Moderate-M Moderate-M Moderate-M

5 CO4 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

5 CO5 Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

6 209420106 T6075 Managerial Economics CO1 Strong-H Moderate-M Moderate-M Weak-L Weak-L Weak-L Moderate-M

6 CO2 Strong-H Moderate-M Weak-L Weak-L Weak-L Weak-L Moderate-M

6 CO3 Strong-H Strong-H Strong-H Moderate-M Strong-H Moderate-M Weak-L

6 CO4 Strong-H Weak-L Moderate-M Strong-H Strong-H Strong-H Moderate-M

6 CO5 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

7 209420107 T2143 Services Marketing CO1 Strong-H Moderate-M Moderate-M Weak-L Weak-L Moderate-M Moderate-M

7 CO2 Strong-H Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M

7 CO3 Moderate-M Moderate-M Strong-H Weak-L Moderate-M Strong-H Moderate-M

7 CO4 Strong-H Moderate-M Moderate-M Weak-L Weak-L Moderate-M Weak-L

7 CO5 Strong-H Strong-H Moderate-M Weak-L Moderate-M Moderate-M Moderate-M

8 209420108 T2003 Financial Accounting CO1 Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

8 CO2 Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L Weak-L

8 CO3 Strong-H Strong-H Moderate-M Moderate-M Strong-H Weak-L Weak-L

8 CO4 Strong-H Strong-H Strong-H Weak-L Moderate-M Moderate-M Moderate-M

8 CO5 Moderate-M Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

9 209420109 T3152 Advanced Excel CO1 Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

To understand and analyze Corporate Financial Statements with reference to quantitative and quantitative data

To understand the regulatory framework of accounting and to compare Indian and International Accounting Standards, with 
special reference to IFRS and their effects on Financial Reporting and Statements

Learn basic spreadsheet functions and referencing concept in Microsoft Excel

The student should possess exemplary communication skills so as to communicate effectively with different stakeholders 
and actively engage in discussions and deliberations

Analyse the growing importance of Service Industry

Appraise the importance of customers and employees in the service industry

Analyze and apply services marketing concepts to business situations.

Evalute various concepts of service marketing

Construct marketing strategy for the service organizations

To understand the importance and need for Financial Accounting in a businesss organization

To learn the accounting process and recording of business transactions
To apply the knowledge of accounting to make Financial Statements (Income Statement, Balanace Sheet and Cash Flow 
Statement), according to Companies Act 2013

Students will be able to create models and interpret the data using the knowlegde and skills

Students should know about the banking products and processes and also have basic understanding about the regulator.

Students should be able to apply the concepts in daily banking activities.

Students should be able to do comparison/analysis of products offered by other banks and understand the difference 
between feature and benefit

To understand the Concepts of Managerial Economics, Issues & Theories

To understand thye difference between Microeconomics & Macroeconomics & their Applications

To understand the Demand - Supply Theories & Apllications in Decision Making Process

To Understand the Production Process & Cost Revenue

To understand the Consumer Behavior & Market Behavior for Managerial Decisions

Sem I

Sem I

Sem I

To Understand the Role , Nature & Importance of Financial Markets & Financial Intermediaries

To Understand Importance, Role & Functioning of Financial Institutions

To Explain the Birth & Inportance of Bank, NBFCs

Student should demonstrate indepth understanding of concept, tool, techniques and pratices relevant to Insurance

The student should be able to identify, formulate, research literature, and analyze problems and offer practical and realistic 
solutions for effective decision making in Insurance

The student should understand the regulatory framework of insurance
The student should understand the products and services offered by insurance companies and be able to analyse customer 
requirement

Sem I

Sem I

Sem I

Student should be able to undertsand the various forms and formats of 3 or 4 top banks by downloading them from their 
website

Students should understand the important laws for banking operations and processes for various transactions at a retail 
branch

To Understand the fundamental concepts of Financial Markets & Institutions

To Analyze & understand Money Market Instruments with their applications

Sem I

Sem I

Students will be able to apply the knowledge and skills for real life problems

Employability: equipped with skills, attributes, leadership and entrepreneurial qualities that society needs; being capable of making 
a contribution to society through earning a living

6 Employability: equipped with skills, attributes, leadership and entrepreneurial qualities that society needs; being capable of making 
a contribution to society through earning a living

7 Employability: equipped with skills, attributes, leadership and entrepreneurial qualities that society needs; being capable of making 
a contribution to society through earning a living

Semester

Sem I

The students should have an in depth understanding of concepts, tools, techniques relevant to management and related disciplines in general and banking and finance in particular in 
India and across the globe.

The student should be able to identify, formulate, research literature, and analyze problems and offer practical and realistic solutions for effective decision making

The student should be able to apply the tools and techniques of management in general and financial management in particular to solve complex problems related to corporate and 
social sector in general and BFSI sector in particular.

The student should demonstrate understanding of and sensitivity towards the issues pertaining to environment and sustainability while making decisions or evolving solutions to the 
problems posed to them.

The student should be able to function effectively as an individual, and as a member or leader in diverse teams, and in multidisciplinary settings.

The student should possess exemplary communication skills so as to communicate effectively with different stakeholders and actively engage in discussions and deliberations.

The student should be able to recognize the need for, and have the preparation and ability to engage in independent and life-long learning in the broadest context of technological 
change.

Academic Year : 2023-2024    Institute/ Branch Name : Symbiosis School of Banking and Finance     Programme Name : Master of Business Administration (Banking and Finance)

Color Code Description:

Global Regional / National

Graduate Attributes Programme Outcomes

Global citizenship: ethical, social and professional understanding

Eco-literate: sensitivity towards a sustainable environment

Sr.
No.

1 Scholarship: research, inquiry and lifelong learning

2 Global citizenship: ethical, social and professional understanding

3

4

5

Students will be able to apply the knowledge to solve problems using differents statistical tools, techniques thus, 
encouraging right decision making through right interpretations of the analysis done.

To develop students knowledge and skills on the theortical concepts in financial management and corporate finance 
To develop understanding on sourcing of finance, allocation of resources  and management of resources  

To apply the core concepts  and tools of financial management for  decision making  

To exhibit proficiencey in terminologies, theories and specific skills in the area of financial decision making 

To demonstrate logical, reasoning and analytical competencies in solving real life financial problems

Students will be able to define, recognize and differentiate between key terms

Students will be able to classify, compare, describe the data under study for further analysis



9 CO2 Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

9 CO3 Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

9 CO4 Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

9 CO5 Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

10 209420110 T2224 Research Methodology CO1 Moderate-M Strong-H Moderate-M Weak-L Weak-L Moderate-M Weak-L

10 CO2 Moderate-M Strong-H Moderate-M Weak-L Weak-L Weak-L Weak-L

10 CO3 Moderate-M Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M

10 CO4 Moderate-M Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M

10 CO5 Moderate-M Strong-H Moderate-M Moderate-M Weak-L Weak-L Moderate-M

11
209420111 T2214

Mathematical Prerequisites CO1 Strong-H Strong-H Moderate-M Weak-L Weak-L Weak-L Weak-L

11 CO2 Moderate-M Strong-H Moderate-M Weak-L Moderate-M Weak-L Weak-L

11 CO3 Weak-L Moderate-M Strong-H Strong-H Moderate-M Moderate-M Moderate-M

11 CO4 Weak-L Weak-L Moderate-M Strong-H Strong-H Moderate-M Strong-H

11 CO5 Moderate-M Moderate-M Weak-L Moderate-M Strong-H Strong-H Strong-H

12
209420112 T2573

Organizational Behavior CO1 Strong-H Strong-H Weak-L Weak-L Weak-L Moderate-M Moderate-M

12 CO2 Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M Moderate-M

12 CO3 Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M Moderate-M

12 CO4 Moderate-M Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M

12 CO5 Weak-L Weak-L Weak-L Weak-L Strong-H Moderate-M Moderate-M

13 209420113 T2560 Principles and Practices of
Management

CO1 Moderate-M Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Strong-H

13 CO2 Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

13 CO3 Moderate-M Moderate-M Strong-H Strong-H Moderate-M Moderate-M Moderate-M

13 CO4 Moderate-M Strong-H Moderate-M Strong-H Strong-H Strong-H Moderate-M

13 CO5 Moderate-M Strong-H Moderate-M Strong-H Strong-H Strong-H Moderate-M

14 209420201 T2014 Derivative Markets CO1 Strong-H Moderate-M Strong-H Moderate-M Moderate-M Strong-H Moderate-M

14 CO2 Strong-H Moderate-M Moderate-M Strong-H Moderate-M Moderate-M Strong-H

14 CO3 Moderate-M Strong-H Moderate-M Moderate-M Strong-H Strong-H Moderate-M

14 CO4 Moderate-M Strong-H Strong-H Strong-H Moderate-M Weak-L Strong-H

14 CO5 Weak-L Weak-L Moderate-M Weak-L Weak-L Moderate-M Weak-L

15 209420202 T2026 Microfinance and Developmental Banking CO1 Strong-H Moderate-M Weak-L Moderate-M Moderate-M Weak-L Moderate-M

15 CO2 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M Moderate-M

15 CO3 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Weak-L

15 CO4 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Weak-L Moderate-M

15 CO5 Moderate-M Moderate-M Moderate-M Weak-L Moderate-M Moderate-M Weak-L

16
209420203 T2994

Credit Management CO1 Strong-H Moderate-M Strong-H Strong-H Strong-H Strong-H Moderate-M

16 CO2 Strong-H Strong-H Strong-H Moderate-M Strong-H Strong-H Moderate-M

16 CO3 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

16 CO4 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

16 CO5 Strong-H Strong-H Strong-H Moderate-M Strong-H Strong-H Moderate-M

17 209420204 T2777 Management Accounting CO1 Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

17 CO2 Strong-H Strong-H Strong-H Moderate-M Strong-H Strong-H Moderate-M

17 CO3 Moderate-M Strong-H Strong-H Weak-L Strong-H Strong-H Moderate-M

17 CO4 Moderate-M Strong-H Strong-H Weak-L Strong-H Strong-H Moderate-M

17 CO5 Moderate-M Strong-H Strong-H Moderate-M Strong-H Strong-H Moderate-M

18 209420205 T2073 International Finance CO1 Strong-H Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

18 CO2 Moderate-M Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

18 CO3 Moderate-M Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

18 CO4 Moderate-M Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

18 CO5 Moderate-M Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

19 209420206 T6074 Macroeconomics for Managers CO1 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Weak-L

19 CO2 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Weak-L

19 CO3 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Weak-L

19 CO4 Strong-H Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L

19 CO5 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Weak-L

20 209420207 T2121 Customer Relationship Management CO1 Strong-H Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M

20 CO2 Strong-H Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M

20 CO3 Strong-H Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M

20 CO4 Strong-H Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M

20 CO5 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

21 209420208 T2253 Strategic Management CO1 Strong-H Moderate-M Moderate-M Moderate-M Strong-H Moderate-M Moderate-M

21 CO2 Strong-H Moderate-M Strong-H Moderate-M Strong-H Strong-H Strong-H

21 CO3 Strong-H Moderate-M Strong-H Moderate-M Strong-H Strong-H Strong-H

21 CO4 Strong-H Moderate-M Strong-H Moderate-M Strong-H Strong-H Strong-H

21 CO5 Strong-H Moderate-M Strong-H Moderate-M Strong-H Moderate-M Moderate-M

22 209420209 T2043 Security Analysis and Portfolio Management CO1 Strong-H Strong-H Moderate-M Weak-L Moderate-M Moderate-M Moderate-M

22 CO2 Strong-H Strong-H Moderate-M Weak-L Strong-H Moderate-M Moderate-M

22 CO3 Strong-H Strong-H Moderate-M Weak-L Moderate-M Weak-L Moderate-M

22 CO4 Moderate-M Strong-H Strong-H Weak-L Moderate-M Weak-L Moderate-M

22 CO5 Strong-H Strong-H Moderate-M Weak-L Strong-H Weak-L Moderate-M

23
209420210 T2773 Bank Risk Management

CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

23 CO2 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

Learn advanced functions and tools to handle large data sets in excel

Create charts in excel to meaningfully present the data

Undertsand and apply financial and statistical functions

Brief introduction to macros

Analyze the concept of Research Methodology

Compare different aspects of Research Methodology

Equip students with the skills to assess industry structures, dynamics, and competitive forces, enabling them to make 
informed decisions in dynamic business environments.

To understand the fundamental concepts, models, and tools in strategy building and strategic management

To develop the skills to foster innovation, manage change effectively,

The students should understand the investment environment and securities markets to value and analyse securities.

The students should understand the characteristics of various investment alternatives in terms of risk and return and 
implications of modern research in the field of investments

The students should be able to use the investment evaluation techniques to solve the asset allocation problems.

The students should be able to apply the portfolio investment techniques and risk evaluation concepts to anlyse and value 
investment alternatives.

The students should be able to analyse the changing business environment and its impact on his portfolio.

Apply the concepts of customer relationship management in a dynamic environment.

Analyze customer loyalty and satisfaction level of customers.

Applications of the Research Methodology tools in the practice

Design the research framework and models for the research

Test and validate the research in the world

SEM II

SEM II

SEM II

SEM II

SEM II

SEM II

SEM II

Students should be able to create and recommend effective credit management strategies for commercial banks

Understand the nature, scope, purpose and utility of cost and management accounting

Use of different management accounting and costing tools / systems in practical scenario

Apply different costing techniqies in decision making

Manage cost, improve planning and control and facilitate decision making and product costing

Judge and Interpret the financial position and profitability of the organization and Perceive the modern and contemporary 
areas of management accounting

The students should develop in depth understanding concept of microfinance,profile of clients and issues involved

The students should be able to research literature,analyze problems and identify practical solutions to the issues in 
microfinance.

The students should be able to apply tools and techniques in mangement to solve the issues related to microfinance and 
financing the poor.
The students should develop understanding and sensitivity towards the outcomes and sustainability of microfinance as 
atollfor poverty allievation.

The student should be able to function independently in the field of microfinance as a tem member and a groupl leader.

To make students understand the different commercial banks loan products, credit process of banks and the regulatory 
compliances related to loan products of commercial banks

Students should be able to apply the credit appraisal procedures as per norms of lending to different credit products of 
commercial banks

Students should be able to analyse the different risk associated with credit products of commercial banks

Students should be able to evalauate the impact of credit decisions on the financial performance and sustainability of 
commercial banks

To understand varied range of business organisation and activities

To undrstand strategic analysis and implementations in business

To understand importance of critical contribution in business

To understand the various aspects of business and their importance

Understanding the idea of derivatives and the underlying mathematics

Application of derivatives to price risk management

Understanding the various aspects of derivatives

Application of derivatives to trading

Real life examples

Students should be able to apply appropriate tools and techniques to real life situations

Students should be able to identify and draw inferences from the conclusions

Students should be able to determine and assess the situation based on the knowledge and skills

Understand the theoretical underpinnings of organizational behavior as a discipline. To help the students describe how 
organizational behavior affects the performance and effectiveness.

To undertand human behaviour and its impact on organization's success

To have a basic frame work of predicting individual and group behaviour in organizations

To enable students to use organizational behavior theories and methods to achieve better interpersonal relationships and 
manage people effectively.

To develop communication skills, presentation skills and team work skills

To undertsand the basics of business theory and practises.

SEM II

Student should be able to remember and have a clear understanding of basic fundamentals and knowledge about the course

Students should be able to demonstrate the understanding of the concepts, facts and ideas in the course

SEM II

SEM II

Sem I

Sem I

Sem I

Sem I

The students should be able to understand and analyze BoP and its trend and how it affects the economy.

Determine Strategic CRM of an organization.

Appraise the Analytical CRM strategy of an organization.

Develop a CRM strategy for developing profitable and rewarding relations with the customers.

Understand concepts of Strategy and Strategic Management.

To equip students with tools and frameworks to identify, assess, and manage strategic risks, facilitating informed decision-
making in uncertain business landscapes.

The students should have an in-depth understanding of risk management concepts and practices in the banking sector in 
India.

The students should be able to analyse risk management practices in Banks.

The students should have an in-depth understanding of the Economy.

The students should be able to analyze the GDP of a country.

The students should be able to understand Fiscal Policy.

The students should be able to understand monetary policy.

To understand the concepts, theories and practices in the area of International Finance.

To understand exchange rates, their calculation and arbitrage opportunities in foreign exchange.

To understand foreign exchange risk.

To understand foreign exchange risks and hedging strategies.

To understand international capital markets and foreign funding.



23 CO3 Strong-H Strong-H Strong-H Strong-H Moderate-M Strong-H Moderate-M

23 CO4 Strong-H Weak-L Strong-H Strong-H Strong-H Moderate-M Weak-L

23 CO5 Strong-H Strong-H Moderate-M Strong-H Strong-H Strong-H Strong-H

24 209420211 T2227 Business Analytics CO1 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Weak-L Moderate-M

24 CO2 Strong-H Strong-H Weak-L Weak-L Moderate-M Moderate-M Weak-L

24 CO3 Moderate-M Weak-L Strong-H Moderate-M Moderate-M Weak-L Moderate-M

24 CO4 Moderate-M Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Weak-L

24 CO5 Weak-L Moderate-M Moderate-M Moderate-M Strong-H Strong-H Weak-L

25 209420212 T2502 Wealth Management CO1 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M Strong-H

25 CO2 Strong-H Strong-H Moderate-M Weak-L Moderate-M Moderate-M Strong-H

25 CO3 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Strong-H

25 CO4 Strong-H Moderate-M Strong-H Weak-L Strong-H Strong-H Strong-H

25 CO5 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

26 209420213 T1494 Legal Aspects of Banking CO1 Strong-H Moderate-M Weak-L Weak-L Moderate-M Moderate-M Weak-L

26 CO2 Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Strong-H Weak-L

26 CO3 Moderate-M Strong-H Strong-H Moderate-M Moderate-M Strong-H Strong-H

26 CO4 Strong-H Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M

26 CO5 Moderate-M Weak-L Weak-L Strong-H Weak-L Weak-L Moderate-M

27 209420214 T2801 project I CO1 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

27 CO2 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

27 CO3 Weak-L Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

27 CO4 Strong-H Strong-H Moderate-M Moderate-M Strong-H Strong-H Weak-L

27 CO5 Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M Moderate-M

28 209420215 T4005 Integrated Disaster Management CO1 Strong-H Moderate-M Strong-H Strong-H Strong-H Weak-L Moderate-M

28 CO2 Weak-L Weak-L Weak-L Strong-H Strong-H Weak-L Moderate-M

28 CO3 Weak-L Strong-H Strong-H Strong-H Strong-H Moderate-M Moderate-M

28 CO4 Strong-H Moderate-M Strong-H Strong-H Moderate-M Moderate-M Weak-L

28 CO5 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Strong-H

29 209420216 T2290 Leadership and Capacity Building CO1 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

29 CO2 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

29 CO3 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

29 CO4 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

29 CO5 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

30
209420217 T2139

Digital Marketing

CO1 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

30 CO2 Moderate-M Moderate-M Strong-H Moderate-M Moderate-M Strong-H Weak-L

30 CO3 Moderate-M Strong-H Moderate-M Weak-L Strong-H Moderate-M Moderate-M

30 CO4 Moderate-M Strong-H Moderate-M Moderate-M Strong-H Moderate-M Moderate-M

30 CO5 Moderate-M Moderate-M Moderate-M Moderate-M Strong-H Moderate-M Moderate-M

32
209420301 T2071 FOREX and Treasury Management

CO1 Strong-H Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

32 CO2 Strong-H Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

32 CO3 Strong-H Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

32 CO4 Strong-H Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

32 CO5 Strong-H Strong-H Strong-H Weak-L Strong-H Weak-L Moderate-M

33
209420302 T2020 Fixed Income Markets

CO1
Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L

Moderate-M

33 CO2
Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L

Moderate-M

33 CO3
Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L

Moderate-M

33 CO4

Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

33 CO5
Strong-H Moderate-M Strong-H Weak-L Weak-L Weak-L Weak-L

34 209420303 T2118 Consumer Behaviour CO1 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Weak-L Weak-L

34 CO2 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M Moderate-M

34 CO3 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M Moderate-M

34 CO4 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Moderate-M Moderate-M

34 CO5 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

35 209420304 T2056 Financial Risk Management CO1 Strong-H Strong-H Moderate-M Weak-L Moderate-M Weak-L Moderate-M

35 CO2 Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L Moderate-M

35 CO3 Strong-H Moderate-M Strong-H Moderate-M Moderate-M Weak-L Moderate-M

35 CO4 Moderate-M Moderate-M Strong-H Strong-H Moderate-M Moderate-M Moderate-M

35 CO5 Moderate-M Moderate-M Strong-H Moderate-M Strong-H Weak-L Moderate-M

36 209420305 T2055 Behavioral Finance CO1 Strong-H Moderate-M Moderate-M Weak-L Moderate-M Weak-L Weak-L

36 CO2 Strong-H Moderate-M Weak-L Weak-L Weak-L Weak-L Weak-L

36 CO3 Strong-H Strong-H Strong-H Moderate-M Strong-H Moderate-M Weak-L

36 CO4
Strong-H Weak-L Moderate-M Strong-H Strong-H Strong-H Moderate-M

36 CO5 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

37 209420306 T2607 Venture and Private Equity Funding CO1 Strong-H Moderate-M Strong-H Moderate-M Moderate-M Strong-H Moderate-M

37 CO2 Strong-H Weak-L Strong-H Moderate-M Moderate-M Strong-H Moderate-M

37 CO3 Strong-H Moderate-M Strong-H Moderate-M Weak-L Strong-H Moderate-M

37 CO4 Strong-H Moderate-M Strong-H Moderate-M Weak-L Strong-H Moderate-M

37 CO5 Moderate-M Weak-L Strong-H Moderate-M Weak-L Strong-H Moderate-M

38 209420307 TM2009 Business Valuation CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

38 CO2 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

38 CO3 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

38 CO4 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M

38 CO5 Strong-H Strong-H Moderate-M Strong-H Strong-H Strong-H Moderate-M

39
209420308 TM2044 Investment Banking and Alternative Asset Management

CO1
Strong-H Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

39 CO2 Strong-H Weak-L Strong-H Moderate-M Weak-L Strong-H Moderate-M

39 CO3 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Strong-H

The student should be able to understand the concept of Big Data and its relevance to business in today's world

The student should be able to analyse the data using Statistical Tools including Probability and Statistical Inference

The student should be able to use Regression Analysis to link the associated variables meaningfully and perform Predictive 
Analysis

Simulation and optimization Techniques in Business, Industry and with Practical applications

Modelling Techniques in Business, Industry and with Practical applications

Outline the various asset classes available to wealth management clients

To analyse and evalaute investors’ psychology & requirement

To develop and interpret tools for wealth management and financial planning

To develop skills in financial advisory & relationship management

Develop knowledge on the allocation, management and funding of financial resources

The Students Should Understand The Legal And Regulatory Aspects About Banking In India

The Students Should Apply The Concepts Learnt In Day To Day Banking Transactions

Students Should Develop Ability To Analyse Cases

The Students Should Understand The Spirit Of The Law

To understand exchange rate risk and different hedging techniques

To understand interest rate risk and different hedging techniques

To learn about foreign trade, documentation in foreign trade as well as projects exports & investment abroad

To learn about the evolution of foreign exchange markets, convertibility of rupee and FEMA

To learn about international financial market as well as Indian and international foreign exchange markets

Understand The Limitations Of Traditional Models Of Finance And Investment Decision Making

Understand How Cognitive Biases Affect Our Invetsment Decision Making

Applying This Understanding To Help Promote Better Financial Decision Making

Critically Analyse The Root Causes Of Financial Bubbles And How They Camn Be Avoided Through An Indepth Study Of 
Financial Behavior

To Be Able To Identify Various Biases That Affect Investors Through Real Life Examples

Introduction to Alternative Investments

Understanding Venture Capital/PE industry and start up ecosystem

Understanding Enterprise stage of developments and linking it with risk/return profiling

Differences between PE/VC and public company valuations

Risk of investing in VC/PE investments

To familiarize students with the concepts of valuation 

To acquaint students to different techniques of business valuation 

Students should analyse the given situation with adequate reasoning and assumptions 

The students should be able to analyse and interpret the given situation using appropriate techniques for decision making 

The students should be able to develop financial valuation models based on the available information 

Basics of investment banking, investment banking companies, buy side v/s sell side roles, pitch book preparation, category 
of investment banks

Introduction to Equity issue management, valuation and financial modeling

Understanding M&A, deal structure, pricing, financing, LBOs, MBO

SEM III

SEM III

SEM III

SEM III

SEM III

SEM III

SEM III

SEM II

SEM II

SEM II

SEM II

Examine how consumer behavior affects marketing strategies.

Understanding and classification of different types of Risk

In depth undertanding and applicaton of different types of VaR

Application of Extreme Value Theory and Volatility in risk management

Application of risk management in Indian and global busineses

	Appraise the impact of different risks on the operations and performance of a firm

SEM II

To analyse personal, socio-cultural, and environmental dimensions that influence consumer decisions making.

Distinguish between different consumer behavior influences and their relationships.

Analyze the impact of various factors on consumer decision-making process.

SEM III

The students should have in-depth understanding of concepts, tools, techniques relevant to banking and finance like fixed 
income markets in financial services in India and across the globe.

The student should be able to identify, formulate, research literature and analyze problems and offer practical and realistic 
solutions for effective decision making for fixed

The student should be able to apply tools and techniques of financial services in general and fixed income markets in 
particular so solve complex problems related to corporate and social factor in general and BFSI in particular.

The student demonstrate understanding of and sensitivity towards the issues pertaining to environment and sustainability 
while making decisions or evolving solutions to the problems posed to them under Fixed Income Markets.

The student should be able to function effectively as an individual, or as a member or leader in diverse teams, and in 
multidisciplinary settings in Fixed Income Markets sector.

Identify the major influences on consumer behavior.

SEM II

SEM II

To apply various financial techniques for problem-solving and business analysis.

The Students Should Understand Banking Laws So That They Can Explain to Customers If Required.

The students should understand and apply knowledge and resolve issues and implement ideas.

The students should be able to apply knowledge to practical situations.

The students should be able to apply risk management practices in actual situations.

Learn to practice team leadership through active group participation.

Understand and be able to use a process for decision-making.

Learn how to communicate effectively, develop relationships, manage conflicts, and work across differences.

To understand the importance and necessity of Internet Marketing in the dynamically changing environment to have 
competitive edge over the competitors.

To understand and further utilize Internet Marketing for marketing communication options.

To be able to Compare and contrast different tools and techniques available for Digital marketing.

To be able to implement various Digital Marketing Tools and techniques in an overall Marketing campaign.

To be able to evaluate and prepare digital marketing strategies using latest trends.

To familiarize students to a specific theoretical finance domain.

To enable students to apply the fundamentals of finance in a different context.

To prepare various financial models and solutions based on their knowledge & skills.

To create alternate feasible options for a given context.

To enable the student to understand various types of disasters, its preparedness and management.

Understand the leadership styles and theories.

Develop critical thinking skills.

To instill knowledge on reducing disasters and capacity building through community participation.
To train students to perform First aid and CPR in an emergency.To train students to perform First aid and CPR in an 
emergency.
To analyze the various disaster risk reduction approaches for creating disaster response plan.

To evaluate the risk mitigation and risk reduction steps.



39 CO4 Strong-H Weak-L Strong-H Moderate-M Strong-H Strong-H Strong-H

39 CO5 Moderate-M Moderate-M Strong-H Moderate-M Weak-L Strong-H Moderate-M

40
209420309 T2993 Taxation

CO1
Strong-H Moderate-M Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

40 CO2

Strong-H Weak-L Strong-H Moderate-M Weak-L Strong-H Moderate-M

40 CO3 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Strong-H

40 CO4
Strong-H Weak-L Strong-H Moderate-M Strong-H Strong-H Strong-H

40 CO5 Moderate-M Moderate-M Strong-H Moderate-M Weak-L Strong-H Moderate-M

41 209420310 T2932 Finalytics CO1 Strong-H Moderate-M Strong-H Strong-H Moderate-M Moderate-M Strong-H

41 CO2 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Strong-H Strong-H

41 CO3 Moderate-M Moderate-M Strong-H Strong-H Moderate-M Strong-H Moderate-M

41 CO4 Strong-H Moderate-M Moderate-M Strong-H Strong-H Moderate-M Moderate-M

41 CO5 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Strong-H Strong-H

42 209420311 T2083 Technology in Financial  Markets CO1 Strong-H Moderate-M Strong-H Strong-H Moderate-M Moderate-M Strong-H

42 CO2 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Strong-H Strong-H

42 CO3 Moderate-M Moderate-M Strong-H Strong-H Moderate-M Strong-H Moderate-M

42 CO4
Strong-H Moderate-M Moderate-M Strong-H Strong-H Moderate-M Moderate-M

42 CO5
Strong-H Strong-H Moderate-M Moderate-M Moderate-M Strong-H Strong-H

43 209420312 T2902 Internship CO1 Strong-H Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L

43 CO2 Strong-H Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L

43 CO3 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Weak-L Weak-L

43 CO4 Strong-H Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L

43 CO5 Strong-H Strong-H Strong-H Moderate-M Moderate-M Weak-L Weak-L

44 209420313 TM2060 Audit and Assurance Services CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

44 CO2 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

44 CO3 Strong-H Strong-H Strong-H Strong-H Moderate-M Strong-H Moderate-M

44 CO4 Strong-H Weak-L Strong-H Strong-H Strong-H Moderate-M Weak-L

44 CO5 Strong-H Strong-H Moderate-M Strong-H Strong-H Strong-H Strong-H

46 209420401 TM2059 Financial Technology CO1 Strong-H Weak-L Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

46 CO2 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Weak-L Strong-H

46 CO3 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Weak-L Moderate-M

46 CO4 Moderate-M Weak-L Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

46 CO5 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Strong-H

47 209420402 T2236 Corporate Governance and Ethics CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

47 CO2 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

47 CO3 Strong-H Strong-H Strong-H Strong-H Moderate-M Strong-H Moderate-M

47 CO4 Strong-H Weak-L Strong-H Strong-H Strong-H Moderate-M Weak-L

47 CO5 Strong-H Strong-H Moderate-M Strong-H Strong-H Strong-H Strong-H

48 209420403 T2802 project I CO1 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

48 CO2 Strong-H Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

48 CO3 Weak-L Moderate-M Strong-H Moderate-M Weak-L Moderate-M Moderate-M

48 CO4 Strong-H Strong-H Moderate-M Moderate-M Strong-H Strong-H Weak-L

48 CO5 Strong-H Strong-H Strong-H Strong-H Strong-H Moderate-M Moderate-M

49 209420404 TM2052 Sustainable Finance and Responsible Investment CO1 Weak-L Strong-H Weak-L Moderate-M Weak-L Moderate-M Weak-L

49 CO2 Weak-L Weak-L Moderate-M Moderate-M Weak-L Weak-L Moderate-M

49 CO3 Weak-L Weak-L Moderate-M Moderate-M Weak-L Weak-L Weak-L

49 CO4 Weak-L Weak-L Weak-L Moderate-M Weak-L Moderate-M Moderate-M

49 CO5 Weak-L Weak-L Moderate-M Moderate-M Weak-L Weak-L Moderate-M

50 209420405
TM2065

Application of Machine Learning & Artificial Intelligence in 
Finance

CO1
Strong-H Weak-L Weak-L Weak-L Weak-L Weak-L Strong-H

50 CO2 Strong-H Weak-L Weak-L Weak-L Weak-L Weak-L Weak-L

50 CO3 Strong-H Weak-L Weak-L Strong-H Weak-L Weak-L Strong-H

50 CO4 Strong-H Strong-H Strong-H Weak-L Moderate-M Moderate-M Moderate-M

50 CO5 Strong-H Strong-H Strong-H Moderate-M Strong-H Strong-H Moderate-M

51 209420406 T4665 Well for Life CO1 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

51 CO2 Strong-H Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M

51 CO3 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Strong-H Moderate-M

51 CO4 Strong-H Strong-H Strong-H Moderate-M Moderate-M Strong-H Moderate-M

51 CO5 Strong-H Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

52 209420407 T2290 Leadership and Capacity Building CO1 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

52 CO2 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

52 CO3 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

52 CO4 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

52 CO5 Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H Strong-H

53
209420408 T2052 Financial Engineering and Analytics

CO1
Strong-H Moderate-M Strong-H Strong-H Moderate-M Moderate-M Weak-L

53 CO2
Moderate-M Strong-H Moderate-M Moderate-M Strong-H Strong-H Moderate-M

53 CO3
Strong-H Moderate-M Moderate-M Moderate-M Moderate-M Weak-L Strong-H

53 CO4
Moderate-M Strong-H Strong-H Weak-L Weak-L Moderate-M Moderate-M

53 CO5
Weak-L Moderate-M Moderate-M Moderate-M Moderate-M Weak-L Weak-L

54
209420409 T2139 Digital Marketing

CO1 Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M Moderate-M

54 CO2 Moderate-M Moderate-M Strong-H Moderate-M Moderate-M Strong-H Weak-L

54 CO3 Moderate-M Strong-H Moderate-M Weak-L Strong-H Moderate-M Moderate-M

54 CO4 Moderate-M Strong-H Moderate-M Moderate-M Strong-H Moderate-M Moderate-M

54 CO5 Moderate-M Moderate-M Moderate-M Moderate-M Strong-H Moderate-M Moderate-M

Understanding basic concepts pertaining to sustainable practices

Analyse sustanablity reports and interpret them

Evaluates the implications of sustainable practices in BFSI sector

Apply the theoretical concepts of ESG Framework to financial decisions

Incorporate responsible behaviours towards creating sustainable practices/ business

Students will be able to explain AI, types of AI, and advancements in AI

Students will be able to use forecasting models

Students will be able to find applications of Analytics and AI in Finance

Binomial and Black Schole Models are popular and widely used in Derivative Markets globally. It requires finer skills to 
understand its mechanism and applications.

To understand the importance and necessity of Internet Marketing in the dynamically changing environment to have 
competitive edge over the competitors.

To understand and further utilize Internet Marketing for marketing communication options.

To be able to Compare and contrast different tools and techniques available for Digital marketing.

To be able to implement various Digital Marketing Tools and techniques in an overall Marketing campaign.

To be able to evaluate and prepare digital marketing strategies using latest trends.

Learn to practice team leadership through active group participation.

Understand and be able to use a process for decision-making.

Learn how to communicate effectively, develop relationships, manage conflicts, and work across differences.

Analyzing pricing mechanism of Derivatives require good knowledge and application skills, which adds value to one's 
professiion.

Using Financial Models to discover prices of Assets calls for thorough knowledge of all concepts and needs skills , and that 
brings value addition to the Firm.

Designing Financial Risk Models through popular Softwares such as XL, R, VBA and MATLAB, necessitates deep knowledge, 
application skills and certainly a value addition to any corporate.

Evaluating the portfolio risk and formulating insurance strategies to manage the risk, no doubt calls very indepth knowledge 
and skills.

Develop critical thinking skills.

To analyse appropriate goals, manage time and stress effectively for self empowerment and development.

To create a better life ahead through effective work-life balance.

Understand the importance of individual well- being.

To understand the importance and necessity of Technology in Financial business.

To understand and further utilize the latest trends and new technologies in the financial services sector.

To be able to to understand the new data driven models in financial services

To be able to evaluate and apply the necessary skills in the context of financial decisions and applications.

To learn from various case studies on the Technological changes in Finance domain

An Introduction of Corporate Governance

Approaches to Corporate Governance

Management Role in Corporate Governance

Corporate Governance in different Institutions

Ethics in Corporate Governance

To familiarize students to a specific theoretical finance domain.

To enable students to apply the fundamentals of finance in a different context.

To apply various financial techniques for problem-solving and business analysis.

To prepare various financial models and solutions based on their knowledge & skills.

To create alternate feasible options for a given context.

Understand the leadership styles and theories.

To apply Techniques of stress control.

To analyse the importance of emotional well- being.

Students will be able to differentiate analysis and analytics, and different types and five stages of analytics

Students will be able to describe regression and its types

SEM IV

SEM IV

SEM IV

SEM IV

SEM III

SEM III

SEM IV

SEM IV

Discuss the Introduction and Evolution of Auditing

Explain different types of Audit and Audit Engagement & Documentation

Discuss the Audits of different types of Entities

Explain the contents of Audit Reports

Discuss the recent trends in audit services

SEM IV

SEM IV

SEM IV

SEM III

Alternative Investments - Hedge Funds, Commodities

Alternative Investments - Real Estate, Structured Products

SEM III

SEM III

Student should be able to develop professional connections for their development

Students should be able to analyse their professional goals and plan their career

Students should be able to understand the work environment and apply the theoretical

Students should be able to apply the knowledge for solving the real life problems in business environment

Student should be able to evaluate their competencies for the job profiles

Understanding of Income Tax Act,1961: Heads of Income, Student will be able to interpret and apply provisions of the 
Income Tax Act,1961. To solve the numeraicals

Understanding of Income Tax Act,1961: Heads of Income, Student will be able to interpret and apply provisions of the 
Income Tax Act,1961. To solve the numeraicals computations relating to sources of income and demonstrate individual 
Income Tax return filing. Analyse the implcations of various on the functioning of the business.

Deductions & Exemptions from Income Tax

Understanding Goods & Service tax to learn interpretations of the provisions and analyze the same in light of the 
fundamental principles of taxation & from banking industry perspective

Understanding Goods & Service tax, Input Tax Credit, Returns

To understand the field  of Finanlytics and Current applications

To learn the techniques of building financial models

Implementing the models using advance tools

Understanding & Interpretation of these models for decision making

Applying Financial models to solve real life problems

Students should be in a position to understand the basic technology terms used 

Students should be able to apply the technology concepts in the Banking Domain 

Ability to appreciate that technology is an enabler and the core knowledge is that of Banking domain 

To appreciate the various functional departments of banking in depth from both functional and technological perspective 

Ability to appreciate how the functional and technological knowledge gained can be applied differently in different roles of 
the industry


